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Unions Agree on GM Vote Plan 
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AN Presents— 
40 Years of Packard 
First Sale at First Show 
Coast’s Auto Sections 


OS 


By 
Chris Sinsabaugh 








ISTORIANS OF this industry 

of ours, that’s Automotive NEws. 
Having already in the past told the 
life stories and accomplishments of 


General Motors, Studebaker and 
Pontiac in special sections, it is 
with pride that we add to the in- 
dustry’s library this week a section 
devoted to Packard and its 40th 
anniversary. It’s our contribution 
to the folklore ef motoring, a tale 
' of what one of the bellwethers of 
_ the business has done in the last 
four decades. Few of the car man- 
ufacturers operating today have the 
historic background Packard has, 
and to us this 80-page section, pro- 
fusely illustrated with old pictures 
of what has gone before, is well 
worth perusing. 

This picturization does not mean, 
however, that Packard is living in 


' the past. Far from it, for in the 


; 


section is told the story of how the 
company has tuned up to fit itself 
into the post-depression market 


' with a line of cars which range in 


price from the lower medium class 
up to the luxury models which have 
met with fine public acceptance 
over the years. Packard has kept 
abreast of the times. 

- of * 


ALTHOUGH PACKARD dates its 
birth in 1899, it is not generally 
known perhaps that 'way back in 
1893 J. W. Packard and his brother, 
W. D., had the bug and had gone 
so far as to blueprint their ideas 
of a horseless carriage. But at the 
time we had one of those depres- 
sions you’ve heard about, so the 
blueprints stayed in the pigeon 
hole. J. W., however, couldn’t for- 
get his yen for the internal-com- 
bustion engine and so in 1899 he 
went to Cleveland and bought a 
Winton. That Winton had a lot of 


| bugs in it and Packard returned 
| to the factory to tell the Cleveland 


manufacturer just what he thought 
about it. f 

According to the legend, Winton 
lost his temper and in no uncer- 
tain terms told his customer that 
“if you know so damned much 
about an automobile, why don’t you 
build one.” 

* * x 

IF IT HADN'T been for that 
fiery remark there probably 
wouldn’t have been any Packard to- 
day, for it so stirred the customer 
from Warren, O., that he went 
home and DID build himself an 

(See SPARKS, Page 15, Col. 1) 
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CorporationStand| 
Is Expected to be 
Announced Today 


Stipulation Would Open 
Way for Election in 
Next 60 Days 


DETROIT. — Preliminary 
agreements between union 
leaders here last week has 
opened the way for early 
elections on the question of 
union jurisdiction in General Mo- 
tors plants, although as yet the 
corporation has not expressed it- 
self in regard to the proposals. 
Labor relations men in the cor- 
poration have taken the plan 
agreed to by the unions under ad- 
visement and probably will state 
the position of the corporation 
sometime today. 

The stipulation by the unions 
was produced unexpectedly late 
Thursday afternoon at a hearing 
before Horace A. Ruckel, 
examiner. If the program is ac- 
ceptable to the corporation, elec- 
tions probably could be held within 
five or six weeks, since such ac- 
tion would eliminate the necessity 
for a long review of testimony by 
the labor board at Washington. 

The stipulation recommends 
elections on an industrial union 
basis between the UAW-AFL and 

(Continued on Page 15, Col. 5) 


Ohio Association 
Changes Name; 


Committees Set 


COLUMBUS, O.—Verna P. Con- 
ner, general manager, announces 
that the Ohio Automotive Assn. 
now becomes the Ohio Automobile 
Dealers Assn. as a result of Secre- 
tary of State Earl Griffith having 
officially approved the change in 
name on Jan. 29 on the applica- 
tion filed by the trustees of the 
association. 

Action was taken by the trustees 
at a recent meeting due to the 
fact that the membership of the 
association is now strictly con- 
fined to automobile dealers in the 
state, the wholesaler and mainte- 
nance divisions having been with- 
drawn from the organization. 

Appointment by Horace L. Tay- 
lor, Akron, president of the as- 
sociation, of three outstanding 
committees was also announced. 
The committees are: 

Legislative—O. C. Belt, Colum- 
bus, chairman; Roger Day, Edger- 
ton; Worl W. Thompson, Caldwell; 
Otto Sanzenbacher, Warren; Lynn 
B. Timmerman, Lima; C. B. Lever- 
ing, Columbus; William F. Jones, 
Akron. 

Membership—Lynn B. Timmer- 
man, Lima, chairman; A. A. Ball, 
Sandusky; C. B. Levering, Co- 
lumbus; Henry Hecky, Garrets- 
ville; George Maloney, Canton; 
Don Trotter, East Liverpool. 

Finance— Ralph E. Moorhead, 
Mansfield, chairman; J. J. Henges- 
baugh, Elyria; Ed. Keller, Toledo; 
Hugh Lynch, Chillicothe and John 
Herbert, Cincinnati. 





NADA OFFICERS, re-elected during the annual convention in Washing- 
ton, are, left to right, J. Schiott, Bridgeport, Conn., secretary; Stanley Hor- 
ner, of Washington, D. C., president, and D. E. Castles, St. Louis, treasurer. 


NADA Pushing 


for Decision 


On Dealer Wage-Hour Status 


By William C. 
Managing Editor 

DETROIT. — Institution of test 
cases in various parts of the 
country, to determine the position 
of the automobile dealer under the 
Federal Wage-Hour legislation, 
will be started in the near future 
by the National Automobile Deal- 
ers Assn., in co-operation with the 
Automotive Trade Assn. Managers 
group. Committees have been 
named by both groups to follow 
through on this plan and if neces- 
sary carry the cases to the United 
States supreme court. 

Since the provisions of the Wage- 
Hour law have not been clearly 
interpreted, as they apply to the 
dealer, test cases covering various 
phases of dealership operation 
provides the only method of ob- 
taining final rulings. Under the 
law, employes of dealership which 
wholesale a “substantial” portion 
of parts or used cars may or may 
not fall under the terms of the law. 

Also there is no clear definition 
as to whether only those employes 
connected with the wholesaling 
operation are involved when such 
employes also devote a good part 
of their time to retail operations. 
Charles W. Bishop, NADA at- 
torney, already has been author- 
ized to proceed with the legal 
angles of the work. 

In addition, it also has been an- 
nounced that NADA has appro- 


The Top Ten 
(Final Standings ) 
PASSENGER CARS 


First Ten in Registrations as 
Reported in AN Today: 











1989 1988 
Pos. Make Pos. 
1—598,834 Chev. 464,337— 1 
2—481,496 Ford 363,688— 2 
3—348,807 Plym. 286,241— § 
4—218,995 Buick 166,380— 4 
5—176,585 Dodge 104,881— 5 
6—159,8386 Pont. 98,399— 6 
I—146,412 Olds. 92,398— 7 
8— 84,660 Stude. 41,504—10 
9— 65,884 Merc. 6,885—17 
10— 63,956 Chrys. 46,184— 9 
Total All Makes 
2,653,377 1,891,021 


For complete standings of all 
makes, see Page 11, this issue. 











priated $3,000 to support Rhode 
Island dealers in their litigation 
with the National Labor Relations 
Board. The board in Rhode Island 
has declared automobile dealers to 
be engaged in interstate commerce 
and as such subject to the pro- 
visions of the National Labor Re- 
lations Act. 

If the board can support its con- 
tention, it will have established a 
precedent in dealer-labor relations 
which would affect every dealer in 
the United States. Up to now the 
position of the dealer has been 
considered as operating in intra- 
state commerce and not subject to 
the provisions of the NLRA. 


Further along this line, NADA 
was instructed by resolution of its 
membership in Washington, to 
seek revisions of the NLRB at the 
present Congress to safeguard the 
interests of third parties in labor 
disputes. 

This resolution reflected the re- 
sults of the Chrysler strike last 
fall which hit dealers. NADA will 
probably take part in current ef- 
forts to revise the act. 
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Chevrolet Tops 
Field Again With 
767,208 Vehicles 


U.S. Car Sales Show 40% 
Gain While Trucks Are 
Up 32.8 Percent 


By Pete Wemhoff 
Associate Editor 


DETROIT.—Showing a 
39.5 percent gain over 1938, 
new car and truck registra- 
tions in the United States 
during 1939 totaled 3,150,074 
units, official figures revealed this 
week. New car sales reached 2,- 
653,377, while new trucks totaled 
496,697, including an estimate of 
11,500 for Iowa, which contrast 
with 1,891,021 cars and 365,349 
trucks (total: 2,256,370) for 1938. 
Truck registrations are still in- 
complete with Iowa’s total unre- 
ported 

Percentagewise, car registrations 
outstripped trucks, the 1939 car. 
sales gain over 1938 being 40.29 
percent, while truck registrations 
(with an, estimate of 11,500 for 
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Iowa) showed an increase of 32.8 
percent over the previous year. 
Individual top honors in both 
car and truck registrations again 
went to Chevrolet, which registered 
598,341 new cars and 168,867 new 
trucks (Iowa excepted) for a total 
of 767,208 units, to beat out its 
(Continued on Page 2, Col. 1) 


Automotive Displays Steal 


Spotlight at 37th Road Show 


By Mel Adams 


Staff Correspondent 
CHICAGO—Truck and othe. 
automotive manufacturers _ stole 


the show sponsored by the Ameri- 
can Road Builders Assn. last week 
in the International Amphitheater. 
The exposition proved the big- 
gest in history, 20 percent larger 
than any of its predecessors. Its 
exhibits crowded 8% acres of floor 
space with every conceivable type 
of apparatus and material for road 
construction and maintenance. 
Attendance exceeded the 40,000 
forecast given just before the 
opening, with contractors, engi- 
neers, builders, dealers, manufac- 
turers of equipment and civic of- 
ficials dividing their time between 
the displays and convention ses- 
— from Monday through Fri- 
a 
A tour of the show revealed spe- 
cial stress upon diesel engines for 
power, along with the hookup of 


trucks and road machinery. Truck 
chassis in combination with road 
machinery were to be seen in and 
outside of the truck exhibits. 

Only in the central arena, filled 
with gigantic shovels, portable hot 
asphalt plants, crushers, excava- 
tors and other monsters, was the 
automotive industry conspicuous 
for lack of representation, except 
for a machine equipped with pneu- 
matic tires nine feet in diameter. 

Elsewhere, the leading truck 
companies, along with oil refiner- 
ies, trailer concerns and parts 
makers were to be seen as evi- 
dence that motive power dominates 
the building and maintaining, as 
well as usage, of America’s high- 
ways and streets. 

True to advance announcement, 
Chevrolet was conspicuous for di- 
versification of its exhibit. This 
manufacturer occupied some 20,000 
square feet of space, which was 

(See ROAD SHOW, Page 2, Col. 1) 








1939 Car, Truck R 


Chevrolet Again Tops Field 
With Sales of 767,208 Units 


(Continued from Page 1) 


nearest rival, Ford, by 157,010 units. 
Ford had a total of 481,801 cars 
and 128,397 trucks (Iowa excepted) ; 
total 610,198 units, while Plymouth, 
the other member of the “Big 
Three,” showed a total of 357,082 
units (348,807 cars and 8,275 trucks 
(Iowa excepted). 

Chevrolet’s total of 767,208 units 
gives it a gain of 183,392 units, or 
31.4 percent, over 1938’s total of 
583,816 units (464,337 cars and 119,- 
479 trucks). Ford increased its 
total by 145,551 units, topping 
1938’s 363,688 cars and _ 100,959 
trucks by 31.1 percent, while Plym- 
outh had a gain of 64,189 units, or 
21.9 percent, over its 1938 totals of 
286,241 cars and 6,652 trucks. 

Biggest percentage gain among 
those manufacturers with a full 
year of registration in both 1938 
and 1939, was attained by Stude- 
baker which enjoyed a 99 percent 
boost in 1939 as compared with 
1938. In the year just closed Stude- 
baker registered a total of 86,769 
cars and trucks, which contrast 
with 43,504 units sold in 1938. Mer- 
cury, which entered production in 
the latter part of 1938, had a total 
of 65,884 cars registered in 1939 for 
a gain of 863 percent over 1938's 
6,835 units. 

Other gains were recorded in car 


Road Show 


(Continued from Page 1) 


employed to reveal its trucks in 
combination with gravel loaders, 
crusher plants, dual axle drive 
devices, dump bodies, a Fruehauf 
trailer, mixers, booster units, a Gar 
Wood load packer, etc., all units 
being accompanied by descriptive 
placards. Then, too, Chevrolet 
presented movies, talkies, and 
educational panoramas. 

International Harvestgr cashed 
in by using the show as a spring- 
board for announcing three new 
diesel-powered tractors. Harvester 
featured trucks and equipment as 
well as tractors of its manufacture. 

General Motors staged a special 
exhibit containing a public address 
system to broadcast the merits of 
diesel engines. 

Bendix Products division and 
Bendix Westinghouse were also 
prominent among exhibitors. 

Other elaborate displays were 
presented by Ford, GMC, White, 
Mack, FWD, Diamond T, and 
Walter among truck makers; 
Caterpillar among tractor builders; 
Fruehauf and Heil among trailer 
firms; Standard, Sinclair and Gulf 
among oil companies, and Link- 
Belt, General Electric, Continental, 
Buda, Hercules, Waukesha, Hyatt, 
Timken, SKF, Purolator, Alemite, 
American Bosch, Edison-Splitdorf, 
Spicer, Gar Wood. 

Caterpillar conducted a minia- 
ture theater, Mack staged a guess- 
ing contest on the weight of a load 
of crushed stone piled high in one 
of its dump bodies, and Alemite 
unfolded what it described as a 
“portable service station.” 





registrations by the following 
makes: 

Buick—218,995 as against 166,380 
in 1938, a gain of 31 percent; 
Cadillac-LaSalle—35,287 against 26,- 
371, a gain of 33 percent; Chrysler 
—63,956 against 46,184, a gain of 
38 percent; De Soto—51,951 against 
35,259, a gain of 47 percent; Dodge 
—176,585 against 104,881, a gain of 
68 percent; Hudson—62,855 against 
40,889, a gain of 54 percent; Nash— 
54,050 against 31,814, a gain of 69 
percent; Oldsmobile — 146,412 
against 92,398, a gain of 58 percent; 
Packard—62,005 against 49,163, a 
gain of 26 percent; Pontiac—159,- 
836 against 98,399, a gain of 62 per- 
cent, and Willys—14,734 against 13,- 
012, a gain of 13 percent. 


For makes-and-states totals of 
1939-1938 new car registrations, see 
page 12 of this issue. 


Ail makes of cars, except Gra- 
ham and Hupmobile, which were 
out of production through most of 
the year, showed sizable increases 
during 1939 as compared with 1938. 
Chrysler divisions— Plymouth, 
Dodge, Chrysler and De Soto— 
were off to a good start during 
three-quarters of the year but 
were stalemated in the final quar- 
ter by the 54-day strike. 

Gains made by independent pro- 
ducers were other highlights of the 
year, Studebaker, Hudson, Pack- 
ard, Nash and Willys-Overland all 
showing sizable increases over 1938. 

Chief changes in the “Top Ten” 
standings of new car registrations 
were recorded in the last three 
places, namely eighth, ninth and 
tenth. Studebaker, on the strength 
of its remarkable gains, rose from 
tenth to eighth spot; Mercury 
jumped from 17th to ninth, while 
Chrysler slipped from ninth to 
tenth. Packard, the other member 
of the “Top Ten” last year, dropped 
to twelfth despite a strong come- 
back in the final quarter of the 
year. : 


Graham Appoints 
More Field Men 


DETROIT. — Additional appoint- 
ments of field men are announced 
by August Johnson, new Graham 
executive vice-president. Nelson 
Beardsley, formerly general sales 
manager of Willys-Overland, has 
been named district manager cov- 
ering the New York territory and 
working out of Buffalo. 

E. V. Normyle has been assigned 
to Philadelphia, and T. H. Barton 
will handle Ontario and Quebec 
from Toronto. George Clark has 
been assigned to Indianapolis, and 
Walter Allee will be in charge of 
the Pacific Northwest, headquar- 
tering in Seattle. 

John Nichols, from Miami, will 
handle the South Atlantic states 
and, from Dallas, A. Montgomery 
will look after Texas and Okla- 
homa. Reynold Johnson’s territory 
wil be the Pacific Coast, working 
out of San Francisco. 





MEETING TO DISCUSS plans for sprin 
from the Great Lakes area gathered at the Detroit Leland Hote 
Shown at the dinner following the conference are, left to right, Ed “ene 


Toledo distributor; W. A. Blees, 


Tiedemann, Great Lakes regional manager, and Alex 
distributor. 


Nash Distributors Meet .. . 


general sales manager 
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egistrations Total 3,150,074 Unit; 








sales activities, Nash distributors 
1 last week. 


(standing) 3; A ° 
olensky, Youngstown 





SHOWN AS Great Lakes Nash distributors who met at Detroit last week to 


discuss plans for sprin 
manager, 
manager; H. 
land district manager. 


business are, left to right, Howard Smith, wholesale 
rng ae » Cleveland; A. 
H. K. -vering, Cleveland distributor, and S. E. 


C. Tiedemann, Great Lakes regional 
Berringer, Cleve- 





SPRING BUSINESS plans were discussed by Nash distributors and factory 
officials last week at a meeting of Great Lakes area representatives of the 
company. Left to right, W. K. Bowlus, Canton distributor; Howard Kramm, 


regiona 
Ohl, Youngstown district manager. 


merchandising manager; Clark Maloy, Akron distributor, and Mark 
The company’s distributors met at five 
points throughout the country last week. 


Boston Dealers Are Pushing 
Preparations for Open House 


Special to Automotive News 

BOSTON.— Distributors and deal- 
ers in Boston have started work 
on their programs for the annual 
Washington’s Birthday open house 
along motor row. Last October 
they were so successful with an 
open house week, held instead of 
an automobile show in Mechanic’s 
building as in preceding years, 
that they believe this year’s Feb. 
22 open house will be the best they 
have held in the more than 20 
years. 

As the dealers in suburbs par- 
ticipated in the open house show 
week with good results, they now 


are going to capitalize on the holi- 


day and also keep their show- 
rooms open. Hundreds of new and 
used cars are sold, and many 
prospects secured. As all other 
business is closed tight, except 
theatres, that leaves the motor 





Hudson’s Sales 


In January Top 


39 by 51 Percent 


DETROIT.—Total retail sales of 





Hudson cars for the four weeks 
ended Jan. 27 amounted to 5,001 
units, representing an increase in 
the United States of 51 percent 
over the same period a year ago, 
it is reported by George H. Pratt, 
general sales manager. 

Record organization gains con- 
tinue, with the addition of 706 new 
dealers so far in the current model 
season, Pratt disclosed. 


A. BIEDERMANN, of Perfection Storage Battery Co., Brooklyn, right, 
receives silver anniversary sales trophy award from H. E. Komitch, Prest- 


O-Lite Battery Co. vice-president. 





district as the only other attrac- 
tion. 

Dealers have already sent re- 
quests to the factories for special 
advertising for the holiday. Last 
year newspapers carried nearly as 
much copy as at show time. A 
number of factory executives were 
here a year ago. Dealers have also 
sent invitations to factory officials 
to come here. With the year end- 
ing for the dealers, with substan- 
tial increases in sales, they see 
Washington’s Birthday as a good 
start for spring business. 


Packard Staging 
Appraisal Contest 
Among Salesmen 


DETROIT. — Packard salesmen 
throughout the United States and 
Canada are engaged in a contest, 
trying to outdo each other in the 
number of appraisals of old cars 
for trade-in on new cars made 
each day. 

Contest started on Jan. 18 and 
is to be continued through Feb. 29. 
Cash prizes totaling $40,000 are be- 
ing offered by the Packard Motor 
Car Co. 

Results in the form of added de- 
liveries of new cars already are 
becoming apparent. Packard de- 
liveries which have been carrying 
along at a record breaking rate, 
exceding those of last year at this 
period by more than 75 percent, 
are expected to reach new highs as 
a result of the stimulus given by 
the contest. 








: 





10 Zone Business 
Managerships Are 
Set Up by Pontia 


PONTIAC.—In the interest » [HIS 
closer dealer-business supervisioy wh 
Pontiac has created 10 zone bus. some | 
ness managerships, according to p' Unfort 
U. Bathrick, general sales manager’ throat 

Zone managerships will supe, quiet | 
sede the former regional setup ani maind 
will be under the direct super hiccou 
vision of R. A. Dickinson, head 9 get si 
the Central Office business man, way, ! 
agement department. sort o 

In the new jobs are A. M. Dewar steel f 
Boston zone; D. F. Pierre, Ney 2cid, ' 
York zone; J. E. Dickens, Philade!} ™Y °V 
phia and Washington zones; R. E ™y W¢ 
Hunter, Pittsburgh zone; R. My 





Radle, Buffalo, Cleveland, Cincin Ne 
nati, Atlanta and Memphis zones) prog 
G. E. Thompson, Pontiac zone; 0 tion 
H. Hansen, Chicago zone; L.“H of t 
Robinson, Minneapolis, Oklahom: who 
City, Dallas and San Antonio zones the . 
D. L. Barnes, St. Louis and Kansa’ put 
City zones, and P. G. Cassidy, Den ever 
ver, Los Angeles, San Francise qnd 
and Portland zones. deci 
“Pontiac requires five essential, con 
for a business manager,” Bathricl, Con. 
said. “These are a working know] poss 
edge of accounting; practical work) in C 
ing knowledge of a dealer’s opera wait 
tions; a definite sales slant; initi 

ative tempered with good judgmen’ OV 
and potential ability for promo. N to 
tion.” : 
verbia 

ee sto jus 

> ions 

Ludlow to Direct |‘ 
e to Sec 
Oil Firms’ NewWsen: 
vision 


Cooperation Drive 


NEW YORK.—R. A. Ludlow ha: a 
resigned as manager of the lub- fac 










rication department of the Rich- Con: 
field Oil Co. to ee 
become director mot 
of the recently po 


inaugurated pro- 
gram of the pe- 


troleum industry, O ¢ 
directed toward a me 
closer co-opera- Comm 
tion of that in- @ican le 
dustry and the idelete: 


engineering and 


‘One t 
service depart- 


)sembl: 


ments of the ‘would 
automotive in- R. A. Ludlow of an 
dustry, according t would 


to W. H. Correa, chairman of thé withd: 
lubrication committee of theinot a 
American Petroleum Institute. signs; 
This organization has already ap-or se! 
proved the plans of the lubrication’ specifi 
committee for carrying out such a compl 
program. any 0 

Coincident with the announce- the m 
ment of Ludlow’s appointment, 
Correa said that the new clearing 


house has taken quarters with the If 
American Petroleum Institute at clud 
30 Rockefeller Plaza, New York, Délit 
and that to date many factors in A B 
the petroleum industry have for- “4 
warded subscriptions of money to hav 
permit the new movement to get, 24" 
actively under way. Among those %” ¢ 
whose funds have already been -_ 


received are: Socony-Vacuum Oil 
Co., Inc.; Standard Oil Co. (Indi- 
ana); Gulf Oil Corp.; Quaker State) "4 


Oil Refining Corp.; Mid-Continent) ¥©@ 
Petroleum Corp.; Cities Service 
Oil Co.; Pure Oil Co.; American) TT g¢ 


Oil Co.; Ohio Oil Co.; Standard} ] fac 
Oil Co. (Ky.); Barnsdall Refining) to the 
Corp.; Atlantic Refining Co.; Sin-¥car a 
clair Refining Co. insert 

Correa also announced  thathassum 
McCann Erickson, Inc., has been} the qq 
appointed marketing counsel for rest , 


this program. declar 
U 

EXTRA COPIES OF) ‘<< 
fact 

whi 

PACKARD SECTION) 
dea 

E will furnish additional com 
copies so long as they are 7 
available at the following rates: ro 
25¢ per copy sort 

22%¢ per copy plet 


100 or more.. 20¢ per copy 
(Post or Express paid/ 
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tia: By William C. Callahan 

est » (THIS year's convention of the National Automobile Dealers Assn., 


‘Vision which was held in Washington a week ago, will probably stand for 
> bus. some time as one of the best meetings in the history of the association. 
z top) Unfortunately, as early in convention week as Monday, I picked up a 
inager' throat germ of some sort that apparently had been unable to find a 
super quiet spot among the throats in the halls of Congress, and for the re- 
1p ano Mainder of the session I was about as comfortable as a fire-eater with 
super, hiccoughs. Among the things I never knew till then was that guys can 
ead | get sick at conventions on things that don’t come out of bottles. Any- 
man, way, a doctor at the Mayflower reamed out both nostrils with some 
sort of a medicated blow torch, massaged my tonsils with a handful of 
steel filings, after which he varnished them with a solution of sulphuric 
acid, which made me much more comfortable until I got home where 
my own doc went to work on me. This all put me a little behind with 


Dewa 
, Ne 


— 7 ' my work, so I'll try to catch up wih review. 
R. M * * * 
rincin: Naturally, interest at the comention was centered mainly on the 
zones’ program of legislation which hd been proposed, and on the ques- 
ne, 0 tion of whether such legislatios should be sought. The second part 
L..H of this question was answered by the convention which threw the 
ahom: whole thing back into the lap if the dealers of the country. Under 
zones the setup, copies of a proposed vill which has already been prepared, 
ansa’ but which I understand is now being further revised, will be sent to 
,Den every dealer in the country, acompanied by arguments both for 
ncise and against its adoption. The dalers must study this plan and then 
decide. Meanwhile, however, th bill which was presented at the 
ntial’ convention, and which was pepared with the co-operation of 
thricl, Congressman Wright Patman, is now in that Congressman’s 
now] possession, and there is nothing to prevent him from introducing it 
work. in Congress if he is so inclined. He is not restrained in any way to 
ypera. wait upon the verdict of the nation’s dealers. 


initi * * * 

pmens OW I have read this bill over and over several times in an effort 
—— to arrive at some appraisal of its aims. Weeding out the legal 
verbiage, provisions and exceptions, it seems to me that it boils down 
sto just this: There is very iittle in it which would place direct restric- 
tions on dealers. These restrictions, if any, would come later under 


ct rules promulgated by the Federal Trade Commission which, according 
to Section 11 of the bill: “The commission is authorized to prescribe 
@ Wi such rules and regulations as it déems necessary to carry out the pro- 


e visions of this act.” 
1V . * ae a 


The chief purpose of the act seems aimed at a control of manu- 


oo facturers for it states: “It is hereby declared to be the policy of 
Rich. Congress through the exercise in this Act of its power to regulate 


commerce, to restrict the channels of interstate commerce in the 
motor vehicle industry to those manufacturers or distributors of 
motor vehicles who deal fairly and equitably with their dealers and 
the general public.” 








* * * 


1O accomplish this end the act proposes that all contracts offered by 
manufacturers to their dealers be submitted to the Federal Trade 
Commission for its approval before either manufacturers or dealers 
ican legally become parties to such contracts. Now, with legal verbiage 
‘| ideleted, it would seem that two types of contracts would be acceptable. 
\One type would provide that the manufacturer divest himself of all 
semblance of control or supervision over his outlets. A second type 
‘would provide that the dealer be placed quite definitely in the category 
low ‘of an agent. That is, under the first type of contract, the manufacturer 

twould not attempt in any way to control the capital investment, capital 
f theiwithdrawals or withdrawals of earnings or profits by dealers; would 
_ theinot attempt to dictate character of salesrooms, service facilities or 
itutes signs; would not attempt to dictate in any way the employment of sales 
’ aPyor service personnel or require the maintenance by the dealer of any 
ation’ specific volume of sales; would not attempt to require the dealer to 
ich a comply with any one or more policies specified by the manufacturer or 

"any of his agents; or would not attempt by any other means to control 
ince- the manner in which the dealer shall conduct his business. 


nent, 

y * * * 
ae If the manufacturer elected to employ a contract which did in- 
a clude any such controls he would have to accept further responsi- 
Tork. bilities and the dealer’s status would become more that of an agent. 
-s in A principal provision covering this type of contract would affect 


liquidation after cancellation under which the manufacturer would 


i have to purchase the dealer’s complete stock of new cars, used cars, 

get parts and accessories, equipment and property of the dealer used 
hose %% connection with the conduct of the dealership or to assume all 
been lease obligations which the dealer had entered into with the con- 


Oj], sent of the manufacturer. 


indi- Both types of contracts apparently would be acceptable to FTC 
‘tate’ @nd both would have to be term contracts of not less than three 
nent Years duration. 


‘vice * * & 


sardi Ly seems to me that we are getting off a deep end right here. Manu- 
jard)  facturers would be faced with making the choice of selling their cars 
ningito their dealers and relinquishing all control or jurisdiction over the 
in- car after it had reached the dealer’s hands; or, manufacturers could 
that insert controlling clauses in their contracts providing they wanted to 
aassume the responsibilities such a contract would impose. Right here 
onl the dealer would have little choice of his own status. The choice would 
or’ rest with the manufacturer. He could establish an agency system or 
declare all his dealers to be free agents. 


* * * 


Up to now one of the greatest demands I have heard from the 
dealer field has been for more policing on the part of the manu- 
facturers among their own dealerships. Complaints of competition 
which come to me have not been based so much upon competition 
from competitive lines as they have been upon competition from 
dealers carrying the same make of car as the dealer making the 
complaint. Now it would seem to me that only short-sightedness 
re would lead anyone to believe that this situation would be helped 
s! by forcing the manufacturer to relinquish entirely his jurisdiction 

' over the dealer body. If some dealers are unscrupulous now what 
sort of chaos would follow if the manufacturer withdrew com- 
pletely from the retail picture? 


F 
N 


* +: 
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Houston Dealers are Accused 


“State Charges 


NADA Names Committee . . . 





EXECUTIVE 


COMMITTEE, elected at National 


Automobile Dealers 


Assn.’s conclave in Washington, includes, left to right, J. W. Roby, Shreve- 
port, La.; W. P. Sims, Phoenix, Ariz.; Harry Somers, Atlanta, and Lynn B. 
Cimmerman, of Lima, O. C. A. Morris, of Waterloo, Ia., another member, 
was not present when photo was taken. 





OLDEST DEALER attending National Automobile Dealers Assn.’s annual 
conclave in Washington was C. 8S. Snyder, of York, Pa. (extreme right), 
shown here receiving a commemorative plaque from Stanley Horner, NADA 
president. With his brother, Snyder in 1898 took on the dealership for the 


Locomobile steamer. 


At the extreme left in this photo is Paul V. McNutt, 


federal security administrator, who delivered one of the principal addresses 


at the annual banquet. 


Minn. Denies Carrier Permit 


To Rail-Owned Truck Line 


Special to Automotive News 

ST. PAUL, Minn.—A ruling that 
a motor truck line, owned in part 
or whole by a railroad, cannot 
operate under Minnesota law, as a 
contract freight carrier, was 
handed down in St. Paul last week 
by the Minnesota Railroad and 
Warehouse Commission. 

In making the decision, a per- 
mit to operate as a contract car- 
rier was denied by the commission 
to the Rock Island Motor Transit 
Co., a corporation of Illinois, and 
duly licensed to transact business 
in the State of Minnesota. The 
trucking company had filed an 
application with the commission 
for a permit to operate motor ve- 
hicles on certain public highways 
of the State of Minnesota as a 
contract carrier, between certain 


McDermott Heads 
Fisk Tire Sales; 
Maynard Named 


CHICOPEE FALLS, Mass.—R. 

E. Sheahan, general manager of 
the automotive division of United 
States Rubber Co., announces that 
C. Edgar Maynard, of Northamp- 
ton had been named operations 
manager of the Fisk Tire Co. 
N. Hawkes, vice-president of U. S. 
Tire Dealers Corp., announces 
Henry G. McDermott, for several 
years U. S. division sales manager, 
at Chicago, has been appointed 
general sales manager of the Fisk 
tire sales division of the U. S. Tire 
Dealers Corp. 

Maynard joined the Fisk or- 
ganization in 1918 following World 
War service. He spent the inter- 
vening years in a number of in- 
creasingly important positions 
mainly in connection with tire de- 
velopment. He was made general 
factory manager in 1933. 

McDermott has been identified 
with the rubber industry more 
than 20 years, devoting his time to 
accounting, management, sales and 
advertising. He joined the United 
States Tire organization in 1932 as 
assistant sales manager at New 
York and was made Cincinnati dis- 


stations of the Chicago, Rock 
Island & Pacific Railroad Co. 

The commission in making its 
decision and denying the applica- 
tion, contended: “That said rail- 
road company is a common carrier 
by rail and is abundantly able to 
perform the service contemplated 
by the applicant; that such serv- 
ice last mentioned is one required 
of the railroad company by its 
charter; that said railroad com- 
pany is not authorized to operate 
motor trucks for the transporta- 
tion of freight; that public neces- 
sity and convenience do not require 
the service contemplated by pe- 
titioner.” 

“That the railroad company is 
prohibited by law from delivering 
goods to any person, other than 
the person named in the bill of 
lading, or the holder thereof, if 
negotiable; that the substituted 
service, contemplated by the peti- 
tion, would constitute a violation 
of “Section 4, Chapter 170, Laws of 
Minnesota for 1933; and finally that 
the granting of such permit would 
be, in effect, to grant to the rail- 
road company, the right to operate 
trucks, for hire, within the State of 
Minnesota; and that by reason of 
the matters stated said application 
is an attempt to do indirectly what 
is prohibited to a common carrier 
railroad company by law.” 
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Assn. Violates 
Anti-Trust Act 


By B. C. Reber 
Staff Correspondent 

AUSTIN, Tex.—Automobile deal- 
ers over the state, and particularly 
those holding membership in one 
of the local or state associations, 
are much concerned about a suit 
filed by Attorney General Gerald 
C. Mann against the Houston Auto- 
mobile Dealers’ Assn. charging 
violation of the anti-trust law of 
the state through alleged con- 
spiracy to control the sale, distri- 
bution and marketing of new and 
used cars. 

Asking forfeiture of the associa- 
tion’s charter and statutory penal- 
ties against the 35 members, the 
suit also asks an injunction re- 
straining defendants from a con- 
tinuation of the alleged practices. 

Allegations contained in the suit 
included: ’ 

That none of the dealers would 
place a used car advertisement in 
newspapers of more than two-inch, 
two-column size and that, when 
automobile factories participated 
with dealers in advertising, the 
larger advertisement was to be 
placed only in the display section; 

That defendants conspired and 
entered into contract among them- 
selves with certain automobile 
finance companies in Houston with 
the understanding none of the 
finance companies would finance 
used automobiles brought into the 
city by foreign or out-of-town used 
car companies in consideration of 
the defendants’ past and future 
patronage; 

That the defendants conspired 
and agreed with Galveston auto- 
mobile dealers that no used cars 
would be sold and no used car out- 
let would be operated in Galveston 
by members of the defendant as- 
sociation and that no used cars 
would be sold in Houston by Gal- 
veston companies; 

That the defendants agreed not 
to allow discounts Yrom the retail 
list price of automotive parts un- 
less the purchaser agreed to resell 
parts at the seller’s list price; 

That the defendants are carry- 
ing out an alleged “Houston pric- 
ing plan” for the purpose “to fix 
and maintain uniform price 
schedules;” 

That a Houston city ordinance 
purporting to keep dealers outside 
the city limits from selling to resi- 
dents is “invalid and ... contrary 
to the letter and spirit of the laws 
against formation of trusts and 
monopolies and conspiracies in 
restraint of trade.” 

While the attorney general has 
been active in fighting anti-trust 
violations, this is the first action 
taken against the automotive in- 
dustry and is being watched with 
keen interest by dealers, manu- 
facturers’ representatives, finance 
companies, and others associated 
with this industry. 

A date for the hearing has not 
yet been set. 


Seek Uniform Rules 


WASHINGTON.—The Eastern Con- 
ference of Motor Vehicle Inspectors 
is studying the adoption of a stand- 
ardized manual of automobile in- 
spection which would be applicable 
throughout the United States. 
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STUDEBAKER’S “Keys to Happiness” Christmas show w 
contest drew such a deluge of entries that it took the clio cee 
moss ¢ o. afternoon to decide on the three winners. The judges, left to 
vig me of - Fletcher, sales manager; Geo. D. Keller (seated), vice-presi- 
a = charge of sales; 'T. KF. Laughlin, assistant sales manager; and F. E. 
wo + ee department manager, decided that first prize should go to 
ee er Motors Corp., Newark, N, J. Second prize was awarded to Kaufman 

otors, Columbus, O., while Marold Motor Co., Joplin, Mo., won third prize. 


: ss — 


| 
. : trict manager the fo i , 
| AccoRpinc to this bill then the control of the industry would re- | Later he oa anstuiedonmianee: 
vert to the FTC. So far as the manufacturer would be concerned, | the automobile tire department at 
the control of FTC over his operations would be limited to its insistence |New York. In 1939 he was pro- 
; that he not make any effort to control his dealers. Thus regulations | moted to sales manager of the Chi- 
(Continued Paye 1h. Col. 3) | cago division. 
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Wagner Act Amendments 

AS to amend the Wagner National Labor Relations 

Act got under way apparently in earnest during the 
past week. Just how far the amendment will go is still un- 
certain, although it does seem likely that efforts will be 
made to strip the National Labor Relations Board of some 
of the powers it already has assumed and to restrict its 
movements in that direction in the future. 

The likelihood of complete repeal of the act seems quite 
remote at this session, and there is some reason to believe 
that forward-thinking business leaders would not ask or 
desire its repeal. This was brought out to some extent at a 
recent meeting of the National Automobile Dealers Assn., 
in Washington, when a discussion was held regarding the 
rights of third parties in strikes. The recent Chrysler dis- 
pute was a case in point where dealers were made to suffer 

eavily as the result of the disputes at the plants, over which 
they had no control. 

During the discussion on a resolution, asking amendment 
of NLRA to afford protection to such third parties, one 
member urged that the resolution be changed to seek the 
repeal of the law. He was promptly shouted down. 

We are not sanguine enough to believe that a repeal of 
the law would not result in unscrupulous employers revert- 
ing to the tactics which brought about its enactment in the 
first place. Nor are we sanguine enough to believe that labor 
will more moderate in the future if the law is permitted 
to remain on the books in its present state. There is, how- 
ever, 2 medium ground somewhere in this picture, and it is 
that medium ground which amendments should seek. 

Up to the time of the passage of the Wagner Act the more 
reasonable employers were more or less apathetic because 
they did not realize that the act itself was so drastic that 
it could and would be applied to them. Now that its applica- 
tion and, particularly its administration, has proved its 
shortcomings there is no question of the need for revision. 
It is this saner element of more reasonable employers who 
should carry the torch. In this way we may find a compro- 
mise which will be fairer to all concerned and at the same 
time provide protection for both employer and employe 
against unfair practices of the unscrupulous on both sides. 


State and City Tariff Barriers 
| Sie the City of New York in its right to tax both 
finished products and raw materials coming into the 
city, the United States Supreme Court appears to have es- 
tablished a precedent which invites a flood of such taxes 
throughout the country. The cases involved had previously 
been ruled against the city by the United States courts. 

Sales and use taxes have spread throughout the states 
and in many cities to an alarming degree within the past 
few years, in spite of the constitutional prohibitions against 
interstate tariffs. In most cases, states plead that they have 
been forced to adopt such measures as protection against 
similar measures in adjoining states. Already such taxes 
are in effect in 23 states. When they have spread to all 48 
states, assuming that they are all comparable levies, they 
will nullify themselves so far as their protective influence 
is concerned, and the chief result will be that we will all be 

aying 2 to 3 percent more for articles purchased without 
the value of the article having been enhanced. _ 

We feel that a halt to this trend here and now is not only 
advisable but would re-establish a free flow of interstate 
commerce and relationships which was the fundamental 
concept of the original union and its constitution. 


“—a word in 


By GEORGE M. SLOCUM 





TRIBUTE TO A trade publication 
A PIONEER! like Automotive News 

occupies a unique 
position in the industry which it 
attempts to serve. If it measures 
up to its responsibility it must be 
the middleman between the men 
who make and the men who sell a 
given product. It must be abso- 
lutely independent of any influence 
from either side which would color 
its news or its views. To maintain 
this position requires a sense of 
balance which makes the tight 
rope walker in the Big Top of the 
circus look like a piker! 

* bd * 


But to its obvious duty of print- 
ing all the news and disseminating 
it promptly and briefly so “he who 
runs may read,” there is the de- 
lightful task of playing the part of 
the historian so that in generations 
to come the colorful history of a 
great industry and the men who 
built it may not be lost in the 
“sands of time.” 

* * * 


So it has been the pleasant duty 
of those on AvTomotTiveE News to 
capture within the 80 pages of the 
second section of today’s issue the 
romance of one of the oldest names 
in the automobile business—in fact 
the only name which was in the 
first New York Show that has 
shown in every succeeding show 
including the National Show held 
in Grand Central Palace last Oc- 
tober, 1939! I speak for my associ- 
ates when I say it has been a 
pleasant task because, although 
each company has a fascinating 
background of color and romance 
since it was formed, still none 
could have a more colorful or 
typical chronology than that of the 
Packard Motor Car Co. now cele- 
brating its fortieth anniversary. 

* * * 


Publication of a large edition 
(65,000 copies) such as that we are 
mailing today is made possible 
only through the co-operation of a 
large number of the _ business 
friends of the institution whose 
anniversary we are celebrating. 
Our publication is, after all, only 
a medium through which these 
friends may publicly acknowledge 
their friendship for an institution; 
the part their products have 
played in its development and re- 
call the number of years of their 
association. To illustrate this point, 
it is probably of historical sig- 
nificance to note that the Timken 
Roller Bearing Co. was able to 
boast that “on the first 1900 Pack- 
ard, there were no electric lights— 
but there were Timken tapered 
roller bearings” and that today 
“you will find them in the beau- 
tiful new 1940 Packards!” A record 
of four decades or two generations 
of continuous association between 
two world-famous products. A 
record, we wager, that one would 
look far in other industries to 
match. 

* * * 


There are a hundred and twelve 
of these friends of Packard who 
have contributed in more ways 
than simply financially to the suc- 
cess of this undertaking. Their ad- 
vertisements speak eloquently of 
the faith and admiration they hold 
for this stalwart among the pio- 
neers. A careful reading cannot 
help but convince you of their 
sincerity and good will. 

* * * 


Thousands of the copies of this 
Packard Fortieth Anniversary Edi- 
tion, we are certain, will be re- 
tained for years to come by the 
men and women in this industry, 
not only those associated with 
Packard directly or indirectly, but 
by others who will value it as 
highly. 

* * * 


It is of significance to note also, 
that the three major competitors 
of Packard have, like good neigh- 
bors and good sportsmen, offered ! 
their felicitations, a significant ap- 
praisal of the broad gauged policies | 
adhered to by the men in control 
of this industry who have made it 
what it is today.—G. M.S. 
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But He’s Still Up in the Air 


In This Corner— 


‘First Time 


The vi exp’ 


ews ressed in this ose of o 
Anonymous contributions will not be accepted but confi 
be observed upon request. 





Financing 

Having recently read a lengthy 
study of consumer financing, I was 
interested in Chris Sinsabaugh’s 
mention of discovering “the time- 
payment pioneer.” Since he invites 
replies to the claim, I’m taking off 
time for this letter. 

In a_ book titled “Consumer 
Credit and Economic Stability,” 
which was recently published by 
the Russell Sage Foundation after 
a comprehensive survey of the 
subject, Dr. Rolf Nugent writes: 
“So far as we have been able to 
discover, the first automobile fi- 
nancing was done by W. P. Smith 
& Co., of Seattle, which began as 
early as 1910 to finance instalment 
sales of commercial vehicles as an 
adjunct to its insurance business. 
The earliest passenger car financ- 
ing appears to have been under- 
taken in San Francisco at the close 
of 1913 by L. F. Weaver, a wagon 
and carriage dealer. A few months 
later C. Trevor Dunham, who was 
engaged in the insurance business 
in Philadelphia, also began to 
finance passenger cars. 

“In the spring of 1915 the Guaran- 
tee Securities Co. was organized in 
Toledo, O., to finance the retail 
sales of Willys-Overland dealers. 
Several months later the Com- 
mercial Credit Co. and the Com- 
mercial Investment Trust Corp. 
entered the field. By 1917 there 
were at least 25 enterprises financ- 
ing instalment sales of automo- 
biles and several of these had be- 
gun to buy contracts from dealers 
over large geographic areas. * * *” 

In referring to Weaver, Nugent 
acknowledges in a footnote that 
this “first” appearance of pas- 
senger car financing was men- 
tioned in a previously published 
book titled “The Economics of In- 
stalment Selling.” 

However, since Weaver is listed 
as having started financing pas- 
senger cars at the “close of 1913,” 
it would appear that Chris Sinsa- 
baugh has covered the real pioneer, 
depending upon what part of 1913 
George Haberfelde became a Ford 
dealer and started his financing. If 


Sale? i sa 


celumn are th ur readers. 
dence will 


Haberfelde began financing pas- 
senger cars before “the close of 
1913,” he apparently has_ been 
neglected in the books on the sub- 
ject which I’ve cited—Bethune 
Jones, Westfield, N. J. 


i 
Production | 


According to your productior 
estimates, you show 724,807 Ford: 
built as of the week ended Dec. 2 
1939. Yet for the whole year you 
only show 746,887 Fords built. 

Now, surely there were more 
than 22,000 Fords produced during 
the month of December. What is 
the answer?—Lloyd Marks, Na- 
tional Stamping Co., Detroit. 

Epitor’s) Note: Week-to-week 
and month-to-month production 
figures are altered from time to'| 
time, as official figures are ob- 

tained—as in this particular case. | 

One column of figures each week 

shows accumulative totals for. 

each month. 


Batteries 

The figure of $110,000,000 for bat- 
tery sales for the year 1939 was 
estimated by us as the net realized 
value of batteries sold by the man: 
ufacturer to the automotive re 
placement trade through whateve 
channels the sales were made, thai 
is, through distributors, dealers 
company-owned outlets, etc.—Jame! 
J. Newman, vice-president, B. F. 
Goodrich Co., Akron. 


FEBRUARY 
25-27—Fort Worth, Tex. Annual Spring 
automobile show. 


MARCH 
4- 8&—Detroit (Statler Hotel). Ameri- 
can Society for Testing Materials 


conclave. 
14-15—Washington. SAE National Aero 
nautic meeting. (Washington He 


tel). 

28-29—Pittsburgh. SAE National Trans) 
ortation and Maintenance meet 
ng (Mellon Institute). 


MAY 
18-25—Tulsa, Okla. International Pe 
troleum Exposition and Congres 


JU 
9-14—White Sulphur Springs, W. Vs! 
ope er meeting (Greenbrie! 
otel). 
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“} SELL DODGE CARS because they’re tops in every- 
thing people want cars to be,” says J. A. Hart, of Hart 
Motor Co., Inc., Chicago. “They are by far the greatest 
value package in their price range!” 








THAT 








VERY dealer in the Dodge- 

Plymouth set-up has the great 
advantage over competition of 
having three separate, distinct and 
highly successful lines of merchan- 
dise to sell. Actually, he is oper- 
ating three different lines of business! 


That’s why this is called the 
“Triple-Profit Dealership.” Not just 
one, but three lines of merchandise, 
Dodge cars, Plymouth cars, Dodge 


bres the Geddes] Into G 
,. «FAST SELLING MERCHANDISE. | 
naY DEALER GOULD ASK FOR! | 
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“1 SELL PLYMOUTH CARS because they’re the “I SELL DODGE TRUCKS because they’re the best 
cream of the low-price class in beauty, easy riding, econ- engineered, easiest-to-sell trucks I’ve ever seen,” says 
omy—and everything acar ought to be,” says Mr. Hart. Mr. Hart. “They go so far in performance that practi- 
“Once sold, Plymouth keeps right on selling!” cally every one I sell brings in more sales!” 








trucks. Each of these products Together, they cover the market 
reaches a most valuable and lucra- where four out of every five motor- 
tive market in the industry. car and truck sales are made. It’s 

Dodge cars, priced just a few Plain to see why Dodge-Plymouth 
dollars above the low-priced field... dealers from coast to coast consider 
Plymouth cars, holding a strong their dealership the most valuable in 


position in the great low-priced the industry. They have three good 
market...and Dodge trucks—priced § Profit-makers instead of only one! 
with the lowest in every capacity— 
meet every hauling requirement 
from % to 3-ton capacities. 
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‘39 Tire Shipments Hit 56,975,044 for 10-Year High 


Replacement Sales Exceed 


1938 Total by 22.8 Percent 


NEW YORK.— Influenced by' in 


heavy replacement sales, automo- 
tive pneumatic casing shipments 
during 1939 amounted to 56,975,044 
units, which is 32.1 percent above 
shipments during 1938 and repre- 
sents the best year since 1929 when 
over 69,000,000 units were shipped, 
according to. statistics released 
last week by the Rubber Manu- 
facturers Assn., Inc. 

Replacement units shipped in 
1939 are estimated at 37,536,608, an 
increase of 22.8 percent above 
1938, and were the highest since 


1939, 
units, are 57.7 percent above 1938. 
Total shipments for December 
are estimated at 4,740,112 units, an 
, increase of 11.7 percent over No- 
, vember, and 10.7 percent above 
| December, 1938. Original equip- 
/ment shipments, the heaviest for 
any December on record, are esti- 
mated at 2,618,097 units, an in- 
crease of 43.6 percent over No- 
vember and 42.7 percent over the 
1,834,877 units for December, 1938. 

Replacement sales totaled 2,006,- 
188 units in December, a decline of 


1931. Original equipment shipments !12.6 percent under November and 


De Soto Changes 
More Personnel 
In Field Force 


DETROIT.—J. B. Wagstaff, gen- 
eral sales manager of De Soto, an- 
nounces the following changes in 
the field organization, effective 
immediately: 

Lawson Henry, regional man- 
ager, transferred from St. Louis to 
Atlanta to fill the vacancy caused 
by the resignation of George Dean. 

Brint Morris, former merchan- 
dise manager, named regional 
manager in St. Louis. 

Frank L. Garard, former district 
manager, named St. Louis regional 
merchandise manager. 

G. F. Moulton, appointed district 
manager at Decatur, IIl., in the St. 
Louis region. 

H. M. Bradford, appointed dis- 
trict manager at Peoria in the 
Chicago region: 

James Hoag named merchandise 
manager of the Cincinnati region. 

Moulton, Bradford and Hoag are 
new to the De Soto staff. All three 
men have long experience in vari- 
ous phases of the automobile busi- 
ness, including retail selling, whole- 
sale, and supervisory activities 
with manufacturers. 

These appointments are the sec- 
ond group to be announced within 
a month by De Soto and are in line 
with sales department prepara- 
tions for one of the biggest years 
in the company’s history. 


Tops Ford Salesmen 


ST. LOUIS. —Clarence J. Schulte, 
sales representative for E. M. Sti- 
vers, Inc. (Ford-Mercury, Lincoln- 
Zephyr), led salesmen in the metro- 
politan St. Louis area in retail sales 
for 1939. He sold a total of 133 Ford, 
Mercury and Lincoln-Zephyrs, while 
his closest rival sold 125. 
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FAST SET-UP 


ON NEW NICKEL STEEL LATHE 





Latest model L-Swing lathe made 
by the Seneca Falls Machine Com- 
pany is the Model “LR” automatic. 
This features a simplified mechan- 
ism for fast set-ups, changing 
from one short run job to another 
in only 20 to 30 minutes. This en- 
ables parts plants to utilize the 
economies of mass production for 
lower costs. As does other Seneca 
Falls equipment, this new lathe 
provides long service and unin- 
terrupted production by using 
Nickel alloyed materials in major 
parts. For example, Nickel-chrom- 
ium steel, oil-quenched and tem- 
pered, is specified for timing shaft 
and gear. A similar Nickel alloy 
steel is used for all worms. Heat- 
treated Nickel-chromium steel also 
is used for headstock, clutch and 
backshaft gears. The rigid one- 
piece base casting is 142% Nickel 
alloyed iron, pro- 
duced in the com- 
pany’s foundry. 


THE 
INTERNATIONAL 
NICKEL COMPANY 
INC. New York, N.Y 


14.6 percent below the December, 
1938, replacements of 2,348,721 units. 

Exports during December 
amounted to 115,827 units, which 
compares with 124,649 units for 
November and 98,149 units for De- 
cember, 1938. 

December production is esti- 
mated at 4,479,386 units, a decrease 
of 8 percent from November and 
7 percent under December, 1938. 

Pneumatic casings in the hands 
of manufacturers Dec. 31 were 8,- 
688,215 units, which compares with 
9,243,792 units on hand Nov. 30 and 
8,451,390 units on hand Dec. 31, 
1938. Comparative figures follow: 

Pneumatic Casings 


Total Produc- Inventory 

Shipments tion (Dec. 31) 

1939 .. 56,975,044 57,077,969 8,688,215 

1938 .. 43,132,302 40,906,735 8,451,390 
Inner Tubes 

1939 .. 51,758,353 51,367,418 ...... 

1938 .. 40,292,614 37,847,656 ...... 


40,292,614 37,847,656 


Ford Constructs 
A New Foundry 


For Steel Parts 


DEARBORN. — Success of Ford 
Motor Co. metallurgists in de- 
veloping cast steel automobile and 
tractor parts, as strong or stronger 
than the forgings they replace, has 
led to the construction of a big new 
steel foundry unit in the Ford 
Rouge plant here. 

Steel foundry is inside the 17.7 
acre Ford foundry building but is 
a complete unit in itself. It was 
built as part of a_ large-scale 
foundry expansion program em- 
bodying technical advances. in 
manufacturing methods. 

Steel is poured continuously in 
the new unit, the molds being 
brought to the pouring spout of 
the electric holding furnace on a 
conveyor. Formerly it was neces- 
sary to pour intermittently be- 
cause the steel was melted a few 
tons at a time in _ individual 
furnaces. In addition to saving 
time, the new Ford method pro- 
duces more uniform castings by 
delivering the metal for each cast- 
ing at uniform heat and composi- 
tion, it is said. 

Another phase of the current 
Ford foundry expansion permits 
volume production of centrifugally- 
cast steel gears for the Ford trac- 
tor as well as for Ford cars and 
trucks. This method of pouring 
molten steel into whirling dies to 
make stronger and more uniform 
gear blanks was developed by Ford 
metallurgists about two years ago. 
A rotary casting table carrying 18 
centrifugal dies has been in use 
for some months, and the method 
having proved a complete success, 
three more were built. The cen- 
trifugal casting unit now has a 
capacity of approximately 12,000 
gear blanks a day. 


Record Attendance Seen 


For N.Y. Safety Conclave 

NEW YORK.—Greater New York 
Safety Council, in announcing its 
eleventh annual safety convention to 
be held April 16—18 at the Hotel 
Pennsylvania, forecasts a record- 
breaking attendance of safety and 
industrial engineers, business execu- 
tives, etc. 

Program, consisting of 42 sessions 
in which more than 200 nationally 
recognized safety experts will par- 
ticipate, is being arranged. The pro- 
gram will cover industrial, commer- 
cial, motor vehicle, public, educa- 
tional, recreational and home acci- 
dent prevention work. 


estimated at 18,164,441, 


a 
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Chevrolet Planning Pow-wow .. . 





EIGHTEEN MEMBERS of Chevrolet’s National Dealer Planning and 
Dealer Used Car Committees met in Detroit last week for consideration of 
policies and programs with Central Office officials. Shown here at the ban- 
quet, which climaxed the business sessions, are, left to right, W. E. Cal- 
houn, of Doan and Calhoun, Philadelphia, and T. H. Keating, assistant gen- 


eral sales manager. 





SERVICE PROGRAMS for retail dealers were discussed by Ed Hedner, 
left, national director of service, with Joseph A. Haraden, of Mohawk 


Chevrolet Co., Inec., Schenectady, N. 


Y 





APPARENTLY PLEASED with the conference were, left, W. H. Gourley, 
Capitol Chevrolet, Inc., Nashville, Tenn., Chairman of the National Dealer 
Planning Committee, and E. A. Nimnicht, assistant general sales manager. 





FROM TREMONTON, Utah, came J. H. Fronk, left, Fronk Chevrolet Co., 
to discuss dealer used car plans with J. S. Clark, assistant advertising man- 


ager of Chevrolet. 





Zero and Snow Demoralize 
Automotive Industry in South 


Special to Automotive News 

BIRMINGHAM, Ala.-— Automo- 
bile business in the South during 
the past 15 days has been pretty 
well demoralized by zero tem- 
peratures and a snowfall of 10 
inches or more. Temperatures in 
most sections were the lowest since 
the famous blizzard of 1899. 


Supply of automotive chains on 
the market was quickly exhausted, 
so that most car owners found 
themselves unable or unwilling to 
get their cars out of the garage. 
Hence service station business fell 
off 50 to 90 percent. Some trunk 
line highways were not open for 
days, and farmers in remote areas 
didn’t even try to get their cars 
out. 


Used car lots took on a ghost- 


New Jack Offered 


MILWAUKEE.—Walker Mfze. Co. 
announces a new Walker rim-lift 
jack which operates entirely from 
the side of the car. 


like appearance as snow all but 
covered the dark hulks of the cars. 
One dealer, with an indoor dis- 
play, advertised a “steam heated 
display room,” but the customers 
were few. It is expected that Jan- 
uary sales will be the smallest in 
recent years. 


There weren’t as many cars 
frozen up as might have been ex- 
pected. There was ample warning 
of the low temperature and, as 
noted, most owners preferred not 
to operate their cars. Anti-freeze 
sales, however, broke all records, 
commercial cars being big takers. 
Battery sales were also good. 


One dealer advertised that he 
would give one set of tire chains 
and five quarts of anti-freeze free 
with each used car sold, but this 
didn’t seem to be much of an in- 
ducement. Commercial concerns 
grounded all their salesmen, and 


business was largely at a stand-| 


still. 








Alabama Dealers 


To Meet Feb. 22; 
Watch Test Case 


BIRMINGHAM, Ala. — Annual| 
convention of the Automobile 
Dealers Assn. of Alabama,, Inc, 
will be held Feb. 22 in Montgomery, 
according to C. E. Anderson, of 
Birmingham, executive secretary, 
Among the problems to be dis. 
cussed will be that of taxes, dealer 
margins, restricted territories and 
used car merchandising methods. 

Dealers are particularly 


ee Perea 





















Alabama against the Drennen Mo. 
tor Car Co. seeking to collect 
2 percent sales tax on parts an 
accessories used in equipping new 
and used cars. There is no sales 
tax on the sale of used cars and 
only % of 1 percent on new ca 
and dealers claim that is all they 
should pay on extra equipment 
which is sold with the car. The 
state claims a regular 2 percent 
sales tax which is collected on the 
sale or use of most items. The case 
is still pending. 

Officers will be elected at the 
Montgomery meeting. Present of- 
ficers are S. B. Quigley, of Mobile, 


president; T. D. McGough, of 
Montgomery, Sam Pollock, of 
Gadsden, and H. B. Vaughn, o 


Birmingham, vice-presidents. 
New Law in Ky. 
Bases Chain Tax 
On Stores in U.S 


FRANKFORT, Ky.— (UTPS). 
Kentucky’s legislature enacted a 
new law last week, licensing chain 
stores, to replace an old statute in- 
validated by the state’s highest 
court a few months ago. 

Action was completed when the 
state senate approved the measure, 
backed by Gov. Keon Johnson, by 
a vote of 32 to 1. The House 
previously had passed the bill by 
a vote of 88 to 8. It now goes to 
the governor for his signature. 

Administration leaders estimated 
it would bring the state $160,000 a 
year in revenue. The measure im- 
poses licenses ranging from $25 to 
$200 a year on chain units, figured 
on the number in the nation. Thus, 
if a chain had 500 stores in othe 
states and 25 in Kentucky, th 
basis of licensing would be on 52 
units. 





Wis. Trading Stamp Act 
Ruled Unconstitutional 


MILWAUKEE.—Defendants will} * 


appeal to the state supreme court a 
decision Jan. 27 by Circuit Judge) 
Gustave G. Gehrz, holding unconsti-} 
tutional the Young trading stamp) 
law, which prohibits the issuance of) 
trading stamps on articles sold un-) 
der a price agreement with the; 
manufacturer. 

Action against the statute, which 
became effective April 27, 1939, was 
started last May by Ed. Schuster & 
Co., Inc., and the Boston Store, local 
department stores. Judge Gehrz’s 
invalidation of the entire act was 
based on his decision that it consti- 
tutes an unconstitutional delegation 
of the exclusive right of the legisla- 
ture to create and enact laws, and 
an illegal invasion of the property 
rights of the plaintiffs. 


Pontiac Sets San Antonio 


As Zone Headquarters 


PONTIAC.—Seeking a more 
central geographical location in 
Texas, the creation of a new Pon-} 
tiac zone with headquarters at San} 
Antonio is announced by D. U. 
Bathrick, general salesmanager of! 
Pontiac. 

Don P. Field, manager of the 
former Houston zone, will take 
charge of the new zone. His execu-; 
tive staff will move with him to} 
San Antonio. 


Overweight Truck Bill 

TRENTON, N. J.—A bill providing} 
for operation of overweight trucks 
with approval of the state motor 
vehicle commissioner, after payment 
of $5 fee for special permit, has been 
intreduced in the state legislature 
here by Senator Robert C. Hendrick-! 
son. A similar bill was before the 
1939 legislature, but was not passed 
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| 1939’s Leaders 


the Ath Dimension 


By Pete Wemhoff 
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new Standard campaign, appear- 
ing in the newspapers of Sunday, 
Jan. 28, takes down its hair and 
asserts the “unwavering policy” 
of Standard “not to be excelled 
in all-around quality.” 


Original ad of the new series ap- 
pears in all-type policy statement 
form in 64 Sunday newspapers, and 
will be supplemented by additional 
ads in a much larger number of 


Eight automotive and_ allied companies are included | dailies. 


righted figures 
Inc., 


are not available. 


Expending a total of $7,176,453 in 
the three media, General Motors 
grabbed third place in the list of 
41 top advertisers; Chrysler Corp. 
was ninth with $4,353,198; Ford 
fifteenth with $3,168,945; Texas Co. 
twenty-second with $1,976,002; 
Goodyear twenty-fourth with $1,- 
668,931; Socony-Vecuum Oil Co. 
thirty-first with $1,241,258; Inter- 
national Harvester thirty-seventh 
with $1,081,957 and Firestone forty- 
first with $1,021,971. 

In 1938’s top ten, General Mo- 
tors ranked fourth, with Chrys- 
ler ninth. 

Radio showed the greatest per- 
centage gain in 1939 over 1938, a 
total of 342 advertisers of all 
types spending $82,055,797 as 
against $68,999,406 in the previ- 
ous year for an increase of 18.9 
percent. Magazines showed a 
10.7 percent rise, jumping from 
$180,064,904 in 1938 to $204,361,- 
906 in 1939, while farm papers 
recorded a gain of 4.4 percent, 
the 1939 total being $9,526,444 
contrasted with $9,127,339 in 1938. 

Breakdown of the automotive 
million-dollar advertisers accord- 


ing to media: 
Total Mag. Radio Farm 

Gen. M. $7,176,453 $6,010,681 $517,558 $648,214 
Chrysler 4,353,198 3,138,405 950,140 264,65: 
Ford 3,168,945 1,826,753 949,297 392,895 
Texas Co. 1,976,002 960,400 875,418 140,184 
Goodyear 1,668,931 1,144,161 273,881 250,889 
Socony-V. 1,241,258 1,135,394 ...... 105,864 
Intl. Harv. 1,081,957 GORGE sé eees 500,965 
Firestone 1,021,971 216,425 558,746 246,800 


Other automobile and truck mak- 
ers spent as follows in 1939: 


Total Mag. Radio Farm 
Hudson $546,020 $475,533 $...... $70,487 
Nash Motors 783,420 783,420 ......  ..... 
Studebaker 683,079 644,719  ...... 38,360 
White ee er 
Willys 102,973 errr 8,950 


Following is 
automotive and allied companies’ 
advertising expenditures ($100,000 
or over) during the past year as 
compared wih ieee and 1937: 








1938 1937 

Borg-Warner $ 163,538 $ 111,614 $ 559,887 
Champion Spark 499,293 490,184 366,926 
ler 4,353,198 3,903,968 4,718,416 
Chrysler Corp. 1,667,600 1,507,903 1,920,670 
Airtemp 861 74,432 112,755 
De Soto 355,317 445,604 582,963 
Dodge 660,660 544,710 844,030 
Plymouth 1,668,760 1,331,319 1,217,998 
Elec. Auto-Lite 182,044 125,359 171,732 
Elec. Storage 137,968 123,872 143,885 
‘irestone 1,021,971 1,045,066 1,266,672 
Ford 2,490,375 3,666,748 
Ford Motor 2,157,422 3,303,302 
Lincoln 3 ; 316,583 329,208 
Fordson 13,961 16,370 34,238 
G-E Lamp 845,034 614,957 669,716 
} Gen. Motors 7,176,453 4,735,329 9,465,105 
GM Corp. 294,740 2,079 1,212,794 
GMAC 245,306 ...... 3,015 
GM Truck 121,989 91,446 255,829 
AC Spark Plug 349,260 332,477 275,722 
Buick 782,690 722,105 875,987 
Cadillac-LaSalle 379,592 438,755 479,251 
Chevrolet 1,299,652 $22,025 1,592,143 
GM Diesel RR 
Ethyl Gasoline 956,123 441,748 596,121 
Fisher Body 504,951 226,933 848,814 
Oldsmobile 658,764 458,922 814,776 
Pontiac 547,566 496,466 1,180,914 

_ United Motors 52,000 50,380 58,815 
General Tire 326,339 321,370 365,665 
Goodrich 814,249 778,027 1,229,304 
Goodyear 1,668,931 1,409,752 1,393,403 
Gulf Oil 612,662 605,303 620,615 
Hudson 546,020 362,874 841,137 
Internat] Harv. 1,081,957 1,154,022 1,045,332 
Libbey-Owens-F. 315,902 127,042 233,090 
Nash-Kelvinator 966,320 693,262 1,539,000 
Packard 551,944 677,355 1,474,346 
Perfect Circle 159,636 138,205 196,433 
Pittsburgh Plate 262,520 166,000 375,187 
Quaker State Oil 329,396 290,246 236,689 
Shell Oil 678,853 673,756 984,679 
Sinclair Oi) 198,440 199,190 311,672 
Socony-Vacuum 1,241,258 1,052,291 1,378,131 
Stewart-Warner 257,697 466,594 514,364 
Sun Oil 659,195 637,158 576,508 
Texas Co. 1,976,002 1,458,399 1,536,016 
U. S. Rubber 856,906 692,805 603,119 
Studebaker 683,079 556,826 960,297 
U. S. Steel 211,098 155,641 789,072 
Westinghouse Lamp 72,185 49,849 16,863 
White Motor 135,435 27.45 70,496 
Willard Battery 221,286 197,343 252,350 
Willys-Overland 102,973 26.672 “T5150 


Claims 


Aroused by claims in competitive 


| advertisements, Standard Oil Co. 
| of Indiana has 


interrupted its 
for eauted newspaper advertising 
= a special campaign restating 
rr policy regarding prod- 
ovem é i ; 
petitins ent and meeting com- 
Since the beginni i 

ginning of what is 

— in the oil industry as an 
ne race” in the eastern part 


the 41 leading advertisers who spent more than 
$1,000,000 in 1939 in magazines, radio and farm papers, ac- 
; cording to a survey published by Printers Ink from copy- 
made available by Publishers Information 
New York.® 





of the United States, claims re- 
garding “new” gasolines, “higher- 
octane,” and other improvements 
have been appearing in rival ads. 
Instead of following the trend in 
this respect, the first ad of the 


Ownership of more than 
one automobile is a nat- 
ural requirement of Phila- 
delphia suburban living. 
The garage illustrated has 
a capacity of 16 cars. 


Named 


Frank R. Babcock has been ap- 
pointed director of advertising and 
dealer service for Illinois-Iowa 
Power Co., with headquarters in 
Decatur, Il. 


Company has retained both J.|decessor, MacManus, Inc. 


Upped 

W. A. P. John, president of Mac- 
Manus, John & Adams, Inc., an- 
nounces advancement of R. A. 
Brewer to po- 
sition of a vice- 
president of the 
company. Brewer 
is account execu- 
tive for Dow 
Chemical Co. and 
Reichhold Chemi- 
cals, Inc. 

For past 17 
years Brewer has 
been associated 
with MacManus, 
John & Adams, 
Inc., and its pre- 
Joined 





R. A. Brewer 


Walter Thompson and Babcock to|the agency in February, 1923, as 
handle combined advertising, pub-| head of the production department 
lic relations and dealer promotional |in which capacity he served for 


job. 


five years. After giving up produc- 








7 


tion for copy and contact work, he 
was associated with Champion 
Spark Plug Co., Gabriel Snubbers, 
Wayne Tank and Pump Co., White 
Star Refining Co., Borden Products 
and National Canners Assn. 


Centennial 

Cincinnati Times-Star’s cen- 
about 
250 pages, will hit newstands 
Apr. 25. Will be sold at regular 
three-cent subscription rate with 
no boost in adrate. 

According to Editor - in - chief 
Hulbert Taft, issue will be ex- 
clusive work of Times-Star’s 
regular staff, working in co- 
operation with readers who're 
supplying heretofore unpublished 
pix, articles, etc. 


fresh automotive 


For a viewpoint, 
read George M. Slocum’s “A Word in 
Edgewise. 

The automobile is _ so 


essential a part of Phila- 

delphia life that even low- 

priced homes are not con- 

sidered complete without 
a garage. 


Philadelphia Dealers say: 
‘Sell with The Bulletin’’ 


In a total of 440 interviews} at 225 automobile dealers in and around Phila- 


delphia, owners, officers, sales managers and salesmen, when replying to the 


question, "If only one newspaper were used for new car advertising, which 


would you recommend ?"—answered : 


The Evening Bulletin 282° 
All other newspapers 158 


*More than all the other newspapers combined. 


Note: — The 158 mentions of other newspapers 
are distributed among 2 morning newspapers, 2 


Sunday newspapers, 


1 evening newspaper, 1 


tabloid newspaper. 


The Evening Bulletin gets consumer response—because it has reader con- 


fidence ... For thirty-five consecutive years, The Evening Bulletin has led 


all Philadelphia daily newspapers in circulation, on merit alone—without 


subscriber contests or premiums or prizes to subscribers .. . People buy 


The Bulletin to read—and read The Bulletin to buy! ... The Bulletin will 


give you effective coverage of one of the nation’s greatest city markets 


for automotive products, at one of the Jowest costs per reader in America. 


{Complete information about this and other important consumer surveys made by Ross Federal 
Research Corporation, will be sent on request. Address The Evening Bulletin, Philadelphia. 


cS, Pheladeluhia.— City of Ptonssm 
siiirguaainans tal 


bulletin 


opyright 1940, Bulletin Co., Philadelphia 
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COURTNEY JOHNSON 


Regional supervisor of Studebaker’s Chi- 
cago branch, Courtney Johnson has 25 
years’ automobile selling experience dur- 
ing which he has been sales manager for 
twolarge automobile companies. He brings 
to Studebaker distributors and dealers an 
invaluable fund of successful experience. 


A. J. CHANTER 


His Studebaker experience began in 1913. 
He has been President of the Pierce- 
Arrow Motor Car Company. He returned 
to Studebaker this year and is now in 
charge of the Boston branch, giving deal- 
ers and distributors in that area the full 
benefit of his remarkable experience. 


ICTURED here are just a few of 

the men who help give Stude- 
baker its reputation as “America’s 
friendliest factory.” 

There isn’t a text-book theorist 
nor an easy-chair sales strategist in 
their number. 

Every man has had long experience 
on the firing line, retailing as well as 
wholesaling Studebaker passenger 
cars, commercial cars and trucks. 

This means that you deal with men 
who talk your language and under- 
stand your thinking, when you join 
the congenial Studebz family. 
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You get service 


that’s intelligent and profitable 
from these Studebaker 
regional managers 


That’s because only men of 
mature experience and seasoned judgment 
are chosen for the job 


G. E. READ 


In his 18 years of Studebaker employ- 
ment, G. E. Read, now in charge of the 
Pittsburgh branch has represented Stude- 
baker in Boston, Omaha and Atlanta. 
His widespread knowledge of conditions 
in various markets is of genuine helpful- 
ness to the Studebaker wholesalers and 
retailers in his territory. 





You don’t have to take up your time 
explaining to them what the automo- 
bile business is all about. They know. 


Thousands of successful dealers 
have switched to Studebaker 
As the Great Independent of the 
automobile business, Studebaker has 
continually sponsored policies of 
fair play and straight shooting that 
appeal to successful dealers who 
themselves are independent-minded 

and self-reliant. 


Moreover, Studebaker gives its 
regional managers wide latitude in 





J. W. MERRIN 


His automobile experience covers 24 years. 
He has been with three of the leading 
automobile companies, and for the last 14 
years with Studebaker. He now directs 
Studebaker activities in Cleveland after 
representing the Corporation in Detroit, 
South Bend and San Francisco. 


exercising their common sense. 

Since Studebaker’s entry into the 
lowest price field with the Stude- 
baker Champion, priced as low as 
$660 delivered at the factory, liter- 
ally thousands of America’s finest 
dealers have switched to Studebaker. 

The franchise is complete. You 
get the right to sell the Studebaker 
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recesses 


W. K. ERDMAN 


He started with Studebaker in Philadel- 
phia 23 years ago. He has been a Stude- 
baker distributor as well as sales repre- 
sentative and supervisor of eastern 
branches. Since 1931 he has been regional 
manager of Studebaker’s Philadelphia 
branch. 


J. M. CHRISTAL 


Over 20 years of experience as an auto- 
mobile man, and for the last 18 years a 
busy Studebaker field man in Texas and 
the South. J. M. Christal has been regional 
manager of the Studebaker Memphis 
branch since 1928. Dealers and distribu- 
tors consider him one of the best posted 
factory representatives in the business. 


Commander and President in the 
low and medium price fields as well 
as commercial cars and trucks. 


And this year the 3 Studebaker pas- 
senger cars have the still further ap- 
peal of being the cars that finished 
1—2—3 in the Gilmore-Yosemite 
Economy Sweepstakes—the Champion 
29.19 miles per gallon, Commander 














PAUL R. DAVIS 


Fifteen years on his Studebaker job, Paul 
R. Davis.is now regional manager of the 
Atlanta branch. His Studebaker activities 
have covered trucks and commercial cars 
as well as passenger cars. In fact for 3 
years he was export commercial car 
manager, visiting many European cities 





S. A. SKILLMAN 


Twelve successful years of Studebaker 

selling experience stand behind S. A. 

Skillman’s present position as regional 

manager in Buffalo. During his Stude- 

baker career he has worked in various 

territories from the Pacific Coast to New 
; Jersey. He was regional manager in New 
: York just prior to his present post. 


24.72 miles per gallon, President 23.40 
miles per gallon—the first time any 








one car manufacturer ever swept the 





boards in that famous economy test. 





Get the full facts now about the 
profit-building Studebaker franchise. 
Write or wire Paul G. Hoffman, 
President, The Studebaker Corpo- 
ration, South Bend, Indiana. 


ea Vea sa ae 





APriendleest- Paciory / 


S. B. COCHRANE 


Mr. Cochrane since 1937 has been re- 
gional manager of the important South 
Bend Studebaker branch. For three years 
he was vice president of the largest Stude- 
baker distributorship in Wisconsin. His 
automobile experience covers a period of 
20 years, the last 16 with Studebaker. 





A. J. WISE 


Studebaker’s New York regional manager 
gained his knowledge of the metropolitan 
market through 23 years of retail and 
wholesale automobile selling experience in 
the New York area. He served as sales 
manager of one of that city’s largest auto- 
mobile distributors for 10 years. 





Why theres money 
tit fot you 
in handling the complete Studebaker 


line of passenger cars, commercial 
cars and trucks: 


@ YOU MAKE JUST ONE INVESTMENT! 


@ YOU PAY JUST ONE OVERHEAD! 


e YOU CARRY JUST 
ONE LINE OF PARTS! 


e@ YOU ADVERTISE JUST ONE NAME! 
e YOU BUY JUST ONE ELECTRIC SIGN! 


e YOU DO BUSINESS WITH 
JUST ONE FACTORY! 








| 
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All Branches 


Show Gains, NSPA Reveals 


DETROIT.—According to the 
National Standard Parts Assn. 
sales index, based on reports from 
NSPA manufacturers, automotive 
sales for 1939 were 19 percent 
ahead of 1938. Every division of 
the industry—parts, equipment, 
tools, original equipment and ex- 
ports—showed an increase. 


Automotive sales in December 
declined 13 percent to 137, but this 
is still 14 percent ahead of De- 
cember, 1938. 


Replacement parts shipped to 


Dodge Is Using 
New Protection 


On 1940 Wiring 


DETROIT.—According to Dodge 
engineers, the 1940 models of Dodge 
Luxury Liners and Dodge trucks 
now incorporate a protection which 
is also used in latest naval con- 
struction, especially in submarines. 


The protection takes the form of 
combining all chassis, body and in- 
strument panel wiring in compact 
harnesses which by a _ patented 
treatment are rendered water, 
gasoline, oil, acid and flame-proof. 
Basic element of the wiring-safety 
treatment is a recently perfected 
thermo-plastic which is first wound 
around the wiring by specially de- 
signed machines and then pro- 
cessed in ovens in which the plas- 
tic substance is subjected to heat 
of 240 degrees Fahrenheit. 


Emerging from the: ovens, the 
windings of thermo-plastic have 
become continuous, elastic, ex- 
tremely tough, permanent’ en- 
velopes incapable of being affected 
by any of the factors which in 
previous practice were held re- 
sponsible for occasional _ short- 
circuits in the electrical wiring of 
automobiles. 






Yule, Ford’s Branch 


Manager in K.C., Killed 


KANSAS CITY.— William Yule, 
Ford branch manager at Kansas 
City was killed last Wednesday in 
an automobile collision at Carth- 
age, Mo. Mr. Yule, 48, entered the 
employ of the Ford Motor Co. as a 
stock clerk at Chicago branch in 
May, 1913. He rose through various 
departments to become _ superin- 
tendent of the plant nine years 
later. 

In March, 1922, he was made as- 
sistant manager of the Memphis 
branch and on May 16, 1925 be- 
came manager of the Pittsburgh 
branch. On June 1, 1929 he was 
placed in charge of the Buffalo 
branch, and on June 1, 1938 in 
charge of the Kansas City branch. 
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FEBRUARY SECOND is the day each year when ground hogs and pub- 
licity men come out like the dye out of a $10 suit. Anything fora wag. ms 
to of these agate grabbers, but we got to hand it to this hoydenish 
reine who is bolding out a papier mache corn cob to a stuffed 
woodehuck half buried in the snow on Kelle Isle, Detroit. “direetingn, 
at” the PA quotes the ground sow, “feathery wenther we're having. 
troit this year has been 1% inches. 
December temperatures were 4 degrees 


the mot 
Hudson he 


Gate 
The greatest depth of snow in De 
mal for January is 11.4 inches. 

above normal and January 
papers, please copy. 
lady—or the ground hog. 





tive below, which makes us even. 
»” pP.S.: The car was put in the picture to protect the 
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of Industry 


wholesalers in December declined 
from 150 to 127, or 15 percent. 
However, December parts sales 
were still 15 percent ahead of De- 
cember a year ago. Average 
monthly sales for the year were 18 
percent ahead of 1938. 


Shop equipment and tools 
shipped to wholesalers in De- 
cember declined 17 percent, but 
December was still 4 percent above 
last December. Average monthly 
sales for 1939 were 10 percent 
ahead of last year. 


Original equipment shipped to 
vehicle manufacturers in December 
remained the same as November, 
but this is 21 percent ahead of 
December, 1938. Average monthly 
sales for 1939 were 38 percent 
ahead of the previous year. 


Export shipments in December 
declined 7 percent, but are still 1 
percent ahead of December, 1938. 
Average monthly export shipments 
for the year were 8 percent ahead 
of the year 1938. 





Retail Financing 


In Dec. Top Nov. 
By 11.7 Percent 


WASHINGTON. — Dollar volume 
of retail financing of new pas- 
senger automobiles was 24.9 per- 
cent higher in December than dur- 
ing the same month of 1938, and 
39.4 percent higher than in De- 
cember, 1937, according to pre- 
liminary estimates of the U. S. 
department of commerce. Com- 
pared with November, 1939, there 
was an increase of 11.7 percent. 

All percentages are based on 
daily average figures with each 
business day of the week weighted 
according to the relative volume of 
business as determined by ex- 
perience in the trade. Comparisons 
of December, 1939, with the same 
month of previous years and the 
percentage changes from No- 
vember to December in past years 
are shown below: 

24.9 percent higher than December 


DETROIT. — Verified figures on 
the longest truck tesk run ever 
conducted under the auspices of 
the American Automobile Assn. 
have been officially released by the 
AAA, with the completion of Chev- 
rolet’s 100,000-mile, record-breaking 


‘38 | truck tour of three nations. 


39.4 percent higher than December ’37 The run, which has been in 
26.4 percent lower than December ’36 
6.1 percent higher than December ’35 progress since January, 1938, es- 


tablishes a new world mark for 


179.4 percent higher than December '34 i . 

286.9 percent higher tham December ’33 | Sustained, certified operation. It 
407.5 percent higher than December ’32| began and ended in Ottawa, 
161.8 percent higher than December '31 | Canadian national capital, on Jan. 
102.4 percent higher than December '30/ 10, 1938, and Jan. 21, 1940, respec- 
49.2 percent higher than December ’29 tively. 


Estimates are based upon figures 
reported to the bureau of the cen- 
sus by a sample group of large 
finance companies in continuous 
operation since 1929. The dollar 
volume of these organizations rep- 
resents over three-fourths of the 
automobile finance business written 
by all finance companies reporting 
to the bureau, it is stated. 


The test unit was a stock model, 
1%-ton Chevrolet truck, selected at 
random from assembly lines in 
Flint by AAA officials. From the 
moment it left the assembly line, 
the truck has never moved an 
inch without AAA certification. 
Three official AAA observers have 
seen service with unit. 


First leg of the run was a good- 
will trip from Ottawa to Mexico 
City, after which the unit was re- 
turned to the United States for in- 
tensive coverage of American high- 
ways. Exactly four miles inside the 
border of the 48th state the unit 
had visited, the old world record 
of 50,000 miles of similar operation 
was equaled. From the state of 
Washington, where the mark was 
broken, the unit continued _ to 
Pikes Peak, where it made the 
climb on “the world’s highest mo- 
tor road” in time favorably com- 
parable with that required by the 
average passenger car and with 
no motor or carburetion adjust- 
ments whatsoever, it was stated. 

With completion of the first 
phase of the test in 1938, the unit 
was taken to New York, where it 
was exhibited dismantled at the 
automobile show. Re- assembled 
under AAA supervision, it again 
took to the highways, and in the 
past year has visited every state 
once again, adding more mileage. 
On Jan. 19, the 100,000-mile mark 
was passed as the unit entered De- 
troit. The Detroit-Ottawa round- 
trip added an extra 1,000 miles. 

Official AAA figures show an 
average of 15.1 miles per gallon of 
fuel was maintained throughout 
the 100,000 miles, at an average 
operating speed of 33.07 miles per 
hour. 

Ton miles per gallon 


Nor- 


Atlanta 


ct 
J 


averaged \ 
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1939 Parts, Equipment Sales Top 1938 hy 19 PerceniW 





New DeSoto Appointees .. . 





NEW APPOINTEES announced last week at a field staff conference of 
De Soto men in Detroit, include Brint Morris, at left, who becomes regional 
manager in St. Louis. Seated with him is D. M. Herrick, director of regions. 
Fred Hunt, Philadelphia regional manager, is standing. 





SECOND FROM RIGHT in this photo is Lawson Henry, who transfers his 
regional manager activities from St. Louis to Atlanta for De Soto. Seated 
from left to right are K. Ray Spencer, New York regional manager; R. M. 
Rowland, assistant general sales manager of De Soto; Henry; and Harry 
Frier, assistant advertising manager at the factory. 


Chevrolet Truck Completes 
Record 100,000-Mile Test Run 


69.91, based on the 4,590-pound 
fixed “pay-load” the unit carried 
throughout the run. Oil © was 
changed 44 times throughout the 
run, and but five quarts were 
added between regular changes. 
Miles per quart of oil consumed 
totaled 1,072. Of particular interest, 
however, is the fact that mileage 
per quart of oil during the final 
10,000-mile period was ahead of the 
national average—1,181 miles per 
quart. 

Total operating cost, including 
gasoline, oil, lubrication, work, and 
replacement was $1,941.70, which is 
an average of $.01942 per mile and 
only $.00419 per ton-mile. 

Water was added to the radiator 
18 times in 100,000 miles, total 
amount added being 22 quarts, % 
pint. The first pint of water was 
added after the unit had traveled 
11,000 miles. 


The truck test run was the third 
safe driving road test conducted by 
Chevrolet, and the longest opera- 
tion of its type ever undertaken. 
Driver of the unit throughout was 


Harry Hartz, old-time race driver. 
Stanley Reed, official AAA ob- 
server, accompanied the unit. 
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Automotive Firm; 
Getting Overflow o 


Airplane Busines 


NEW YORK.— Intense actiyj 
among some of the listed lower. 
priced stocks in the automotive jp 
dustry again last week brought t, 
the fore the question of how mucj 
“overflow” war order busines 
these companies will obtain. 


In this connection there h; 
been considerable talk in Ws 
Street recently about the possibiliti 
that the aircraft parts indus 
may be forced to let out unde 
sub-contracts a substantial amour 
of their foreign business if orde 
are to be filled. 


Although the aircraft industry § pe So 
expanding its plant capacity, everkTUDE! 
effort apparently is being made tiyASH 
keep this expansion within bound#aypSO’ 
so that when the rush of war ompaCKAl 
ders stops the industry will nokwihkLyY: 
find itself over-expanded. ManugaNTA’ 
facturers also are trying whenjRAHA 


STOCK PRICE AVERAGES i 
Previous Latest Ye 













































EN. 
Chevr 
Buick 
Pontis 
Oldsm 
Cad.-I 
ORD 

Ford+ 
Mercu 
Lincol 
HRYS! 
Plymo 
Dodge 
Chrys! 


Week Week Change Ag 
24 motors ........... 35.06 35.60 + 0.54 TOTA 
10 car-truck co.’s ... 37.65 38.27 +4 0.62 * 
10 parts-access, ..... 24.62 25.22 +0.60 Revise 
4tire-rubbers  ...... 22.77 22.35 —0.42 


possible to write off necessary ex 
penditures out of current earning 
and they may obtain some aid i 
this direction from the federal 
authorities. 


All the interest in low-priceg pETR 
automotive stocks, of course, doéks a w! 
not flow from these developmenti&ales of 
But that a substantial volume aijanuary 
business, both over-flow and direchy R. L 
is possible is clearly understood. Bions in 

Although not among the lowempation 
priced stocks in which there wafctivity. 
heavy trading at times last weeki In the 
Briggs Mfg. Co. offers an illustragor inst: 
tion of what is happening. Thign indi 
company has obtained from _ théhan in 
U. S. navy department an experi In the 
mental contract for an airplanhowever 
motor, which if successful, is expent, re} 


ar 


I 


pected to put that company inté Five « 
this field. ry are 
As to the handling of businestegistra 


flowing more directly from thMiddle . 
European war, there probably i 
considerable idle plant capacity ir 
some spots in the automotive pa : 
business. Again it 
that efforts will be made to writ® 
off in the early stages any hea 
expenditures incident to the han 
dling of such orders, so that end 
ing of the orders would not creat§p, 
a crisis for the companies engaged 
This tendency on the part of int, 
dustry generally to avoid ove 
expansion as a result of war busi 
ness is seen by Wall Street as on 
of the most encouraging signs 0 
the time. At the same time, the 
are general expectations that if the 
war continues and becomes moré 
intense, as now seems likely, walp 
orders will increase, with the ef 
fects spreading further into Amer 
ican industry than thus far. 


Wise Elected Chairman 


NEW YORK.—Edmund M. Wise 
staff advisor of the Internationa 
Nickel Co. research laboratories a! 
Bayonne, N. J., has been electeé 
chairman of the metals division of 
the American Institute of Mining 








and Metallurgical Engineers for 1940 


Nov 

LEARN ABOUT WIRING, Sonya Mykytyn, of the Dodge body wiring d& ovemt 

partment, explains the new, patented thermo-plastic process—by which Deceml 
the electrical wiring of Dodge ears and trucks are rendered water, ol! 

gasoline, acid and flAame-proof—to Fred J. Lamborn, Dodge vice-preside® 12 Mc 


machine and heat-treating equipment used in the process, is seen at the left. 


in charge of manufacturing. Engineer Fred Glassford, responsible for | Total 
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nt Week’s Output Drops but January Sets All-Time Hig 


Here’s Figures: 


AN’s Production Estimate Passenger Car Registrations 




























mé in W 
WEEKS ENDED FEB. 3, JAN. 27 100,691 in ; eek, 12 Months’ Total 
Y O} (U. S. and Canada Only) 465.217 in Jan onths lota 
9 e 
Jan.1 Jan.1 Dec. Dec. 1939 1938 Unit 
8s Week oom Psa i. . to to ~~ Rg epg Total Pos. 1939 Pos. 1938 Pos. Gain 
ss Ended ee nde ‘o ‘eb. 4, Feb. 3, . 
tivi Feb.3 1989* Jan.27* 1940  1939*  1940* | DETROIT.—An all-time record |Chevrolet ...........-... “a. 3 am 3 ae 3 isreee 
ower! oN, MOTORS ...... 39,169 31,124 38,982 184,973 165,145 199,900 | January behind it, the automotive |Ford .......--......-.++- seats 5 ge8eoT 8 sega «68 GSDSS 
ve in Chevrolet} ......... 24,000 19,500 23,200 110,305 99,675 119,905 | industry expects February produc- Plymouth .......--...--. ’ ’ : 615 
ht 6 SET a pinasinvacessteden 24.585 3 218,995 4 166,380 4 526 
xn cu sce satnn 6,824 4,471 6,539 29,475 23,748 32,204 tion to be well 9776 7 «#2176585 65 104881 5 71.704 
BE MD ncencscosers 4,000 3,248 4,453 21,250 17,351 21,850| Automotive News’ above 1939 and |Dodge ............------- ‘ , , : 
sines 15 4,000 20 ‘vall PR ieeweiune sé isn aia 18,508 4 159,836 6 98,399 6 61,437 
Oldsmobile 3,600 2,915 ’ 561 19,541 21,861 Production Estimate rivaling, if not : 54.014 
besicea 145 990 740 «3,882 = «4,880 «=—«8,680 mate curpassing, the |Oldsmobile .............. 16,797 6 146,412 7 92,398 7 54,014 
PC etaacicevan 24,140 21,685 24,780 108,761 110,005 118,597 383,900 cars and |Studebaker .............. 8,422 8 ae ans ; “aes aye 
eel ads sahay 20,900 18,710 21,525 94,530 94,615 108,010 Cracks assem |DEOTOMEY «........------- TASS Sh eee se Cee 
ales 2,500 2,190 2,510 11,025 11,795 12,085 led in February, |Chrysler ..........---... 3,694 14 63,956 10 , <1'968 
740 135 745 3,206 3,595 3,502 1937. EL ccc piesxenacnnets 7,671 9 62,855 11 40,889 11 968 
Saecawidie 24,085 15,460 24,096 106,947 101,370 116,501 Because new |Packard .......-.--.-.-. 6,858 11 62,005 12 49,163 2 12,848 
es Loe 11,550 8250 11,575 50,785 53,715 55,355 models are how (MMEB cccsrsccceee OT 2 : 
Dips asnatiei 7,650 3,750 7,656 33,906 $2,190 36,906 sen ouhaed in |De Soto .....-.....--+-+- 2,014 15 51,951. 14 35,259 12 16,692 
Danse seens 2,675 1,810 2,660 12,680 8545 13,760 the fall, instead |Cadillac-LaSalle ........ 3,945 13 35,287 15 26,871 14 8,916 
ls a kyee 2,210 1,650 2,205 9,626 6,920 10,480 of, mid-winter {Lincoln ...............-. 2123 16 19,940 16 © 16,991 15 =, 
ies 2,860 890 2,814 9,468 5,940 10,607 as prior to 1935, |Willys-Overland ........ 1817 17 14,734 17 13,012 161,722. 
eeu secky ates 1,152 1,524 1,587 6,694 8125 6,694 the industry |Graham ................. 48 18 8,660 18 = 4,139 18 479° 
casks 1,300 900 1,250 5827 4975 6,152 cannot hope to|Hupmobile ..........-.-. 7 19 907 19 1,020 19 11 
ir OMPACKARD .......... ¢ 925 “ 5,454 4,890 5,454 top the all-time |Miscellaneous .....-...--- 155 3,016 1,516 1,500 
1 ndwILLYS-OVERL'D\.. $ t 2,270 1,965 2,270 high output comets ramen 
hareecaenes 8 1% 8 450 $45 484 neieeed in| Total.............--..-246644 2,658,877 «1,801,021 762,356 
hs ewév ded ¢ 147 £ £ 700 t February, 1929, | *Loss. 
sith e > £ ¢ t t 80 $ when 497,705 a 
7,900 5,800 7,875 34,378 29,245 37,538 cars and trucks : 
e _—__ SS ee, a were turned and 24,096, respectively. In_ the 
1.) TOTALT............ 100,691 78,480 103,219 465,217 432,785 503,797 oun. comparable period of 1939 Chrys- i 371A 
- -eRevised. Includes trucks. $Closed. During Jan- |!er divisions accounted for 15,460 An 
= ’ ee “ae ker’s assemblies con 
the industry as- udebaker % 
vaJanuary Car Sales Spotty the industry 68; | nued to top the "independent 
ning of 465,217 cars|group of manufacturers, followed 
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But Total Well Above 1939 


DETROIT.— While the country Atlantic, 29.7 percent; West South 
a whole is enjoying increased | Central, 
ales of new passenger cars in 
preliminary tabulations 
jirechhy R. L. Polk & Co. on registra- 
0d. Rions in the principal cities of the 


5 percent; East South 
Central, 9.1 percent, and Mountain 
Region, 16.8 percent. 

The New England section is 5.9 
percent down from January, 1939, 


and trucks for 
a new all-time 
high for the 
month, the pre- 
1 $’ vious high mark 
_2 having been es- 
446 Aablished in 
January, 1929, 





when 422,538 


by Hudson, Nash and Bantam. 
Packard was closed last week, as 
was Willys-Overland. Graham, idle 
for almost a year, is expected to 
resume final assemblies sometime 
in March. 





Steel Operations 


FORK TRUCK 


SLICES HANDLING COSTS 


For speed, versatility and low ton 
costs in materials handling, fork 
type industrial trucks easily take 
top rank. Fork trucks handle all 


DWelation reveal exceedingly spotty | registrations and the Pacific Re- : types of articles and bundles of al- 
| Wallactivity. gion is down two-tenths of one per- — a. 2 om. Hit Lowest Point most any form with special attach- 
weeli In the East North Central states, | cent. eekly production rate con- ments. Fork trucks are supplied 


istrafor instance, sales this month are 
Thin indicated 55.3 percent better 
Mthan in January last year. 
cperii In the West North Central states, 
planhowever, sales are down 28.1 per- 
S €Xfent, reports to date indicate. 
int¢ Five other sections of the coun- 
are expected to show January 
inestegistration increases as follows: 
th@Middle Atlantic, 33.9 percent; South 


Plant Activity 


tam....... steady; 85, five days 
Wg See ace steady; 6,824, five days 
Cad.-LaSalle steady; 745, three days 
Chevrolet. .steady; 24,000, five days 
ysler....steady; 2,675, five days 
» Soto....steady; 2,210, five days 
MB io.5 sad steady; 7,650, five days 
steady; 20,900, five days 
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25,000 Workers 
Share in GM’s 
$6,181,294 Fund 


DETROIT —More than 25,000 
General Motors employes through- 
out the country are sharing in a 
distribution of $6,181,294, in cash 
and common stock, under pro- 
visions of the Employes’ Savings 
and Investment Plan. 

Of the total being distributed, 
$2,963,015 represents the employes’ 
original savings and $3,218,279 rep- 
resents the contribution of General 
Motors Corp. 

Present distribution is being 
made to all members of the Class 










tinued to show a decline, although 
less than seasonal, during the 
past week, the total being 100,691 
units as compared with 103,219 in 
the previous week and 78,480 ve- 
— in the comparable period of 


The past week’s drop was ac- 
counted for by independent pro- 
ducers, since General Motors, Ford 
and Chrysler divisions held close 
to their previous schedules. 

GM’s total assemblies for the 
past week showed a slight advance, 
in fact, the week’s figure being 39,- 
169 cars and trucks as compared 
with 38,932 units in the previous 
week. In the comparable period of 
last year GM plants turned out 
31,124 vehicles. 


Output in Ford and Lincoln 








In Seven Months 


YOUNGSTOWN, O.—Steel op- 
erations last week in the Mahon- 
ing and Shenango valleys dropped 
to about 66 percent, compared 
with 74 percent in the previous 
week. This is the lowest schedule 
since last summer, when the sud- 
den spurt of business forced quick 
resumption of many long-idle units. 
Mills report their backlogs are 
shrinking. 

The present situation is the di- 
rect opposite of that prevailing 
last quarter, when buying was well 
in excess of consumption and 
shipments. 

How soon steel users will be re- 


for automotive plants, steel mills, 
and other operations. These ma- 
chines can be equipped to handle 
heavy bundles of wire, rolls of strip 
steel, red hot forgings and similar 
loads difficult to transport by other 
means. One of the well known in- 
dustrial trucks of this type is made 
by the Baker-Raulang Company of 
Cleveland. For absolute dependabil- 
ity on such tasks, the Baker ma- 
chines are usually powered by rug- 
ged, long-lived Edison Nickel-iron- 
alkaline storage batteries and em- 
ploy heat-treated Nickel alloy steels 
for pinions and gears, pins of various 
kinds, universal joint elements, etc. 
In addition, about 75% of all steel 
castings are of heat-treated Nickel- 
chromium steel. According to the 
manufacturer, these Nickel alloyed 





































































SE cas sxuneseahsacwated closed |of 1934 which matured on Dec. 31,| plants declined slightly last week | quired to become more active buy-| materials assure freedom from 
Hudson. ...steady; 1,300, four days |1939. Each participant who paid|to 24,140 units. In the previous|ers remains problematical, it was service troubles 
OR ee on cee closed |$100 into the fund throughout the| week a total of 24,780 cars and|said “although there are expecta- and insure de- 
. NE o steady; 740, five days |year 1934 now receives a cash/trucks were assembled, while a|tions that backlog reductions will pendability day in 
EL, wo 0.00 drop; 1,152, three days | settlement of approximately $154/ year ago the figure was 21,635 | be accompanied by at least a mod- and day out. 
f th Didsmobile steady; 4,000, four days |and one share of General Motors | units. a erate upturn in | purchases within THE 
ED |. . cde catenbheaoe closed |common stock, or a total of ap- Chrysler divisions turned out | another 30 days. 
a Plymouth. .steady; 11,550, five days | proximately $209. On other amounts | practically the same number of} Producers report inquiries from INTERNATIONAL 
> Clipontiac..... steady; 4,000, five days | paid in, returns are in proportion, | cars and trucks last week as they|the automotive industry for re- NICKEL COMPANY 
melStudebaker .steady; 2,860, five days|cash being paid for fractional|did in the previous week, the to-| quirements “which are counted on 
a ace te tie eee closed | shares. tals being estimated at 24,085 units ' to be placed shortly.” INC. New Vork, H. ¥. 
n ; i wy 
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STATES 


Alabama 


Arizona 
Arkansas 
California 
Colorado 
Connecticut 
Delaware 
Florida 
Georgia 
Idaho 

Illinois 
Indiana 

Iowa 

Kansas 
Kentucky 
Louisiana 
Maine 
Maryland 
Massachusetts 
Michigan 
Minnesota 
Mississippi 
Missouri 
Montana 
Nebraska 
Nevada 

New Hampshire 
New Jersey 
New Mexico 
New York 
North Carolina 
North Dakota 
Ohio 
Oklahoma 
Oregon 
Pennsylvania 
Bhode Island 
South Carolina 
South Dakota 
Tennessee 
Texas 

Utah 

Vermont 
Virginia 
Washington 
West Virginia 
Wisconsin 
Wyoming 
Dist. of Col. 


12 Months 
Total 
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New Passenger Car Registrations, 12 Months Total, 1939-1938 


Figures supplied by R. L. Polk & Co., New Jersey Motor List Co., a ee ee 
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Actual top and bottom prices on 1939, 1938, 1937 and 1936 
used cars, as as advertised in local newspapers of current 
week. SEDAN prices only used in this comparison. 
Newspapers co-operating include: Boston—Globe; New 
York—Times, World-Telegram; Philadelphia—Bulletin; 








Pittsburgh—Sun Telegraph; Cincinnati—Post; Detroit— 


| s e News; Chicago — Herald-American; St. Louis — Globe- 
Used Car Sel { ing Prices Democrat; Atlanta — Journal; Dallas — News; Denver— 


As Advertised, Jan. 1 5-21 Post; Los Angeles—Examiner; Seattle—Times. 
9 e 
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National Average, All Makes, Jan. 21—$521-$453 
National Average, All Makes, Jan. 14—$525-$457 


oo Car Selling Prices, as advertised in the classified section of metropolitan newspapers nationally, are compiled exclusively by Automotive News as a copyrighted feature. 
his is the first time anywhere that bona fide top and bottom prices have been compiled from published figures to establish the trend of the market and the resulting national indez. 


Where no prices are quoted, no car of make and model was offered during the period covered. 


Used Car prices in Cleveland, Indianapolis, Minneapolis, New Orleans, Tulsa and San Francisco appeared on this page last week and will be published again next week 
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Chapter LVII—GM at Home and Abroad 


A Buick, Oldsmobile and Pontiac assembly plant is 
operated at Southgate, Calif., near Los Angeles, under 
the name Southern California division. From this point 
cars can be distributed rapidly and efficiently through- 
out the Pacific coast territory. 


Completing the roster of General Motors plant cities 
is Warren, O., home of the Packard Electric and Sun- 
light Electrical divisions. The former, which became a 
part of the General Motors family in 1932, is the oldest 
manufacturer of automotive wiring in the country. Its 
products include wire and cable for ignition, lighting, 
starting and radio equipment, and the daily production 
averages normally in excess of 2,250,000 feet. The Sun- 
light Electrical division produces small electric motors 
whose chief application is found in the field of house- 
hold electrical equipment. It has been said that there 
is hardly a home equipped with electricity that does not 
contain a General Motors product in the shape of Sun- 
light or Delco motors, or Durex bearings. 


Mention has already been made of the Research 
Laboratories division in Detroit, occupying an 11-story 
building of its own where studies are carried on in such 
fields as lubrication, lighting and combustion. At Mil- 
ford, Mich., a small town approximately centered be- 
tween the main plant cities of Flint, Pontiac, Lansing 
and Detroit, General Motors established in 1924 the 
General Motors Proving Ground on a 1,268-acre site. 
Twenty-three miles of road, surfaced with various ma- 
terials, and numerous hills provide exceptional facilities 
for testing cars under actual operating conditions with- 
out danger to the general public. In 1937 the testing 
facilities of the corporation were further expanded by 
the construction of a second proving ground at Phoenix, 
Ariz., in the heart of the desert country of the south- 
west. Here cars are regularly tested for performance 
under hot weather conditions. A small testing station 
is also maintained in Florida, where body finishes are 
tested for resistance to such enemies of body paints and 
lacquers as salt air, humidity and hot sunlight. 


Facts About GMAC 


In addition to the strictly manufacturing operations 
of the corporation there is another important group of 
subsidiaries and affiliates whose activities lie in the 
fields of sales, financing and service. The General Motors 
Acceptance Corp. was organized in 1919 to provide 
credit facilities then not generally available to the pub- 
lic and dealers. As a part of its general philosophy of 
management, General Motors has always considered 
that the sale of its products to the consumer on a basis 
that would allow the buyer to pay for them out of his 
income is a sound economic procedure, both logical and 
desirable, and fair to both buyer and seller alike. Since 





GENERAL MOTORSD’ proving grounds at Milford, Mich. 
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WHEN OLDSMOBIL 
a four-cylinder engined job that listed at $2,750. 


eee crane 


THE LUXURY car that Oldsmobile made in 1908 was a Model Z 
a six-cylinder, which listed approximately at $5,000. 





CADILLAC IN 1908 offered the Model G, a four-cylinder creation 
with 100-inch wheelbase. It listed at $2,000, with lamps, windshield 


and top extras. 


its organization, the General Motors Acceptance Corp. 
has made a very definite contribution to the more com- 
plete distribution of the corporation’s products in the 
markets of the world and, through aiding larger pro- 
duction, has furthered the economies that have resulted 
in continually lowered prices for General Motors prod- 
ucts. In addition, it has undoubtedly contributed to sup- 
porting employment levels over minor down-swings of 
the business cycle. Along with GMAC, the General Ex- 
change Insurance Corp. (popularly known as GEIC) 
handles the insurance covering the products financed by 
the Acceptance corporation. 


In 1918 the United Motors group became a part of 
General Motors. Prior to that time it had consisted of 
a group of companies closely connected with the auto- 
mobile industry, producing various parts and acces- 
sories used by a number of manufacturers. It was 
through this acquisition that Harrison Radiator, Hyatt 
Bearings and New Departure came into the General 
Motors family. In the ensuing years, United Motors 
changed from a manufacturing group to a sales and 
service organization. Through its own service stations 
and those of affiliated dealers it provides specially 
equipped facilities for the servicing of starting, lighting 
and ignition equipment, brakes and accessories, not only 
for General Motors cars, but for the many other makes 
of cars that use electrical or other equipment manu- 
factured by General Motors. 3 


The export activities of the corporation are centered 
in the organization known as General Motors Overseas 
Operations. Assembly plants are located in many foreign 
countries and on every continent. General Motors Prod- 
ucts of Canada, Ltd., with plants at Oshawa and Regina, 
produces cars and trucks for Canadian consumption, 
carries on a large export business with British colonies 
and dominions. Foreign interest of General Motors in- 
clude the Vauxhall car and Bedford truck in England, 
the Opel car and Blitz truck in Germany. 


Epitor’s Note: This is the fifty-seventh instalment of Chris 
Sinsabaugh’s memoirs. More about General Motors next week. 
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Plymouth Adds 
Station Wagon 
To Its *40 Lin 


DETR OIT.—Announcement | 
made of a new station wagon , 
the 1940 Plymouth deluxe chagg 
Latest model is of an entirely 
design, gracefully curved at 4 
front and back to a far-great, 
degree of streamlined appearan 
than was formerly associated wi 
station wagon design. 4 


Construction this year is of 
lected white ash in a natural f; 
ish, with additional reinforcemen 
of steel for extra strength a 
rigidity. All seat frames are tub; 
lar steel, adding a smart mode 
note to interior styling, and 
floor now is completely carpet, 
with a full length rubber mat. 

Also new for 1940, laminatg 
safety glass in all window 
throughout the car is _ listed 
standard, at no extra cost. Locatis 
of spare tire also is changed, aws 
from the back or fender wells to 
special compartment in the bad 
of the driver’s seat. 


Mounted on the deluxe Plymout 
chassis, this year’s longer, 117-in¢ 
wheelbase and relocated axle fi 
the 1940 “luxury ride” provid 
space for a wider, square botto 
rear door that makes it easier 
get in and out of the car. Amo 
steel front coil springs, shock 
proof steering and perfected steer 
ing post gearshift also are stan 
ard on the new suburban model. 

With all seats in place, Plym 
outh’s new station wagon provide 
accommodation for eight ps 
sengers, with extra carrying spac 
behind the rear seat and on th 
lowered tailgate for luggage. Th 
tailgate opens flush with the floo 
so that articles to be loaded or 
loaded can easily be slid in or ow 


Both seats back of the driver’ 
seat not only are quickly remov 
able without requiring use of too 
but also are easily interchanged t 
suit temporary transportatio 
needs. Seats are equipped with arn 
rests, and are upholstered in 
durable and easily cleaned leathe 
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ing colors. 





seat are taken out, the entire floc 
space back of the driver’s seat be 


Lowering the tailgate opens up 
feet, 2 inches of length to the bac 
of the front seat. 


Ambulance Mode 


ambulance conversion model wa 
announced last week by De Sot 
The new 7-passenger sedan is no 
available on_ special 


wheelbase De Soto deluxe or cus 
tom sedan. 

Retaining all the interior feature 
of the regular De Soto passenge 


swiftly converted into an emerg 


large hospital cot. The 


duty” 


version features built 


doors. 

The doors on the right side are 
of the wide-opening type and art 
equipped with door checks thal 
prevent swinging when the doors 
are completely open. 











For a fresh automotive viewpoint 
read George M. Slocum’s ‘“‘A Word i? 
Edgewise.”’ 
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ASSOCIATE DEALER 
OPPORTUNITY 


In 2 Zones in Baltimore 
With Successful 
Distributor of 


Dodge and Plymouth Cars 


(1) In residential section 
(2) In industrial section 
Apply—Stating Qualifications to 


| JARMAN MOTORS, Inc. 
29th & Remington Avenue 
Baltimore, Md. 


When both rear seat and cente 


comes available as carrying space 


De Soto Announce: 


DETROIT.—A specially-designe 


can be had in either the 136-incl 


sedans, this special model can bé 


ency ambulance with space for 4 
“double 
sedan permits loading 0 
unloading of a cot from the right: 
hand side of the car through con: 
into the 
body at the factory. The right 
center pillar post is removable in- 
dependently and not in conjunc: 
tion with either the front or reat 
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Unions Agree 
On Vote Setup 
In GM Plants 


(Continued from Page 1) 

the UAW-CIO in 62 plants and 
would permit craft elections in 13 
plants. Plants and crafts, in which 
the majority of workers favored 
UAW-CIO, would be nee 
single bargaining units. Likewise, 
those plants, in which UAW-AFL 
achieved a majority of workers 
among the production employes, 
would become a single bargaining 
unit. 

If pattern makers or die sinkers 
should favor AFL in plants, where 
production workers favored CIO, 
the craftsmen would bargain for 
themselves. The craft unions which 
signed the stipulation included the 
Pattern Makers League of North 
America and the International 
Assn. of Machinists affiliated with 
the National Die Sinkers Confer- 
ence. 

Pattern makers, under the terms 
of the stipulation, would choose be- 
tween CIO and the Patternmakers 
League in the following plants: 
Fisher 23 and 26, Cadillac and GM 
Research, Detroit; Chevrolet and 
Buick, Flint; Yellow Coach and 
Pontiac Motor, Pontiac; Malleable 
Iron Foundry and Grey Iron 
Foundry, Saginaw, and the Winton 
Engine, Cleveland. 

Die sinkers would have _ the 
choice between CIO and the In- 
ternational Assn. of Machinists in 
the Buick plant at Flint, and the 
Chevrolet Forge at Detroit. Elimin- 
ated from the stipulation are five 
GM plants which had been named 
in the NLRB’s original order for 
the hearing. These were Fisher, 
Grand Rapids; Delco Radio, Ko- 
komo, Ind.; Allison Engineering, 
Speedway City, Ind.; GM Proving 
Ground, Milford and Chevrolet 
commercial body, Indianapolis. 


Intervening unions, which did 
not sign the stipulation, were the 
Mechanics Education Society, 
United Aircraft Engine Workers 
and the Christian Labor Assn. 
These three unions. were not in- 
volved in the jurisdictional dis- 
putes with the unions participat- 
ing. 

What action the corporation will 
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Adjusting Sores 
(Continued from Page 1) 

: -evlinder affair more than their share in building 
“ a one er himeelf. It up not only motoring interest but 
end which he a Ohio Automobile | aiding in the development of the 
“4 was made by his the Packard | hinterland. 


oo ne cn. ane moved from| I always have advocated Sunday 
4 Motor - 


Detroit automobile sections rather than 
ran, Warren to a: * a a and ore re 
’ is in a | Owes ose sections advertising 
Wit WHILE a eal ave you |Support in order that they may 
—_— Pas ter—Packard going | carry on the good work in a more 
the nex ‘arat asnerion n automobile | effectual manner. Automobile ad- 
into the firs held in New York | vertising scattered throughout the 
a ve “Today Packard is the | Paper makes it almost impossible 
eal City in 1% + of the car companies to get up a section, which means 
ubgisole Survivor Chat first show. that the automobile editor does not 
ode exhibiting or who were at that get sufficient space for the stuff 
1 ty Old Pom Gall me J. W. Packard |he writes, and the industry loses 
* mat ‘to New York then with four | thereby. 


-cyli , which > gl ae 
sagie-seat cne-<7" bokeh a few| MEBBE EAST of the Mississippi, |“ ** 


were automobile _ secti lw 
ed. The ctions always are 
hours before the ate paral gas- | not possible but on the West Coast 
ferry to be carried on the boat, so they go to it in a big way, as was 
awagoline th river was crossed the | illustrated following the Gilmore- 
3 to eee “ ‘seeete had to visit all the Yosemite economy run. Those sec- Ficoring Shoe ies 
bacg Packar See on West Street to} tions that carried the story of the No Anchor Pie HoidTows Bin 
a a asoline to run to the | contest ran from eight to 16 pages 

a in size both in Los Angeles and in yd lic brake comprises two hydraulic cylin- 
hey ae ee es San Francisco. There was plenty ian, a ‘the Fe emnben are accented direct from the piston caps without 
€ fi mIRST SHOT out of the box at of Feel room = cm matter using anchor pins. Beth shoes are a. ee = a ee ae aoe 
‘Ovid : an ictures and t verti zing action whether for forward or y a 3 
xtte, the show ae jet © aa gave "'ihoral support. = other ‘ates are claimed for the brake. 
er order gy admitted before the Angeles Examiner, due to the work 
mo eon agune d, who gave the exhibit of Johnny Stingel and Slim Barn- 
hoc the once-over and said: “I'll take ard, was one of the 16-pagers with | 
a these three here. Please a can ia wu: a gain of eaiers te MmCeas William 
a tables of William Rocke- | * . 
an & was the first sale at oe (Continued from Page 3) 
P] i at eaten show and| THEY TELL ME out on the| promulgated by FTC would be for| under such a setup, then he is 
Vidélproved to Packard that there was/coast that these sections are|the dealer and the dealer alone.| not the type of fellow who had 
pe : market for the horseless car-| worthy of the industry’s support if| Now this law provides that the/ any business to set himself up 
SPatiriage. only for the motor logs which|commission shall have power to as an independent businessman 
n te * * * oF ie them. These motor logs tell temagpeeny such = and — in the first place. . 
, ERSONALLY I recollect that/of interesting places to tour of a/|tions as it may deem necessary ; 
floo a aalinene that was the Sunday. All of them are original | carry out the provisions of the act. T Washington I had it called to 
T UMAdam of the Packard line, and I| with each automobile editor who|Thus the commission will provide my attention that this move- 
f OU%also remember the four-cylinder| goes pathfinding weekly, armed|such rules, and the test of those | ment for legislation was no con- 
ivergjob. J. W. Packard was averse to| with a camera which snaps the | rules will not be whether they are/cern of mine or any other trade 
movchanging from his original idea, beauty spots and scenery of the|in the interest of the dealer, but| paper editor or association man- 
tooldclaiming that a one-cylinder en-/|trip. It front-pages the section. In| whether they are in the interest of ager, since we had no money in- 
ed tagine caused enough worry without|this manner the city folks are|the ultimate buyer. Now, ad-| vested in the business. For that 
atiophaving to go to four. But he was/| coaxed to make trips they wouldn’t | mittedly, the commission would not| reason it was claimed any com- 
, armoverruled. His engineers thought|take otherwise. As a result tour-|endeavor to bankrupt dealers, but| ment I might make is out of order. 
in ghe four was the ultimate in auto-|ists flock by the hundreds to|it will see that buyers in its esti-| Now money was never important 
athegnobile engines. these towns and places, much| mation are not over-charged. It/to me, since I never have had it in 
trast} Along in 1906 or ’07 there came/|to the profit of the town or resort | would not be outside the province | sufficiently important quantities to 

rumor that Packard was _ to| described. The tourists burn plenty |of the commission to arbitrarily matter much one way or the other. 
entepting out a six. I was on the pre-|0f gasoline and wear out tires, | establish the gross margin that any|But it seems to me that on the 
"ao Chilton Motor Age at the time and | which is where the industry profits. | dealer would be entitled to charge.|same basis I should never warn 
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a ‘ take in regard to the stipulations, 
t bepf course we started to run down|In addition to the stimulus pro- oe anyone against stepping into an| o¢ course, Somaien to be an. An 
pacethe rumor. Inquiry at the factory | vided, this motoring invasion often When we look at it from this |elevator that is not there, or early election would clear the air 


up @rought us a letter of denial from/| transforms a sleepy little village} angle, the factory at least is more | déscending from an airplane with- 

bacwthe Packard company, which stated into a thriving little town, with sensitive to changing market out a parachute. I have _had no 
it never would build an engine new stores and buildings, all made] needs of dealers than the Fed- | personal experience in either of 

with more cylinders than four. But | possible by the publicity given by| eral Trade Commission would be. |these—but I have ideas. And, so 

a few years later along came the | the motor logs. Dealers must sell the factory’s |far as I am concerned, if this pro- 

ces six, then an eight and finally a 12- = 2 * production, and the factory must | posed law goes through I am con- 
7 der job. Which goes to prove| THAT “the old guard dies but] make it attractive to the dealer |fident that my position would be 

d e one never can tell what’s going to| never surrenders” was exemplified| to do so. FTC has no such self- |much more enviable than that of 
} 


on the question of jurisdiction 
which has been disputed for the 
past year. The corporation has 
contracts with the CIO at the 
present time, which are continuing 
contracts with no time limits. Can- 
cellation or request for revisions 


s ae in existin t 
happen in this industry of ours. |at a meeting of the Lincoln High-| interest. the “money-invested” critics who saaadle i akeor pa aoe 
ion * * * way Assn., held in Detroit recently. ees told me where to get off. tracts 60 days in advance. At the 


4 ONE MORE observation about|It was the first session held since ER Secti 9 of th = 
we : ; n ; ction °o e pro e 
ACalifornia and the rest of the|1933 which was adjourned sine die - - rea 
= West Coast, and that chapter | because the association felt its job)... SS tae _ —- * Cadillac P r ogr am 
an@‘loses for the time being. And that |of laying out and putting through pl gene the act, has imposed upon To Be Dis us d 
-incfoservation is that the Sunday) the famous transcontinental trail | °VP duir > taneciiants dnclors cusse 
cusf’utomobile sections in the daily | had been completed. It was content and manufacturers to insure that A 2 D M. 1 
mewspapers out there seem to be|to sit on the sidelines and watch they are complying with the act t = ay eeti 

ture#@tining in popularity and doing the present generation make up y : 


present time no notification of can- 
cellation by either party has been 
entered. 


Meanwhile, from Miami, Fla., 
came reports that AFL will urge 
the adoption of a 30-hour week 
throughout the automotive  in- 


and keep up the highway The commission does not have to DETROIT.—Cadillac-LaSalle’s | dustry. AFL takes the position that 
onge But F. A. Seiberling its nae await complaints; it is instructed | spring program, including merchan-| the industry is highly mechanized 
n aR = ti dent felt old age creeping o poll to seek them out itself and to|dising, advertising and used car | and, by shortening the work week, 
nerg eorganization cine Mean ae te gathered | Prosecute violators. No matter how | plans, will be discussed at a con-|could absorb a long list of cur- 


rently unemployed. 







‘or 3 . : thin you slice it, if you can find| ference between factory officials 
uble Of Auburn OK d together the remnants of his old 


board, told his associates he want- anything short of government con- and district managers, Feb. 8-9. . 
es] ZORT WAYNE, Ind—A pan fr| ed Jounger man ut inthe, prea | "2 gn, document have beer | "Chet purges of ihe meeting 
con} organization of the Auburn Auto- dential chair. Which was tabled,| in apply to the dealer cales mama er ‘of Cadillac-LaSalle 

theobile Co., under Section 77-B of , whereupon sentimental Seiberling 2s “will be > toview our accomplish- 
right the federal bankruptcy act, has proposed that the four vacancies ments with the 1940 anne and 
> in been approved in federal court on the board, occasioned by death, On the other hand, let us sup- to devel futu keti 
tune here. James K. McGowen, chair- ' be filled. ee “ee _ B noe oon = 7 ey — pv op a re marketing cam- 
man of the b i hat along were Hen . Joy, .| to adhere to a contract under — , 

rellluburn has orders for $1,750,000 Chapin, John N. Willys and W. O.| which he can control his dealer- | “Price class increases featured 
for 1940, a monthly payroll of $30,- Rutherford. And so Henry B. Joy| ships. To do this he would have one ae pees. _— " yy the 
9 and about 450 men working. jr. was named to fill his father’s| to assume responsibility for the | Peaviest fourth quarter sa "Ee ata 
The reorganization does not place, and Roy D. Chapin jr. took| efficient management of those solidate and tl ia el erat ” 
mean the contemplated resumption over the job formerly held by the| dealerships (still under strict Tan toede : t - held 
of car manufacture, since the senior Chapin. The other two| supervision by FTC) or to accept + tie take for "all = j , a 
company now confines its manu- vacancies were filled by electing| the penalties of inefficient man- |@t the factory, lists all major mer- 
int} 2cturing to automobile bodies, Fred R. White, Iowa’s state engi-| agement. If any dealer thinks el ide a eon —— et = hed, led 
di) |°Ver-engine truck cabs and other neer, and Major Reed O’Hanlon,| that his lot and his relationships | (egg een ne, eta ee eee 


u : : . to address the conference are: 
‘het metal stampings. = of Blair, Neb. == swith his factory would be better Nicholas Dreystadt, general man- 


ager; Ahrens; R. L. Newton and 
E. F. Upson, assistant general sales 
managers; W. A. Houser, general 
service manager; F. J. Denney, ad- 
vertising manager; E. T. Smith, 
organization manager; J. W. Duni- 
van, manager of distribution; J. 
M. Roche, business management 
manager; R. L. Rickenbaugh, sales 
promotion manager; R. M. Jordan, 
sales analysis manager, and C. R. 
Kirkpatrick, used car manager. 


New Pumps Offered 


FAIRFIELD, I1l.—Chefford Mas- 





LIST OF AUTOMOBILES WANTED: 


WILLS ST. CLAIR, Roadster, any 
year; STUTZ, Roadster, Bearcat, Phae- 
ton, or Weyman fabric beosy. any year; 
MARMON V-16, 1931 or 1932, roadster. 
phaeton, or convertible; CADILLAC 
V-16, 1930 or 1931, roadster or phaeton; 
ROLLS ROYCE, roadster, phaeton, or 
town car (the older the better); 
DIANA, roadster or phaeton, any year; 
KISSELL, roadster, phaeton, or town 
car, ow year; LINCOLN, 1927, 1928, 
1929, 1930. Locke phaeton, or other 
sports bodies; FRANKLIN, open cars 
or special bodies, any year; AUBURN, 
speedster, any year; LOCOMOBILE, 
Phaeton or touring, any year; PACK- 
ARD, twin ‘‘6’’ phaeton or touring, 
ony weer DUPONT, any model; 
CUNNINGHAM, roadster, phaeton, 
convertible or town car, any year; 
MOON, roadster, phaeton, or sue 
PREMIER, any model; STANLEY 
STEAMER, any model; WHITE 
STEAMER, any model; DUESENBERG, 
pre-model J; CADILLAC V-63, road- 
ster, phaeton, or touring; LASALLE, 
1927, 1928, 1929, roadster or phaeton; 
PACKARD, 1930 light straight ‘8"’ 
convertible coupe; JORDAN PLAY- 
BOY, roadster; ROAMER, any model; 
CHRYSLER IMPERIAL, 1930, 1931, 
1932, roadster or phaeton; STEARNS- 
KNIGHT, any year, any model; AP- 
PERSON JACKRABBIT, any model; 
PACKARD 31, 12 cylinder phaeton. 


Give complete description, present 
location, lowest cash price. Reply 


. are 
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ter Mfg. Co. announces Airtex re- 
t NEW HOME of Heyer Products Co., Inc., at Belleville, N. J. The company manufactures specialized automotive elec- | placement fuel pumps for practically | Box 208, Automotive News, Detroit. 
a equipment for Ford, Electric Storage Battery, Willard Storage Battery, B. F. Goodrich Co., U. 8S. Rubber Co. | all cars, buses and trucks, including 
va , 4“ * av, 


rious Standard Oil companies. 1940 models. 








THE HOTTEST DEALER NEws IN 1940 


JOSEPH B. GRAHAM — President 
His ability as a manufacturer of really fine motor cars is 
universally recognized. The new Grahams surpass any 
previous models in styling, performance, luxury. 


AUGUST JOHNSON—Executive Vice-Pres. 
in complete charge of Sales, has the welfare of dealers 
uppermost in mind. For more than 15 years he has been 
one of the largest motor car distributors in America. He 
knows and talks distributor and ‘dealer language’. 


W. L. EATON — Secretary and Treasurer 
was the first Dodge Bros. distributor in Seattle. He sold 
that line for 20 years, was one of the nation’s biggest 
Dodge Bros. dealers. He, like Mr. Johnson, knows dis- 
tributor and dealer problems. 
@ & & 

These men have brought ample new capital into Graham 
and placed it in a sound financial position. Graham's 
statement is available to any responsible dealer. 


MAIL COUPON 
FOR DETAILS 


EET 
oon 
—MODELS 


Graham’s new franchise is the most liberal one ever offered. It 
assures a profit large enoughfto satisfy even the most exacting 
dealer —the most generous margin between your cost and retail 
price—an adequate advertising allowance (and you decide how 
you want to spend it). We allot territory sufficient to make your 
wholesale operation profitable and give full territorial protec- 
tion for distributor and dealer, with a line of super-performing 
competitively priced, stylish cars. 

These are just a few of the money making features we offer. 
But, get the complete story. Send in the coupon below, today. 
Tell us you’re interested. We'll respond quickly. 


“The finest Grahams ever built” —our 1940 models—will make your 
showrooms alive with crowds—your files loaded with prospects— 
your sales force the ‘hardest hitting’ staff on the Row, because the 
‘Top Notchers’ will plead to sell Graham. 


HERE THEY ARE 


THE ‘SENIOR DELUXE AND CUSTOM’ —Six passenger— 120 h. p. Super- 
charger. The peak of ‘Deluxe’ fittings in the ‘Senior’ sets it apart 
from competition. It’s just that good. 


THE ‘HOLLYWOOD CUSTOM’—an entirely new Graham—only 5‘1” high 
—weighs but 3200 lbs.—120 h. p. supercharged motor—has speed, 
power, and performance that will astound you. The price? Astound- 
ing also. 

THE ‘CLIPPER’— Also, ‘entirely new’ is so ultra modern it will be 
1940’s SENSATION. Weight 2800 lbs.— powered with 90 h. p. 
engine, it delivers unbelievable performance. Looks? It’s your dream 
of a really stylish car. Price? A secret yet. It’s that low. 


August Johnson, Executive Vice Pres., Graham Paige Motors Corp., Detroit, Mich. 


Send me (us) more details about your new Graham Franchise at once. 


Name 
Address. 


City (or Town) and State 
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Where the first Packard was built at Warren, Ohio 


BEGINS AT 4i() 
e* 


ACKARD has reached the age, petent and experienced men in 


where according to modern ac- _ every department, Packard is reach- 















ceptance, life begins! The Packard ing new heights in production and : 


name has for forty years been syn- sales. Automotive News is proud, 196 
onymous with the finest in motor _ therefore, in this special edition, Pack 
iS Vv 


production. More than three-quar- to lend its facilities to the entire} ,,, , 


ters of a million owners have been Automotive Industry which here “ 
Of ma 


proud to say they owned one. To- pays just tribute to a Pioneer? wa. 


day under the leadership of com- | , ee 
ae etter 


; i | : On, driver 
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IRTH of a century and the restless movement of powered 
/ wheels. Birth of an era that saw man’s mechanical genius lift 
his feet from the slow path and set them behind engines that 
brought far horizons into sharper focus. The age of restlessness . . 
the century of miracles was on its way. It rolled upon the wheels 
‘of the automobile. Automotive power gave it impetus, mechanical 
‘genius gave it cause. 


| National attention suddenly pivoted from the fabulous Klon- 
1189S dike Gold Rush in Alaska to wrathful fixation upon the ex- 
. plosion of the battleship Maine in Havana. War with Spain followed 
} and even as the victorious United States was ratifying its peace 


treaty with Spain, another war had broken out in the Philippines, 
early in 1899. 


il slipped in upon a troubled nation whose attention was 
J 1900 fixed upon the Boxer Rebellion in China and upon the 
we} Galveston tornado where 8,000 lives were lost. In the first stirrings 
™ of this new and troubled century, the world had little time to note 
the birth or progress of the new industry. Beyond the wildest flight 
of man’s imagination was the thought that upon the fragile wheels 
of the automobile was to be built one of the world’s major industries. 


Muted beneath the roar of world events was the hum of crude ma- 
chinery where, in a half-dozen isolated sections of the nation, mechani- 
cal genius was intent upon the perfection of a ““horseless carriage . 


MT Such genius was J. W. Packard. On November 6, 1899, in a 
h-} corner of his electrical fixture factory at Warren, Ohio, he brought 
d to completion the first of a long line of Packard automobiles. 


11907 and Marconi signaled the letter “S” across the Atlantic. 
; 1901, and J. W. Packard improved his automobile. 
n,} Packard, like Marconi, sought new mechanics for a new conveyance. 
His was the determined effort of a true mechanical genius to avoid 
the pitfalls of mediocrity. Along with steam to propel and a tiller 
re} with which to steer, the sea had come ashore to place the stamp 
| of marine mechanics upon the land-borne horseless carriage. Packard 
T'! was not content to accept these ideas. He added a steering 
wheel to replace the tiller. He built a gasoline engine that was 
better than steam. Upon rubber tired wheels, behind a sure, gas 
driven engine, he set the pace for the beginnings of the motor 

: industry. The steering wheel, together with a hundred other 
ackard “firsts” has done much to encourage and stimulate mechanical 


Originality as the automobile has improved upon itself down the years. 
Volume 15, Number 2602, Detroit, February 5, 1940 
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James Ward Packard 


1864-1928 
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ALVAN MACAULEY 


Chairman of the Board 


ISING sales curves in the 

; automobile industry in 1933 
and 1934 gave evidence that the 
back of the 1929 depression had 
broken and the country once 
more was on its way up. The 
pall of uncertainty that for four 
years had draped itself around 
our national shoulders was giv- 
ing way to a returning confi- 
dence. But so far as the auto- 
motive industry was concerned 
the depression had left an in- 
delible mark. 

During that period, 
the spirit of keeping up with 
the Jones’ that had exemplified 
the 1920’s, had given way to a 
sounder attitude. From a na- 
tion of careless buyers we had 
been changed into a nation of 
careful customers. True, car 
sales were rising sharply, but 
more cars were being SO 
and fewer being BOUGHT. 
Price became a very definite 
consideration in competition. 


Price Was Potent 

All down the line prices as a 
whole had drifted to lower 
levels. Keener competition in 
the lower price groups had 
spurred the makers in that field 
to offer bigger and better cars 
at constantly shrinking prices. 
Technically, these lower priced 
units had undergone countless 
improvements. More and more, 


- automobiles were moving out of 


the pleasure classification and 
into the designation as utilities. 
As a utility, cars were pur- 
chased more to fill a purpose 
than to satisfy a whim. - 
Because of this radical 
change in our national car buy- 
ing habits the entire production 
picture changed also. In 1933 
and 1934 more than 90 percent 








of all cars sold were priced in, 
or below the $1,000 bracket. 
Cadillac was moving into the 
Buick class with its LaSalle. 
Buick was seriously pressing 
Pontiac, Oldsmobile and even 
Chevrolet, Ford and Plymouth 
with its lower priced cars. 


Buyers Were Careful 

There were fewer people of 
more than average wealth and 
the national average for indi- 
vidual incomes was sliding 
downward from the days of 
1925 to 1929. While the market 
for higher priced luxury cars 
had shown improvement, it was 
obvious that the future of a 
company in that field alone was 
limited. Those who had the 
money were reluctant to flaunt 
their opulence in the face of 
their less fortunate neighbors. 
There was much more matter- 
of-factness involved in the sale 
or purchase of an automobile 
than ever had surrounded such 
transactions in the past. 

This was the picture facing 
the Packard management as 
the depression clouds lifted. 
For 36 years Packard had ca- 
tered to a limited, but very lu- 
crative market in the higher 
price brackets. The very incep- 
tion of the company itself had 
been for the purpose of supply- 
ing quality cars to the very rich 
and the very conservative. But 
the depression had hit the great 
with the small, and the practi- 
cal solution to the problem then 
was to increase the Packard 
market by increasing the mar- 
ket coverage and penetration. 

Basically, that was the plan. 
Working out its details and 
putting it into effect has en- 
tailed one of the major indus- 





trial transitions of this decade. 

A little over a decade earlier, 
Alvan Macauley, as president 
of Packard, had faced a some- 
what similar situation. In the 
post - war readjustment period 
Macauley recognized the fact 
that Packard was embarking on 
its third major cycle. From the 
early days of experimentation 
through the cycle of develop- 
ment Packard was now faced 
with a problem of production 
and merchandising. 

Founded on the’ planning of 
President Macauley, in 1920 the 
third era sought to reduce 
Packard production costs. To 
Packard, Macauley brought gen- 
ius and experience already 
proved in the cash register and 
adding machine industry. 


Packard Plumbed Future 

Convinced that better tools 
and machines could produce 
precision Packards at less cost, 
Macauley set out to make 
money by spending it. Under a 
plan of streamlining for produc- 
tion, Packard spent a million 
dollars a month for more than 
a year. 

The plan was sound and pub- 
lic acceptance was immediate. 
In 1922 Packard doubled ship- 
ments over 1920.‘ The close of 
1923 saw the figure tripled, 
with continuing and steady 
growth through 1929 when 48,- 
525 Packard cars were sold as 
compared with 6,300 at the be- 
ginning of the cycle in 1920. In 
the light of prevailing costs the 
figure is all the more signifi- 
cant. Minimum list price in 
1929 was still high at $2,275 
per unit. 

Streamlined production had 
an immediate and popular effect 
on prices during the decade 
from 1919 to 1929. The mini- 
mum price for a Packard in 
1919 was $4,800. By 1927 reor- 
ganized manufacturing methods 
were producing a Packard at 
$2,275. 

In Packard history yet to be 
written it may be recorded that 
the great depression marked 
not only the beginning of a 
fourth cycle in Packard prog- 
ress but the beginning of a 
new era in automotive progress 
as well. 

To the everlasting credit of 
Packard, it should be recorded 
that it forged ahead even in 
those black depression days 
when thousands of sound or- 
ganizations were forced to find 
shelter to live out the storm. 

Packard moved into‘the de- 
pression in splendid position. 
There were millions of cash in 
reserve and debts were non- 
existent. Behind Packard lay 
an unbroken record of business 
success. It had a priceless repu- 
tation and the largest fine car 


PAGE FOUR 


clientele in the world. From a 
well-earned vantage point Pack. 
ard took stock of the depression 
and began a momentous study 
of changing conditions in the 
automotive field. 

Early in the depression Pack. 
ard was faced with two common 
enemies. One, the inevitable 
decrease in sales; the other, an 
attendant of depression, excess 
floor space. 

Into the picture at this point 
came a new personality to mark 
the actual beginning of Pack- 
ard’s fourth and most revolu- 
tionary cycle. 

M. M. Gilman was the person- 
ality, but he was stranger nei- 
ther to Packard nor the auto- 
mobile industry. With Packard 
since 1918, he came up the hard 
way through the truck division 
to accessories, wholesale man- 
agement, and finally vice-presi- 
dent of distribution of the par- 
ent company in 1932. No man 
in Packard was so well fitted to 
face the facts of life. No man 
in Packard was better condi- 
tioned to the responsibilities of 
an executive. Rough, rugged 
and realistic, he shucked his 
coat and began working with 
employes and for Packard 
stockholders from the moment 
he was ‘given the additional du- 
ties as general manager in the 
spring of 1934. 

Prior to his selection as 
president in the spring of 1939 
he directed his efforts toward 
arriving at the most policy- 
shaking decision in Packard 
history. He recognized, at the 
depths of the depression, a 
fact that many of his com- 
petitors did not see until its 
close. He saw the _ tempor- 
ary suspension, if not the end, 
of the rich plush and _ pleas- 
ure era upon which Packard 
based its very foundations. 
Beyond this he was among the 
first to see a depression-fos- 
tered new price class. This 
class was created-by an upward 
increase from the lower price 
group and a shrinkage down- 
ward from the highest price 


group. 


And Found Middleground 


Into this new and untried 
middle ground Packard cast its 
fortunes. Having no car to meet 
the new price class, it was de 


~cided to create one. A new era 


was born. In the depths of de- 
pression Pacxard placed all her 
rich store of tradition and pres- 
tige upon the table and bet it 
against a new car for the lower 
priced field. 

Even so there could be no 
compromise with quality. It 
was to be a Packard. Hence it 
had to be a quality car. 

In 1934 the die was cast. 
Against industry predictions of 
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failure and impossibility, tal- 
ented engineers were called in. 
Under the guidance of vice- 
ident of engineering J. G. 
Vincent and his staff a new and 
revolutionary Packard began to 
e shape. 
gn there was the problem 
of designing and building a car 
that would retain all the Pack- 
ard traditions of quality, work- 
manship and performance. And 
to do this at a price that would 
appeal—not to a mass-market 
—but to a larger segment of 
the upper car market. Sales 
trends indicated that a car of 
this type would have to be 
i in the neighborhood of 
$7,000 in order to get volume, 
and volume was essential in 
order to get prices down. 
Complete rearrangement of 
plant facilities to meet the 
tempo of the new selling condi- 
tions was the first move on the 
Packard schedule. Millions were 
set aside for this alone. 


Courage to Spend 

In effect a new automobile 
plant was created under the 
direction of George T. Chris- 
topher, vice-president of manu- 
facturing. Machine tool build- 
ers entered into the spirit of 
the plan. They created new 
machines which were both 
models of efficiency and pro- 
duced finer quality of work. 
Plant engineers throughout the 
entire industry were keenly in- 
terested in the work. Later 
they made the closest study of 
the new facilities at work. For 
a time the new plant almost 
served as a sales room for the 
machine tool builders who were 

upon later to make for 
other units in the industry, 
machines similar to those cre- 
ated for Packard. 

By the end of 1934 many mil- 
lions of dollars had been spent 
in tooling up. Packard entered 
production in ion of the 
most modern and efficient plant 
for the manufacture of volume 

cars on a precision basis 
that the industry had yet known. 

While the tremendous task of 
plant revision was in progress 
hew merchandising plans were 
going ahead rapidly. The selling 
field was preparing for a 
hew order of things. 

Gilman brought into the or- 
ganization men of long execu- 
tive training and outstanding 
achievements in large volume 
Sales management. Head- 
ing these was William M. 
Packer, who was made Pack- 
ard’s new sales manager. 

Under Sales Manager Pack- 
rs leadership and the keen 
oe of Gilman, the Packard 
istributer - dealer organization 
quickly became fully prepared 
0 handle its big job in the new 


plan. Packer soon was elevated 
to his present position as vice- 
president of distribution. 

By February of 1935 the first 
of the tradition-breaking Pack- 
ard One-Twenties began to roll 
from the line. So at was 
public interest that 10,000 or- 
ders were on hand before a sin- 
gle One-Twenty was ready for 
delivery. Public acceptance was 
instantaneous and phenomenal. 

Occupying last position in its 
price field in March of 1935, it 
rocketed into third place at the 
end of its initial year. The new 
price field was even broader 
than President Gilman had 
foreseen. As proof of public 
confidence the new light eight 
continued to mount in popular 
favor and by the end of the 
second ‘year was resting se- 
curely in third place. 

This sensational record was 
attained in the face of a cold 
start. There were very few old 
Packard owners in this new 
field, and early mass sales re- 
turns indicated conquest of a 
new sales field. 

Hard on the heels of the One- 
Twenties’ sensational success, 
Packard widened its new field 
by introduction of a new light 
six in the fall of 1936. As the 
One-Twenty before it, the new 
six immediately captured popu- 
lar fancy. It did so without dis- 
turbing sales in the newly ac- 
complished One-Twenty field. 

There was no halt in Presi- 
dent Gilman’s planning for the 
greater future of Packard. 
Early in 1939 it was seen that 
big gains in manufacturing ef- 
ficiency could be obtained by a 
second major revision of prac- 
tically the entire plant. 

This took the form of con- 
solidating all units into one 
huge, unified plant, in all di- 
visions of which sequence of 
operations could follow in the 
most perfect order, contribut- 
ing big gains in cost reduction 
and quality improvement. 


For Streamlined Production 


Twenty-four hours a day 
work proceeded. Floors were 
ripped out and tons of concrete 
poured for foundations of giant 
machines in their new loca- 
tions. Many miles of new con- 
veyor lines were erected. New 
assembly lines were made. 

Spanning the full width of 
East Grand Boulevard a big 
bridge was constructed. It was 
the last link to tie all of the 
factories of the mile-long plant 
together in a close-knit whole. 

Built of steel, concrete and 
brick in a long graceful arch, 
this bridge ornaments one of 
Detroit’s finest boulevards while 
at the same time serving to 
make possible for Packard one 
of the most complete and ef- 
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M. M. GILMAN 
President and General Manager 


ficient manufacturing enter- 
prises > the eo ile in- 
dustry, if not perhaps in any 
industry in the world. Its chief 
purpose is to carry Packard 
bodies automatically and in 
long, uninterrupted lines, from 
the body factory to the point 
where they meet chassis on the 
main assembly li 


Continuity on the Line 

In an industry, at the manu- 
facturing efficiency of which 
the world, with good rcason, 
has marveled, Packard’s body 
handling system alone is out- 
standing. Universally, almost, 
in the industry it is the rule 
that bodies are made in one 
plant and carried on freight 
cars or automobile trucks to 
another factory, where they 
meet the chassis. The Packard 
system is unmatched in its ef- 
ficiency. 


Gilman Projects 

After forty years in the in- 
dustry Packard looks at 1940 
with the eyes of a pioneer and 
visualizes fresh triumphs in its 
fourth cycle that promises to 
surpass all others. 

For Packard, this month, Gil- 
man pauses to review the past 
and project a view to the imme- 
diate future. 

Reviewing 1939, Gilman 
points to a general production 
record for the industry approx- 
imately 45 percent ahead of 
1938. Based on a continuation 
of business at current levels, 
Gilman predicts profitable op- 
erations for the company and 
the industry well into 1940 at 
least. 

Emerging from an extension 
of their four-year construction 
and modernization program, 


Packard more than 
$2,000,000 in a continuation of 
these plans in 1939. 

The company showed a loss 
in the first nine months of 1939 


facilities to enable more effi- 
cient production contributed to 
the loss. 

In spite of this expansion and 
its resulting production delays, 
President Gilman was particu- 
larly encouraged to note that 
the loss will have at least been 
wiped out during the brief span 
of the closing quarter of 1939. 
Increased es and year-end 
adjustments combined to ac- 
count for this swift recovery. 

During the past year, the in- 
dustry as a whole showed a pro- 
duction record approximately 
45 percent over 1938. 

During this same period 
Packard enjoyed an increase of 
50.52 percent in production. 
Car shipments for 1939 totaled 
76,366 units with a cash value 
of approximately $60,000,000. 

Gilman was most encouraged 
by the company’s sales expan- 
sion program. 

Reporting on this he called 

attention to the fact that Pack- 
ard had added 577 new dealers 
since Sept. 1, 1939. The close of 
the year found the company 
with a total of 1,896 distrib- 
uter-dealer outlets, achieving a 
new all-time high in Packard 
history. 
_ This dealer group does not 
include 450 distributers in for- 
eign countries operating under 
the Packard Motors Export 
Corp., a subsidiary. 
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NDER executive manage- 


ment, operations of the Pack- 


ard Motor Car Company are 


divided into three divisions, en- 
gineering, manufacturing and 
distribution. A vice-president, 
appointed by the management, 
heads each division. 


As vice-president of engineer- 
ing, Jesse G. Vincent’s task is 
to maintain the high reputa- 
tion of Packard engineering and 
design. George T. Christopher, 
as vice-president of manufac- 
turing, is charged with making 
the product efficiently and to 
standards of Packard quality 
and engineering. To William M. 
Packer, vice-president of dis- 
tribution, ..falls the executive 
problems of distributing the 
product which also _ involve 
maintaining the economy and 
quality of Packard service. 


All three men are well 
equipped by wide experience in 
their respective fields. With 
Packard’s entrance into its 
present greatly broadened mar- 


JAMES H. MARKS 
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JESSE G. VINCENT 








kets, this experience was co- 
operatively put to work. Each 
brought in well-selected men 
trained in volume car engineer- 
ing, manufacturing and mer- 
chandising to supplement the 
already well-directed efforts of 
the personnel in their divisions. 
They wove all together in well 
balanced, closely co-operating 
organizations, fully capable of 
doing their parts in the new 
Packard program of stream- 
lined expansion. 


New cars were designed well 
by Vincent and his men. They 
have proven fully deserving of 
the name Packard. New facili- 
ties and new methods installed 
in the factories under the di- 
rection of Christopher produced 
cars in required volume and of 
quality that could insure Pack- 


ard in its right to the historic 


challenge “Ask the man who 
owns one.” Under the leader- 


ship of Packer the distributing 
division broadened the selling 
and service organization afield 
to meet the greatly enlarged 
scope of Packard operations. 


Of the work of each vice- 
president and his organization, 
management could properly say 
“well done.” Many in other 
units of the industry have 


GEORGE T. CHRISTOPHER 
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e “Impossible” Just a Word | 


echoed “I don’t see how they 
did it,” so real was the task 
presented each executive and so 
quickly and completely was it 
accomplished. 


Of the utmost importance in 
the maintenance of Packard 
quality has been the finest co- 
operation on the part of the 
great number of industries, 
companies and individuals who 
supply materials for manufac- 
ture and the special parts which 
go into the building of the car. 


They, too, kept fully abreast 
of the new Packard tempo and 
continue to do so. In this di- 
vision of manufacturing ac- 
tivities Packard was particular- 
ly well equipped. Not alone 
through ability of suppliers to 
meet requirements of the great- 
er production volume, but 
through long harmonious as- 
sociation and a division of pur- 
chasing with personnel of the 
skill and experience to meet 
most adequately their problems. 
Heading this division is James 
H. Marks, director of purchases 
and supplies. Marks and his or- 
ganization have continued to 
rise to their new responsibilities 
with the increasing output of 
cars necessitated as the Pack- 
ard markets continue to broad- 
en. 


WILLIAM M. PACKER 
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das page is dedicated to Tom Fetch and a hardy 
little band of cross-country “test-drivers.” They were 
to the Packard Motor Car Company, what Kit Car- 
son was as scout to the westerri wagon trains. On 
Packard wheels they blazed motor trails into west- 
ern horizons. Pioneering test runs carried them over 
a dozen historic immigrant trails where no motor 
car had gone before. Co-blazer of the transconti- 
nental Lincoln Highway, they led the surveys of 
the original route and dreamed of the broad 
cement highways that now link the Far West with 
the East. These pictures from the past, and these 
words are dedicated to their deeds: 


toneers 


The Padres pass, the Dons depart 
The neophyte is dust. 
Spanish spur and oxen cart 
Are reddened now with rust. 


The crumbling stair, the Mission arch 
And the Choir’s lofted tiers, 

In silent ruin, recall the march 
Of Time across the years. 


The Ox Yoke went with the Argonaut 
The Pony Express is done. 

The Frontier Forts are grey with rot 
The last Round-up is run. 


Plank Road yields to Boulevard 
And twinkling cities stand 

Where frontier out-posts stood the guard 
Across the Western land. 


From mud-walled huts to Empire grown, 
From seed of Pioneers 

Whose graves are sown in the wide unknown 
Across the yesteryears. 





DETAILED PLANS for each floor in the Packard plant were worked out in scale models. Placing 
and arrangement of machine was designed to eliminate bottle-necks. The oblong blocks at left of the 
picture above represent cars moving toward final assembly. 


Whalt- Willons or .. 


Plant Conversio 


pony production to meet the anticipateg 
crease in sales as Packard broadened its 
ket by spreading into the lower price brack 
was one of the major considerations of prip, 
importance. Two years of planning and mon, 
of actual plant conversion were required 
ready production facilities to meet the new temp, 


Here was the task of increasing volume » 
lower cost while still retaining traditional Pag 
ard quality. Giant machines, conveyor lines, 
assembly units and entire plant division were p 
arranged. New equipment, much of which wy 
specially designed to meet the needs of the ng 
program, formed the background of the play 
change-over. 


Engineers after months of study had succeedej 
in squeezing all lost motion out of the productig 
system through a co-ordinated planning of opera. 
tions which provides a smooth flowing proceduy 
in converting raw materials into finished auto 
mobiles. Current facilities are among the mo 
efficient in the industry. 
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NOT A WAR SCENE but merely preparation for the 
battle of competition. For weeks production came to 4 
complete stop as machines were shifted from place te 
place to meet new requirements. 


SHIFTING OF HEAVY machinery across one of Detroit's busiest traffic ar- CAR-LOADS of new machines and tools were bustled into the plant to fit into 
teries required hours of night work. (Above). Co-ordination was the real key- the program of doubling Packard production. (Above). In some‘cases ma- 


note in 
was of 
(Below). 
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the Packard plant change-over. Existing machinery, much of which chines were moved from entire mile length of the plant in order to facilitate 
lay design, was moved to new locations to provide greater efficiency. even a minor production operation. a - 
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PACKARDS begin to take shape when molten metal : 

is poured into the engine block molds'in the foundry. PRESSES of , b nite 

Petar nroduces s Neh percentage of is own Dare ee San ad aad Bese nt seni sary body pen, Pree 
own plan . 


ckbone of Packard's present production CRANKPIN GRINDING is an intricate and painstaking operation. Mechanical 
system. Above, camshafts are checked for metal hardness, contour of cams pet * 


é skill is an important factor in continued employment at Packard. (Above) 
and accuracy of alignment. Tolerances are held to almost indivisible fractions Packard’s broaching: machines combine several operations in one. (Below) A 
ef an inch. (Below) Tools are the key to fine workmanship and uninterrupted tool maker is sharpening a broach. Tool maintenance alone provides work for 
production. Here a tool maker is sharpening a gear tool, the accuracy of which 


a small army within the plant. 
is the secret of quiet gear operation. . " 
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bens a factory geared for volume 
production, Packard, in its new 
manufacturing and me 

plan, required a field sales organiza- 
tion capable of handling the vastly 
broadened sales job ahead. Built 
swiftly but carefully on a sound, en- 
during basis, it was designed to keep 
the pace set by the new manufactur- 
ing tempo. 

Packard distribution had always 
been handled on a distributer-dealer 
plan. Distributers, appointed by the 
factory, handled cars at retail and 
also acted as wholesalers, selecting 
and supervising the work of their 
own dealers. There was no change in 
this plan in the new set-up. 


4 Atlanta, Ga. 





New York 


Streamlined to Sell 


The new sales management whipped 
into the field program intensively. W. 
M. Packer, the new sales manager, 
later to become vice-president of 
distribution, covered more than 100,- 
000 miles in the one year at the con- 
trols of his own plane. In this fashion 
he led the organization work afield. 

. At the end of 1934 sales outlets in 
the United States and Canada totaled 
567. At the end of 1935 they reached 
a total of 1,230. Packard management 
did not halt here, however, in its plan- 
ning for more complete coverage of 
the company’s expanding markets. 
With whole-hearted support and con- 
tinuing organizational activity the 


# Sterling, Colo. 
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Field and Sales Fy 
of Stepped | 


entire distributer organization carried 
on. At the end of 1939 domestic dis- 
tributers and dealers reached the 
greatest number in the entire history 
of the company, 1,896. 


Packard Outposts 


Packard Motors Export Corp. at the 
same time was expanding its selling 
organization throughout the world to 
keep pace also with growing factory 


volume and increasing public deman 
for the new Packard cars. At the ey 
of 1939 foreign retail outlets reache 
the high figure of 450. This was 
complished in the face of the fa 
that disturbed conditions in E 
completely severed many countries a 
potential sales fields for any make y 
automobile. 


It is axiomatic that success breed; 
success. Potential new dealers flocke 
to Packard, attracted by the sy. 


From Florida to Washington and from Maine to 


Southern California many Packard sales and service 
buildings which dot the United States have—where 
local conditions do not call for a particular form of 
architecture—a certain, instantly recognizable, re- 
semblance one to another. This is not through acci- 
dent nor coincidence. It is part of the planning of 
Packard. At the Packard factories an architectural 
department is maintained. It is one of the company’s 
important aids to distributers and dealers. 


For a number of years, as distributers and dealers 
have erected new buildings to care for the growing 
demands of their business, they have taken full advan- 
tage of this extra service of the parent company. It 
has made possible the establishment of a definitc 
architectural style. It is a style which well combines 
dignity of form and line with utility. On this page 
pictures, selected at random from the files, show Pack- 
ard’s pleasing harmony of design which even extends 
to buildings where Packards are sold and serviced. 
Others depict how some buildings were designed to 
fit their environments or other special requirements. 
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cesses attained by established Pack- 
dealerships and the accelerating 
ce demand for the new Packard 
This continues to be so. It fits 
Packard's plans for careful selection 
of dealers as opposed to indiscrim- 
inate dealer appointments without 
serious thought to potential sales op- 
portunities and profitable dealer op- 
erations. It makes for permanent and 
well established sales outlets. 


publi 


Pioneers in Stability 


Stability of the Packard field or- 
ganization has long been the subject 
of comment in the automobile in- 
dustry. It is built on harmonious fac- 
tory and field relations fostered on 
the part of the factory by well 
planned and widespread dealer aids. 
These take the form of broad adver- 
tising coverage and policies and help- 
ful profit-making advisory services. 
Concessions both written and un- 
written, considered unusual in their 
liberality among dealer contracts of 
the industry are in effect. Not the 
least among them are quality cars of 
proven popularity, offering the broad- 
est market coverage and with a sta- 
bilized permanent pricing policy. 


It has always been the theory of 
Packard that success in manufactur- 
ing rests on the successes of its dis- 
tributer-dealer organization. It is the 
creed of Packard now as never before 
that profitable factory operations can 
be had only if distributer and dealer 
operations are profitable. This creed 
is being carried forward as Packard 
management looks to broader markets 
of the future. 


It’s Horsesense 


There is nothing altruistic about it. 
Packard management considers the 
welfare of its distributers and dealers 
as a matter of good, hard-headed, 
sound business judgment. Close, en- 
during friendships made as a result, 
are a wholesome by-product. 


Some of Packard's distributers are 
numbered among the largest owners 
of stock in the Packard Motor Car 
Co. This well illustrates how com- 
pletely are the fortunes and the fu- 
ture of its members and selling field 
organization bound with those of the 
parent company. 


Throughout the world those who 
sell and service Packard cars stand 
as solid businessmen of their com- 
munities. Universally they hold envi- 
able public respect as such. This un- 
questionably forms much of the back- 
bone of Packard distributer-dealer 
stability. 

The distributer oldest in point of 
his association with Packard was at 
one time governor of his state. Busi- 
ness and civic leadership of other dis- 
tributers and dealers is equally un- 
usual. 


Pulling with Packard 


In an industry as young compara- 
tively as that of making motor cars 
it is a subject of comment that seven 
of Packard's distributers, among the 
largest in the volume of business they 
handle, have been associated with 
Packard for 30 years or more. One, 
Alvan T. Fuller, of Boston, celebrated 
his 36th Packard year on Dec. 24 last. 
Crowding Fuller closely as Packard 
veterans are C. P. Joy, St. Paul; L. 
R. Mack, Albany, and J. W. Tarbill, 
Cincinnati, each with records of 35 
years, while Earle C. Anthony, Los 
Angeles and San Francisco has 34 
years, and C. H. Goss, St. Johnsbury, 
Vt. and R. B. Parker, Philadelphia, 
each have 30 years. 

The average Packard service of all 
domestic Packard distributers is 16 
years. In the export field it is 15 years. 

Among dealers, the record of Pack- 
ard stability is as prideful, although 
the fact that the dealer organization 
has been more than tripled, reduces 
the average in length of Packard 
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service. One Packard dealer, however, 
has been associated with Packard 29 
years. He is listed as one of the oldest 
in point of continuous automobile 
sales and service in the entire in- 
dustry. He is Elmer Turner of Greens- 
burg, Pa. 


Records such as Packard’s dis- 
tributer and dealer organization hold 
are declared to be unmatched in the 
industry. They are assuring to the 
public which buys Packard cars. They 
are of consuming interest to those 
who, with increasing numbers, are 
looking to Packard dealer franchises 
as vehicles for successful business 
futures. 


Dollars with Sense 

Indication of the stability of the 
Packard field organization, the ade- 
quacy of its selling and servicing fa- 
cilities and the permanent founda- 
tion on which it is built, is the invest- 
ment in capital it represents. In the 
United States and Canada this invest- 
ment is $41,963,420. Investment for the 
distribution and servicing of Packard 
cars in the export market is impres- 
sive also. It represents $7,000,000. As 
nearly as it is possible to compute, 
the number of people engaged in sell- 
ing and _ servicing Packard cars, 
throughout the world, reaches an as- 
tonishing total of 22,500. 


 efinite 



















AUTOMOTIVE NEWS (Pacxarp 40TH ANNiversary Evrrion) FEBRUARY 5tH, 1940 


, 4 ; ’ 
» OEE Pachard’s Proof 


ees > Is in the Proving 


5 as true that the proof of the pudding is 
the eating of it, the proof of an automobile 
in the driving of it. Many more than a mj 
miles are driven to prove every new Packard fy 
fore it is released for production. 

When James Ward Packard completed hist, 
Model A 1, the first Packard, on Nov. 6, 1899 
first thought was to take it out on the highway 
around Warren, O., and prove it. Proving of ti 
vehicle made history in the new automobile m 
dustry, for it ran some times for 100 miles af@ 
stretch, unheard-of accomplishments for horg 
less carriages of the day. Before “J. W.” and 
brother, W. D., made their first sale of a mach 
their “carriages” had demonstrated that the 
could be depended upon to run. Ability to 
then was the prime requisite of a self-propelig@l 
vehicle. ; 

Since those days the miles that have beg 
driven in proving Packards run beyond anyone's 
ability to estimate. It is certain they would reac 
many millions. Highways of America, and eve 
those of Cuba in earlier times, provided the 
courses over which Packard cars were drive, 
almost ceaselessly for their proving. Today 
Packard has the largest and most elaborately 
equipped scientific proving ground devoted to the 
a of a single make of automobile in th 
world. 


As early as 1903 a Packard was driven from 


coast to coast. Tom Fetch in “ ific”’ 
GATEWAY TO THE vast country estate of some tycoon of great wealth? No. It is one of the : tch in “Old Pacific made 
portals to the million dollar Packard Proving Ground. Continued on Page 75 
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THE MAN-MADE SAHARA of the Packard Proving | “=~ 
LEAPING OFF the crest of one of the proving THE ORDEAL BY WATER. Packards must emerge Ground. Here deep sand, constantly harrowed #f ~~ 
ground hills and hurtling 40 feet through the air from this road of hub-deep water with their engines make the going tougher, test the mechanical stamim 
down the other side is but a small incident as this still running sweetly to prove no rain nor inundated of a car to the utmost. Drivers wear gas masks it TEST D 
new Packard takes its proving tests in its stride. highway later will halt the progress of their owners. the dust. mud, re 
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THIS AIRPLANE VIEW of the Packard 
Proving Ground well portrays the great 
speedway and torture roads at the top. Cars 
on the track are too small to be seen by the 
naked eye. 
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A DAY’S PRODUCTION of Pack- 
ard cars leaves the plant for test 
run. Each individual car was 
. tested on the road before being 


THE ORIGINAL Model L test car after a record-breaking run from Chicago. 
Famous Packard radiator lines were first used in 1904 on this car. Note the 
mud apron. 


os 


SNOW-COVERED ice of Lake St. Clair provided a proving ground for Packard during 
many winters of the earlier days. It was cold work for test drivers. 
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ABILITY OF CARS to climb hills was always a subject for 
proving. Packard had a favorite test hill in a section north of 
Detroit. It was a tough climb. 
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ONE OF MOST PRECISE FITTS in an automobile is that of Packard piston in 
its cylinder. Precision measuring and selection hold limits to one quarter of a 


thousandth of an inch. 


Practaton us of Prime 
Importance at 


PACKARD 


0 you believe that you, with the pres- 

sure only of your little finger, could 
bend a short bar of steel two inches in 
diameter? You can. A device used daily 
in checking piston pins for Packard en- 
gines would reveal to your eyes in hun- 
dreds of thousandths of an inch exactly 
how much you can bend such a bar. 


Even this instrument, delicate as it. is. 


in its ability to measure such minute frac- 
tions of an inch, is by no means the last 
word in precision instruments employed 
by Packard. For instance, there is a de- 
vice which employs the ultra violet ray 
to make measurements by comparison. It 


PACKARD BELIEVES fine tools do fine work. This fine precision device js 
used constantly to check gear cutting tools, insuring perfect automobile gears, 


can detect an error of one millionth of an 
inch. Such an instrument is used by the 
government in checking the accuracy of 
almost unbelievable accurate standards 
of measurement. 


Precision in manufacturing is the thing 
which permits automobile plants to tur 
out thousands of car parts, each so per- 
fectly dimensioned in every particular, 
that it will fit perfectly in the place for 
which it is designed. Without precision 
it is doubtful if the automobile industry 
could produce the millions of automobiles 
required annually by the public. 


It is the extra precise methods and the 


Continued on Page 74 


THIS FINE PRECISION instrument helps Packard maintain its long estab- 
lished reputation for perfect rear axle gears. So delicate is piston pin gauge 
(below) that scale can measure deflection of upright two-inch steel bar caused 
by pressure of little finger. 


COMFORT OF Packard owners is insured by use of this wooden dummy made 
accurately to the composite measurements of 40,000 human beings. It checks 
seat cushion contours. Pistons for all Packard engines are selected in sets 
matched for weight (below). A limit of only fourteen hundredths of an ounce 


is allowed. 
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Cnryster Corporation is glad to have this 
opportunity to congratulate the Packard 
Motor Car Company on this, its fortieth 
birthday, and upon its achievements in an 
industry which so untiringly strives to serve 
the public. 

It seems only a few short years ago that the 
building of motor cars was an “infant in- 
dustry”. 

Yet this year, with 30,000,000 cars and 
trucks in this country, practically all Amer- 
ica is literally on wheels. 

The motor car and truck have given us so 
much in these few years. They have broad- 
ened the horizon of the average citizen. . . 
they have brought cities and towns close to- 
gether . . . they have made many businesses 
simpler, easier and quicker. 

And, in the realms of science and manu- 
facture, the effects of the motor car have been 
also far-reaching and revolutionary. 


Thanks to the motor car and truck, we 
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have new steels and alloys that were un- 
dreamed of before the insistent demands of 
automotive engineers pointed their need. 
We have production machines and proc- 
esses that have enriched all other manufac- 
turing industries, because motor car builders 
continuously seek to improve their products. 
Invention after invention has followed the 
automobile industry’s insatiable demand for 
betterment . . . Four Wheel Hydraulic Brakes 
... All-Steel Bodies . . . Safety Glass . . . Sealed 
Beam Headlights . . . Scientific Weight Dis- 
tribution . . . Fluid Drive . . . and the mil- 
lionth-of-an-inch accuracy of Superfinish. 


Those are but a few . . . and they are only 
the beginning. The motor car industry still 
sets the pace for American business, because 
it is pioneering, aggressive and inventive. 

Among the pace setters, none is more de- 
serving of our warmest greetings on its for- 
ticth birthday than our good neighbor, the 
Packard Motor Car Company. 


PLYMOUTH PASSENGER AND COMMERCIAL CABS +* DODGE PASSENGER CARBS AND TRUCES + DESOTO 
CHRYSLER MARINE AND INDUSTRIAL ENGINES « OJLITE OIL CUSHION BBONZE BEARINGS « 
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The world today possesses close to 
10,000,000 miles of highways of which 
more than a third, or over 3,000,000 
miles, is within the United States. And 
yet there are some 9.3 motor vehicles 
to every mile of highway in this 
country today. Highways are to a 
nation what arteries are to the human 
body. In time of war they are indis- 
pensable first lines of defense. In time 
of peace they are the threads of com- 
munication that weave it into a co- 
operative whole. 

That automobiles have furnished 
the reason and the wherewithal for 
our present highway system is too 
trite to bear repetition. Up to the ad- 
vent of the automobile at the start of 
this century our transportation had 
been limited to rail lines, canals and 
natural waterways, abetted by slow 
and ponderous wagon trains. 

Naturally the need for transpor- 
. tation was small. But 30 years had 
elapsed between the time gold was 
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discovered on the Pacific Coast in 
1849, and the mad rush westward 
started, and the time the first steel 
rails were joined across the continent. 
At the end of the next 30 years high- 
ways still were indistinct trails west 
of the Mississippi and scarcely better 
to the east. 

Our method of financing highways 
at that time was limited to local road 
taxes and the supervision came 
either under the township or the 
county. In some cases the cost of 
highway maintenance as well] as the 
actual work of repair or construction 
fell upon the local property owner. 
Due to this system there was no 
passable, through highway between 
such thriving cities as Toledo, O. and 
Detroit, Mich, as late as 1918. 

However, by this time there was no 
longer a question of the permanence 
of the automobile and motor truck 
in our midst. Over 5,000,000 passenger 
cars and 500,000 trucks already were in 
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Give a man a horse he can ride. 





Congratulations to Packard 


BIRTHDAY SALUTE to one of the 
I \ pioneer makers of fine cars! 


Socony-Vacuum is proud of its close re- 
lationship, existing for many years, with 
the Packard Motor Car Company. 


This friendly cooperation has resulted 
in solving many lubrication 
problems which help modern, 
complex machines achieve 
new triumphs in precision 
manufacture. 


As with other car manufac- 





turers—Socony-Vacuum Engineers have 
also worked closely in studying the fuel 
and lubrication needs of new engine, 
gear and chassis designs. 


This lubrication experience has al- 
ways been passed on to car dealers. That 
is one reason why car dealers 
across America find in Socony- 
Vacuum’s Car Dealer Plan a 
practical method of increasing 
their business through “Cor- 
rect Lubrication.” 


Socony-Vacuum Oil Company, Inc. 


26 BROADWAY, NEW YORK CITY 
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To the 
Packard Motor Car Company 


W E REMEMBER happily when, at the age of three, you 
came to Detroit. We were starting our own motor car com- 
pany at the time. That was back in 1903. 


As we grew to know you, we liked and respected you. 


Se ee at 
m eS Ge ae 
BAN: ROR eee 


We early saw that you stood for the type of thing that has 
made this industry truly great in the eyes of people every- 
where. You have earned the right to an honest pride in 
achievement. 
One of the qualities we have admired most through- 
out the years has been your faith in the public—a faith that 
people recognize an honest business deal and respond to it. 

In your friendly saying—‘‘Ask the Man Who Owns 
One,” you have confidently rested your case with those who 
bought your cars. That such a fearless, forthright slogan 
could live and serve you through these four decades is a 
splendid tribute to the service you have rendered. 

We admire the high principles for which you stand and 


offer heartiest congratulations on your fortieth birthday. 





Ford Motor Company 
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operation and factory production had 
run above 1,700,000 units annually. The 
entry of the United States into the 
World War at that time emphasized 
the shortcomings of the local road 
support plan. It became apparent that 
roads should be designed from the 
standpoint of interstate as well as in- 
trastate travel. The dead-end cow 
paths = logging trails a out. oe 
I n vere’ 
Where oz-carts blazed a path. ae oe chee ee een Bridges were not to be trusted. 
was considered advisable. On the 
other hand states individually were 
encouraged to correlate the road 
building efforts within their own 
limits and to link up with highways 
being built by neighboring states. The 
automobile industry through AAA 
and other car-owner organizations 
co-operated with states in this regard. 

Packard, because of its early expe- 
rience and the data it had collected 
in countless trail-blazing runs to vari- 
ous parts of the country, played a 
leading role in that development. 
Both men and money were poured 
into the campaign to chart and con- 
struct the Lincoln Highway leading 
inet tyeeush aigtway leaps, Bask 

h highway linkage. kk 
Traffic jams were terrific. as early as 1902 the Packard “Old 
Pacific” had blazed a route from San 
Francisco to New York City. Count- 
less other trips of similar nature had 
followed. 

Following the completion of the 
Lincoln Highway a north and south 
route called the Dixie Highway was 
soon under way. But even at best 
these highways were far from ade- 
quate to handle the rapidly expand- 
ing traffic and the constantly increas- 
ing cruising range of the automobile. 
To a great extent these routes were 
merely outlines, while in many sec- 
tions road surfaces still remained al- 
most impassable. 

In 1919 the State of Oregon hit 
upon a plan for highway financing. 
This was the gasoline tax. The idea 















































When fenders were mud guards. 
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Mountain trails were tricky. 





High wheels were no hokum. 
Continued on Page 22 
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THE AUTOMATIC TOP. . A GREAT PACKARD FEATURE 


A mere touch of the dash bvtton 
and in nine seconds the 1940 
Packard convertible coupe is 
changed from a dignified closed 
car for winter rain and snow to 4 
smart open model for summer sun- 
shine. “Ask the man who ownsone’ 


MOTOR STATE PRODUCTS COMPAN 


YPSILANTI, MICHIGAN DETROIT, MICHIGM 



















Just pull the button... 


top goes down instantly . . . 





neatly folded and locked in position. 
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Another Milestone 


1. THE Packard Motor Car Com- 
pany, its able management and its 

workers . . . we offer our hearty con- 

gratulations on the company’s fortieth 

anniversary. 

Here, within a few weeks, is another 

important milestone for the automobile 

industry. 

For on January 11 General Motors was 


celebrating a noteworthy event . . . the 
launching of its 25 millionth car. 


Forty years of achievement and the 
building of 25,000,000 cars are accom- 
plishments to be proud of. 


And yet the number of years that 
Packard has carried on . . . and the 
number of cars that General Motors has 
built . . . are not important in them- 
selves. The significant thing is their 
contribution to people everywhere; to 
small companies across the land; to 
communities all over America. 


For here are but two of America’s auto- 
mobile manufacturers who, combined, 
employ nearly 400,000 workers. More- 
over, it is not merely these manufac- 
turers who build cars. Theirs is but one 
step in a cooperative process in which 
millions of workers all over the land 
participate . . . on farm and ranch, in 
mine and mill and factory, at loom, 
furnace, and machine control. 


It’s the cotton pickers of the South who 
build cars . . . the sheep herders, the 
cattlemen of the North; the miners 
and metal workers of the West; the 
workers in rubber and glass and alumi- 
num of the East; the weavers, painters, 
electricians; the engineers, designers, 
mechanics; the artisans of countless 
other crafts . .. and the railroad 


GENERAL 


‘CHEVROLET + PONTIAC + OLDSMOBILE 


workers who bring the materials 
together for final assembly. 


Into the nation’s cars have gone mil- 
lions of tons of steel, iron and copper; 
mountains of snowy cotton and wool; 
rubber enough to make a tire several 
times as big around as the earth; veri- 
table lakes of paint and lacquer; wire 
that would reach to the moon and back 
hundreds of times; enough square feet 
of glass to cover whole states; equally 
staggering quantities of other materials; 
and enough man-hours of labor to em- 
ploy whole cities of men and women 
for a lifetime. 


* * *k 


— fact that so many people, in so 
many occupations all over the coun- 
try, have a share in the building of cars, 
has had a great deal to do with the ad- 
vance in American life and living stand- 
ards since the industry’s beginnings at 
the turn of the century. 
And the automobile itself has con- 
tributed greatly to progress. Those of 
us who recall the American scene of 
earlier days can appreciate these con- 
tributions to family life, human con- 
tacts and the spread of social and cul- 
tural advantages. 
Bringing with it the construction of 
good roads, the automobile has brought 
communities together and made neigh- 
bors of the American people. 
It has made the advantages of the city 
accessible to the country, and enjoy- 
ment of the country available to the 
city; freed farm families from isolation; 
served the interests of education, of 
health and of public services of every 
kind; reset the American dinner table 
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by making fresh foods quickly avail- 
able; contributed vastly to the emanci- 
pation of women; in short, made life 
better for us all. 
* * * * 
f bmg are some specific, literal facts 
that come to mind on occasions 
like this. 
And there is another significance, deep 
as the foundations of our country and 
its institutions. 
Here is a business founded and con- 
ducted on principles of free, competitive 
enterprise. 
Hereis an industry depending on Ameri- 
can ingenuity to make the most of 
natural resources through the ever- 
opening avenues of scientific and in- 
ventive progress. 
Here is a group of organizations mak- 
ing their way as American business 
does . . . only in so far as it contributes 
to the national economy and the Ameri- 
can way of living. 
* * * * 
T IS important to remember that this 
industry is young . . . like America 
itself. What has been done is only a 
This industry and this country stand 
today at the threshold of opportunities 
as great as any that have ever chal- 
lenged abilities, energy, and principles 
typically American. 
Any achievement . . . like a fortieth 
anniversary or a twenty-five millionth 
car... is important as a milestone, but 
only as a milestone. 
It shows how far we have come, but 
not how far we are going. 


The read still leads on! 
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The motorist had his moments. 
Continued 


was that by taxing the fuel each ve- plied the funds with which to bh 
hicle would pay in direct ratio to its it. Highway travel, which 40 years a 
size, weight, horsepower and use of was limited to the confines of 
the highways. county or township, has been 
The funds thus accumulated were panded the length and breadth of ti 
to be set aside for highway building nation. Our protective oceans, wh 
and maintenance purposes. On this once were months apart so far 
basis the tax won the approval of the highways were concerned, are now 
automotive industry as well as the mere distance of days. 
car-owning public. As a result other But to the automobile itself and 
states adopted similar laws and the those hardy pioneers who nurtured 
road building era in this country got during its early days and to that 
underway in earnest. less group who sought always to p 
Today in spite of its. inadequacy back apparent horizons, we owe 
from our own standpoint, the United we have. Every crossroad sign mary 
States has one of the finest highway stands today as a monument to the 
systems in the world. The automobile and to their achievement. 
created the need for it and has sup- 


Some horsemen were helpful— 
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—Others merely gaped and haw-hawed. 
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The Bower Roller Bearing Company salutes Packard in this fortieth year of Packard 
progress, and expresses profound appreciation of the recognition conferred on Bower 
ROSLER BEARING CO. quality by the use of Bower Roller Bearings in a product so high in quality as Packard. 
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A SALUTE 
TO THE NAME OF 
PACKARD 


Trail-blazers made their own hotels. 
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Sign posts were few and uninformative. 
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IT IS A PLEASURE to extend greetings to Packard, 


America’s oldest builder of fine cars, on their 
Ruts were deep and deceptive. 


40th Anniversary. For a long and honored history, 


a record of splendid achievement, and to those 
men of vision and courage who have made it 
possible — congratulations and sincere wishes for 


continued success as a producer of fine motor ¢ars. 


McCord Radiator ?: Mfg. Co. 


DETROIT, MICHIGAN 


Mud baths were not for beauty’s sake. 


AS ONE PIONEER 
TO ANOTHER 


McCord is proud to be part of the 

at Packard name and to have 

elped maintain through quality of 
product the famous slogan, 


“ASK THE MAN 
WHO OWNS ONE” 


. At the fords cars just wouldn’t float. 
Continued on Page 2 
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AUTHORITATIVE MULTIPLE COLOR REPRODUCTIONS OF WOOD GRAINS ON STEEL AND OTHER SURFACES 
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Institutions, like men, can count few birthdays more 
important than their fortieth! Therefore on this, the 
occasion of Packard’s Fortieth Anniversary, Di Noc 
extends its heartiest congratulations and its thanks 
for having been permitted to contribute to the car 
with which Packard is signalizing the event. 

For in seeking to make its 1940 model not only the 
most beautiful in.its history, but the most fully rep- 
resentative of the craftsmanship which has brought 
honor to its name, Packard availed itself of the 
modern development that endows car interiors with 
true distinction— Multiple Color Instrument Panels 


Di Noe - Cleveland 
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() PACKARD HAS A NEW 
BEAUTY SECRET..cAMu/tiple Color 


—and it entrusted their production to Di Noc. 


Di Noc counts it no small achievement that in the 
case of Packard’s anniversary car, as in every other 
instance where it has been called in by an automobile 
manufacturer, it was able to produce instrument 
panels of unquestionable perfection. 

Because Di Noc’s equipment and the skill of its 
artisans are such that whether specifications demand 
French Walnut Burl, Carpathian Burl, Mottled 
Aspen or Sapeli Mahogany, it can reproduce the 
varying colors, textures, and. grains of these rare 
woods with absolute fidelity. 
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A SALUTE 
TO THE NAME OF 
PACKARD 











IT IS A PLEASURE to extend greetings to Packard, 


America’s oldest builder of fine cars, on their 


Ruts were deep and deceptive. 


40th Anniversary. For a long and honored history, 


a record of splendid achievement, and to those 


men of vision and courage who have made it 
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possible — congratulations and sincere wishes for 


continued success as a producer of fine motor cars. 


| McCord Radiator > My. Ca. 


DETROIT, MICHIGAN 
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Mud baths were not for beauty’s sake. 


AS ONE PIONEER 
TO ANOTHER 


McCord is proud to be part of the 

t Packard name and to have 

elped maintain through quality of 
product the famous slogan, 


“ASK THE MAN 
WHO OWNS ONE" 
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Institutions, like men, can count few birthdays more 
important than their fortieth! Therefore on this, the 
occasion of Packard’s Fortieth Anniversary, Di Noc 
extends its heartiest congratulations and its thanks 
for having been permitted to contribute to the car 
with which Packard is signalizing the event. 

For in seeking to make its 1940 model not only the 
most beautiful inits history, but the most fully rep- 
resentative of the craftsmanship which has brought 
honor to its name, Packard availed itself of the 
modern development that endows car interiors with 
true distinction— Multiple Color Instrument Panels 





AUTOMOTIVE NEWS (Pacxarp 40TH ANNiversary Eprrion) FEBRUARY 5ru. 1940 


—and it entrusted their production to Di Noc. 

Di Noc counts it no small achievement that in the 
case of Packard’s anniversary car, as in every other 
instance where it has been called in by an automobile 
manufacturer, it was able to produce instrument 
panels of unquestionable perfection. 

Because Di Noc’s equipment and the skill of its 
artisans are such that whether specifications demand 
French Walnut Burl, Carpathian Burl, Mottled 
Aspen or Sapeli Mahogany, it can reproduce the 
varying colors, textures, and. grains of these rare 
woods with absolute fidelity. 


Di Noe - Cleveland 


AUTHORITATIVE MULTIPLE COLOR REPRODUCTIONS OF WOOD GRAINS ON STEEL AND OTHER SURFACES 
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‘They called tt 


PACHARD 


@ Forty years ago the attention of an 
eager America was turned upon a 
new motor car. ..a car which stood with 
only a few other sturdy pioneers in 
what has since become one of the 


country's greatest industries. 


They called it Packard ... the name of the 
man whose faith and vision produced it. 


But during forty years of steady pro- 
gress, Packard has become far more 
than a man’s name. Today, Packard is a 
symbol of honest value ...a standard of 
fine craftsmanship ...a mark of quality in 


beauty, engineering and dependability. 


Packard is known...and owned...around 
the world ...and the world salutes it. 


@ 
We are proud that Eaton products 


have been built into Packard 
cars for many, many years... 
and that 1940 models are equipped 
with Eaton-made coil springs, leaf 
springs, valves, hydraulic valve 
lifters, car heaters, bumpers, cast- 
ings, snap rings, and stampings. 


EATON MANUFACTURING COMPANY ¢ CLEVELAND, O. 


EATON 


AXLES * VALVES « TAPPETS ¢ SEAT RINGS 

BUMPERS « LEAF SPRINGS ¢ COIL SPRINGS 

HEATERS ¢ STAMPINGS « SPRING WASHERS 
GREY IRON CASTINGS 


Rote 
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Bridges not infrequently bogged down. 


There were some dry spots. 


We carried our own snow plows. 








Continued on Page 28 
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) automotive achievement! “2 
and 
esti- 
Sze the first Packard motor car was built, more than —— 
a thousand names have come and gone in this fast- : cone 
moving automobile industry. t they 
Packard, now celebrating its fortieth year of inspiring ay. 
accomplishment, rates a sincere salute from all of us. eae 
Hats off to Packard! | 5,08 
Bendix has served Packard, and all who build motor een 
(64,925 
cars, for a great many years. As our industry heads toward crease 
its golden Fiftieth Anniversary, it is the earnest hope of all at 
Bendix men that we can be of even greater service to you. i) 

: | tral 
turers 
is the 
tomo- 
‘alace, 

BENDIX PRODUCTS DIVISION oneer 
OF BENDIX AVIATION CORPORATION chal 
South Bend, Indiana ee 
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Later curbed highways were built of brick. 








UNCOMPROMISINGLY 
HIGH STANDARDS 
HAVE CARRIED 


PACKARD 














Packarp’s 40TH anniversary is indeed a 
milestone of which any company might well 
be proud, for the list of those who have 
TO ITS , eit ~S survived practically the entire span of years 

4% of the automotive business is exceedingly 
40TH ANNIVERSARY, oe small. Our congratulations and best wishes 
for your continued success. 
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The same sound standards of engineering 
quality and performance that have marked 
Packard’s Progress are cardinal principles in 
Champion’s history and are responsible for 
a product which has been selected, as in 


many years past, to be standard equipment 
on the 1940 Packard line. 


DEPENDABLE 


CHAMPION | 
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Built to Match 


PACKARD 


Standards of Precision 
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THE ONLY TIRES MADE THAT ARE SAFETY-PROVED ON THE 
SPEEDWAY FOR YOUR PROTECTION ON THE HIGHWAY 
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MERICA entered the 20th century 

with an outward tranquility that 
belied an underlying restlessness. Ex- 
citement of the Spanish-American 
war subsided rapidly as the Joes and 
Jims and Toms and Harrys returned 
to their benches, their shops, their 
desks and their plows. 

Main Street dropped back into a 
quiet, sleepy calm. The world outside 
and its doings were cut off and re- 
mote. Local gossip constituted a chief 
diversion. Even catastrophies or stir- 
ring events in neighboring towns 
seemed far away and unimportant. 
Church festival days and the annual 
picnic of the Epworth League were 
red-letter days on the town calendar. 

There was Dotty in her stiff, 
starched dress on Sunday, that tipped 
up when she stooped, revealing (to 
her embarrassment) equally stiff 
starched, ruffled panties, and who 
marched sedately down the sun-dap- 
pled street to church grasping moth- 
er’s long gloved hand and balancing 
her parasol coyly. There was mother 
with her bulging bodice and back- 
flaring bustle that gave her the 
haughty appearance or a dromedary 
with the mumps. There was Mr. 
Malcolm Seeg who, in addition to be- 
ing postmaster, was deacon and sang 
in the church choir. Mr. Seeg wore 
“gates ajar” collars of ceiluloid that 
massaged his Adam’s apple on the 
deeper notes. His appearance was 
somberly pious and his voice might 
have come from a rubber boot. 

Then there was the Reverend Rex 
who considered the devil a personal 
problem and who rose to heights of 
red-faced oratory while heaping coals 
of fire upon the head of that gentle- 
an | man from the land of flame in his 
Sunday sermons. There was Beulah, 
the saffron-haired choir diva, who 
took the higher notes in a quaver- 
ing whine of a rotating band that has 
torn loose from a projectile in flight. 

There was Mr. Brown, the store- 
keeper, who smelled always of freshly 
ground coffee. There was that awful 
Tom Burke, who ran the town saloon, 
and equally repulsive Neff Green, who 


Continued on Page 32 
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—they turned their backs upon the 
past and faced the road ahead. 
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—with chin held high (those haughty 
guys) toward horizons yet untread. 





7 NAME “PACKARD”—on the famous 
red hexagon hubcap—stands for Quality 
wherever motor cars are driven. The Motor 
Wheel Corporation takes pride in having pro- 
duced hundreds of thousands of the wheels 


LANSING, 
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Pickup in those early days was not so good. 
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Horse leaders were welcome thumbers. 


WAIN NAMIE TULRINS 
OW A QUALITY PRODUCT” 


on which this name has spun its way to fame. 
It is pride based on confidence in the quality 
of its own products . . . proved in their con- 
tribution to the reputation Packard has 
established in its first forty years! 


Motor WHEEL CORPORATION 


MICHIGAN 
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there was a beautiful lady. She was so beautiful that all the men couldn’t 


help staring at her, and some of the other ladies were just a little bit es of 
° iu 

jealous. i for 

ry of 

° is of 

As the years went by, she became more and more beautiful. Some arious 

of her contemporaries passed away; others married, changed their names oe 

(i m 

and settled down to a housewifely existence. - | which 

. nalow 

But our lady never changed ‘er name. It was a great name, and she | er to 

. . , Fig- 
| never saw another she wanted to trade it for. And while she has kept omes: 


herself at the top of the style—her essential beauty has remained un- 
changed. Men still stare at her, and there are still other ladies who are a 
little jealous. 


Now she’s forty. Of course, you’d never suspect it from her looks, 
or from her actions — because today she’s far livelier and far more ld 
spirited than she was as a young girl. That’s the thoroughbred strain! 


We know her well. 3 and 
licate 


In fact, we grew up together! than 


LIBBEY-OWENS:FORD GLASS COMPANY 1 the 







PAGE THIRTY-ONE 


SUCULC 1D UIDEaLLVUDS PY | Aceon. 





feel 





ee 


ti, 
i 
he 
‘ 


















@ NOT SO YOU CAN NOTICE IT. 
Such equipment is all right for 
school boys fishing for minnows, 
but deep sea fishing wee te special 
equipment —built for the job—just 
as industry, our industry, needs 
specialization for the job. 


We're proud of the fact that in our 
plant we have the finest time and 
money saving machinery produced. 
We've constantly kept abreast of 
mew manufacturing methods in our 
business by adding new 
plants, new cupolas, 
new electric furnaces, 
new cranes—just as 
fast as better ones have 
been developed. 


Our facilities are such 
that we can easily han- 


HATS OFF TO 
PACKARD 


Our sincere congratula- 
tions to Packard Motor 
Car Company on its 
Fortieth Anniversary. 
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dle the largest castings used in this 


manufacturing area—and our plant 
is the only one here that can make 
some of the big ones. If your pat- 
tern will go through our doors, we 
have the pit and flask equipment, 
and the smelting capacity, to make 
it for you. 


Six regular, alloyed, and electric 
furnace gray irons, cast-to-shape, per- 
mit a wide range of adaptability to 
specific applications. In addition, 
we offer you the line 
of alloy and special 
tool steels, cast-to-shape 
—including air-harden- 
ing, oil-hardening and 
flame-hardening —pro- 
duced by our associate, 
Detroit Alloy Steel 
Company. 


Ask the man 


whe puts his eet on it 


It is a vital detail of Packard 
quality-ideals that these fine automo- 
biles—so honestly engineered and so 
skilfully constructed—should be car- 
peted only with fabrics of unquestion- 
able quality. We are justly proud that 
MAGEE carpets—‘“woven with a warp 
of honesty and a woof of skill” —are 
prominent among those chosen to up- 
hold the Packard prestige. 


raz MAGEE 


BLOOMSBURG, PA. 


/ 


CARPET «o. 
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supported it. There was Tom, the sta- 
tion agent, with his black-peaked cap 
that he wore proudly as a badge of 
office. 

Then, too, there was Doc Bagley, a 
symphony of hirsute perfection, 
through which he strained not too 
sparingly his Green River rye. Doc 
vied with Banker Phelps in both 
beard and his ability to pick prancing 
bays. He differed in his friendliness, 
however. Banker Phelps had a peren- 
nial six percent expressiun and his 
blood count probably would have had 
to be taken on adding machine tape. 

This was the pattern of rural Amer- 
ica at the turn of the century. Into it 
every one made an effort to conform. 

The Catholics lived in the “patch,” 
and the Methodists lived in “mule 
town,” and never the twain should 
meet. On the flats at the fringe of the 
town lived the more or less openly 
unpious persons who furnished the 
theme for the greater part of gossip 
conversation and a shining example 
for the restless rising generation of 
what they should not be. 

Even in our larger metropolitan 
cities there existed provincial groups 
and sections. New York had its York- 
ville, with its Irish and Germans who 
fought among themselves, but joined 
forces to beat off the encroachments 
of those from Harlem, Greenwich 
Village, Brooklyn or Hell’s Kitchen. 

To a large extent, man’s world never 
extended to a radius of more than 10 
to 20 miles in a lifetime. To travel 
beyond that was to become a world 
traveler or a tramp. Communities 
were self-contained, not by choice but 
through lack of transportation. The 
veneer of tranquility, perhaps, repre- 
sented an acceptance of conditions as 
they were rather than a desire to be 
that way 

* * 

Into this atmosphere of immobility 
chugged the automobile—its early 
progenitor, destined at a later date to 
replace with the whirr of whirling 
wheels the clatter of hoofs of an era 
past. Main Street and Broadway stood 
aghast. The automobile was damned 
by the horsey set, cursed by pedes- 
trians, ridiculed by the know-it-alls 
and jeered by the children. Among the 
more pious, it was interpreted as the 
fulfillment of a prophecy and an in- 
dication that the end was almost 
come. But before that time, and prob- 
ably at no future date, will man ex- 
perience greater thrill from powered 
locomotion than from his first ride in 
@ car. 

From the very beginnings of man 
the urge to move from place to place, 
independent of his neighbors, un- 
hampered by throngs, had been a pri- 
mary instinct. Somewhere back in lost 
history, men had joined together in 
nomadic bands to follow the seasons 
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Past transport trucks of yesteryear. 
Continued from Page 30 


ain Street when Bull Durham bloomed. 
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and the vicissitudes of nature in qu 
of food. Lack of transportation 4) 
been the chief factor in this, J 
to travel at sufficient speed to 
preying beasts and monsters, 
to transport individually  suffic, 
quantities of the necessities of life 
sustain him over periods of need, 
had turned to collectivism for 
tion and existence. 
Now, thousands of years later, ¢ 
a development that promised to » 
him free. It not only created a » 
industry but transformed a 
order and created a new civilizat 
The veneer of immobility was ¢ 
Despite the jibes, jeers and jeor 
to which this new mode of trangy 
tion was subjected, it soon “took op' 
From the total of 3,200 vehicles rm 
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“Down yonder a piece.” 
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istered at the time the first Packan 
snorted from its birthplace at Wat 
ren, O., today there are over 30,000,0 
cars and trucks in service. 

From the standpoint of health alon 
the automobile and truck have taken 
us off a diet of dried foods and stor- 
able staples and placed us on a diet 
of fresh foods that heretofore were 
unattainable. It has transformed th 
farmer’s surplus and loss into a profil 
and has brought needed farm proé 
ucts to those who formerly suffered 
from their lack. It has brought t® 
city to the country and the count 
to the city. It has made neighbors 
communities and created an intere 
in the welfare of the nation as 
whole, and broken down provinci 
of the past. 

Not the least among the accompl 
ments of the automobile has been t 
creation of acceptance on the part 
the American public of other 1 
chanical servants that have stood 
them in such good stead. The rads 
electric refrigeration, electrical hom 
appliances, central heating—all thet 
owe to a great extent not only 
acceptance as the result of the cor 
fidence built by the rapid perfectio 


Continued on Page 34 
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_ PUMPS «+ ELECTRIC WINDSHIELD WIPERS + SOUTH WIND GASOLINE CAR HEATERS 
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A SALUTE TO A 


Srewarr -WARNER has LIVED the automo- 
bile industry’s history. Since John K. Stewart first 
adapted the flexible cable of his sheep shears to the 
job of recording speed and mileage, Stewart- Warner 
has developed many products that have helped 
make America the world’s greatest user and pro- 
ducer of motorized transportation. 

Through each successive phase of the industry’s 
growth, Stewart-Warner has been called upon to 
produce vital components which demanded skill 
of workmanship, quality in materials and ideals 
of service. 

Packard has long been a user of Stewart -Warner 
products. And, as Packard enters its fifth decade 
of progress, Stewart-Warner claims a kinship of 
pride in Packard’s past achievements, and in 
Packard’s future success. 


1878 PTs I 9 PARKWAY, CHICAGO + GENERAL MOTORS BUILDINC, DETROIT 


SPEEDOMETERS » TACHOMETERS » AMMETERS + VOLTMETERS » COMPLETE INSTRUMENT 
PANELS + THERMO-ELECTRIC GAUGES + MECHANICAL GAUGES + ELECTRIC FUEL 


CAR RADIOS + DIE CASTINGS + ALEMITE LUBRICATION EQUIPMENT » HOOD HARDWARE 
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Continued 


of the automobile, but also their pro- 
duction and merchandising methods 
for which the automobile already had 
set the pace. 

Today the Dotty of 1900 whisks her 
daughter to a neighboring town in a 
smooth riding, sanitary motor ambu- 
lance where the Dotty of tomorrow is 
born in the protection and safety of 
the modern, well equipped hospital. 
Upon the return from the hospital 
baby Dotty is brought fresh milk from 
far-away dairies where pastures are 
better; orange juice fresh from the 
sunny south or Pacific coast; cereals 
from the far grain fields; greens from 
truck farms on the near-by outlands. 
Dotty’s family no longer lives in the 
house adjoining bickering neighbor 
Snerd’s and next to Henry’s livery 
stable, but have moved out several 
miles along the broad highway to a 
sunny residential district with spread- 
ing lawns and shade trees. But even 
so it is only a few minutes ride for 
the men of the house to business and 
rents there are lower while wages in 
town are better. And if baby Dotty 
should need special treatment or 
food, specialists are only minutes 
away. 

Grandmother Dotty is now aged 
and grey. She has cast off the stays 
and bustles of an earlier age and 
with them the austere air with which 
she cloaked her real personality at 
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The smithy fits un odd-shaped shoe. 


the beginning of the century. She has 
accepted with alacrity the new civili- 
zation and the new social order which 
the automobile has brought. 

On Sunday grandmother Dotty rolls 
down to church over the broad boule- 
vard that once was dusty Main Street 
in her glistening car. In summer. 
breezes set up by the motion of the 
car are cool and comforting. In win- 
ter the heated interior provides her 





Uncowed cows demanded constitutional rights. 





draftless protection from the outer 
cold. After church grandmother Dotty 
drives 30 miles out in the country to 
visit uncle Henry for lunch. And after 
lunch she drives, if necessary, to an- 
other town in order to see a new 
movie in which she is particularly in- 
terested. 

And Reverend Rex? Today the devil 
is less personalized. Several years ago 
Rev. Rex bought a car which enabled 








him to travel far andq wi 
out the country. He | 
many men were on his gj . 
in many different ways, the fight, 
fluences which he fought win 
faced fervor in past years. _ 

ening his acquaintances hen 
learned that many men whe 
former years personified to him 
evil one, were not so bad as ; 
thought. Na 

Today he drives quietly to 
church in the morning ang deliy. 
his sermon through an annyno® 
system that limits prancing, py 
hances the logic of his address, , 
church he has a few minutes time 
which to drive to a broadeaw: 
station over which he pea... 
thousands of shut-ins who have 
come his great unseen audience 
the evening it is not unusual for 
to drive 60 or 70 miles to : 
sermon in what now has becon, 
“neighboring” church. 

Mr. Seeg has long ago discardeg 
“gates-ajar” celluloid collar he 
he early found that fast trucks « 
pick up his soiled linen daily, 
it to central laundries far 
town but return the next mop; 
with freshly done collars and s; 
that are more comfortable. 

Not long after the first automo; 
began to show their real worth, » 
neers began to apply the discoye 
of these early builders in regan 
engines and power plants to g; 
that had proved they could fly in; 
air. Now Mr. Seeg’s postal try 
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The code of the road: “Help thy pretty neighbor.” 





PACKARD for over twenty years eee 


has used Federal-Mogul Bronze Bushings, 
Engine Bearings, Babbitt Metals. This 
long continued use of Federal-Mogul 


products demonstrates Packard’s recogni- 
tion of the fact that Federal-Mogul stand- 


ards of quality and precision parallel 
those for which Packard is world-famous. 








FEDERAL-MOGUL CORPORATION - DETRO! — 
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YOU'VE WON THE ESTEEM OF i 
AMERICA’S MOST CRITICAL MOTORISTS a 


e@ The B. F. Goodrich Company of Akron, Ohio, takes this oppor- ja be 

tunity, Packard, to congratulate you on forty years of outstanding e not 
| st 

service to American motoring. conse 


For two decades your cars have been sought by the most dis- la in 
cerning group of buyers in the nation, not only for their beauty of “a 
design but for their engineering excellence. after 


In every respect you have made good on your original chal- the 
lenge of forty years’ standing—“Ask the man who owns one.” retail 


Goodrich, America’s oldest tire manufacturer, and Goodrich tor 
dealers and representatives from coast to coast, are one in wishing 36,008 
you every success. 


THE B. F. GOODRICH CO. ra 


Akron, Ohio Kitchener, Ontario Los Angeles, Cal. rm 
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PUROLATOR 


¥ 


__Is proud to have 
__ Played a part in 


~ 40-year record 


1899-1940 





Congratulations, Packard! It’s a pleasure to add our voice 
to the chorus of praise .. . just as it is an honor to have 
worked with Packard for many years in supplying oil filters. 

In the excellent engineering which characterizes all 
Packard products, the Purolator principle of oil filtration 
has a definite place. Purolator, as founder of the oil filter 
industry, has consistently pioneered with improvements to 
match the advance in automotive engineering. The results: 
Purolator oil filters are standard equipment on the great 
majority of all factory-equipped engines, and Purolator- 
equipped engines bring better performance, over a longer 
period of time, for the car-owner. Purolator oil filters pro- 
tect against the dirt and abrasives that are constantly 
drawn into the engine. The safe, sure way to guard against 


dirty oil is to 


MOTOR IMPROVEMENTS, INC., NEWARK, NEW JERSEY 


Continued 

scurry about the country-side pick- 
ing up letters destined to distant 
points. These are rushed by truck to 
the central post-office, sorted, routed, 
and on their way. Mr. Seeg’s trucks 
hurry many of these to the airport 
several miles on the outskirts of the 
town where they are placed upon fast 
ships that link the country so ef- 
fectively that even its remotest 
points are now less than 24 hours 
apart by letter. No wonder Mr. Seeg 
has changed outwardly and inwardly 
since the first automobile set the pace 
for fast and fluid locomotion. He no 
longer sings in public but frequently 
hums unmelodiously to himself in 
company with his radio at home in 
the evening. 

Then there was Doc Bagley, one of 
the hardest to convert and the last to 
give up his team of prancing bays. 
But Doc soon found that he could 
cover more ground in less time; that 
his car never was down with colic 
when Mrs. Brown, 10 miles away, was 
simultaneously down with twins. Doc 
now has an open car for summer and 
a closed car for winter. And young 
Doc, whose modern hospital sports an 
up-to-date ambulance, has found that 
the automobile has made it possible 
to bring his patients to a central point 
for treatment where better equipment 
is available and sanitary conditions 
can be maintained. 

Then there is Banker Phelps. He 
probably has been affected more by 
the automobile than any of the towns- 
folk. Back in 1900 Banker Phelps 
thought of loaning his depositors’ 
money against “sound” projects that 
would appreciate in value; real estate, 
homes, farms, railroad bonds, ac- 
cepted business ventures. Loans 
against chattels that might depreci- 
ate in value were very definitely taboo. 

Dotty’s family, and other towns- 
folk, could get “credit,” it is true, at 
Mr. Brown's store on certain goods 
that were purchased from him so 
long as monthly bills were paid 
promptly. But the idea of going to 
Banker Phelps to borrow money to 
buy something movable for the home, 
to finance a trip, or to buy an auto- 
mobile against no better collateral 
than the word of the borrower and a 
lien against the chattel purchased, 
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Twas no harm then to park on the left. 







was unthought of. Banker Phelps, 
those days would have gnawed ¢ 
his beard to its roots and in y 
probability would have torn g 
from such a scalawag borrower J 
struck him with the bloody part of ; 

Not many years elapsed, howeve, 
until Banker Phelps found ap ; 
creasing demand for mortgag, 
against homes and farms with wh; 
to buy cars. Strangely, too, he foy 
that the majority of borrowers 
good payers and that they were yi 
ing to sacrifice almost anything to 
tain their cars thus _ purchased, } 
struck the good banker like a 
one day, that loans against auton 
biles to be paid back in regular j 
stalments and at a lucrative in 
rate to him, were good investmen; 
Already some more-trusting gj; 
with faith in the future of the ayy 
mobile were carrying on such open. 
tions at relatively low repossessi: 
losses, in spite of the fact that fron 
a collateral basis the goods thus pur. 
chased constantly depreciated from 
the time of purchase. 

It became apparent that peopk 
were willing to pay for the freedom 
pleasure and service that the autom 
bile could bring them, and that they 
were willing to stake their futu 
earnings in order to obtain that bon 
Automobile financing was born 
for the first time the average citiz 
was elevated to the position of 
“good risk” in the eyes of those wh 
had money to lend. 

The practices built up in the au 
motive industry were soon copied wi 
good results in other fields. Thu 
washing machines, radios, householi 
equipment, plumbing wares, electri 
refrigerators, farm implements 
jewelry and thousands of other ar 
ticles that have contributed so much 
to our present-day comfort, conven- 
ience, pleasure and health were made 
available to the country through this 
new conception of credit which the 
automobile fathered. 

Then strangely, too, it was soon 
found that with credit available to 3 
greater number of people—a greater 
number of people could buy. Sales 
rose sharply as the demand increased 
Wages rose along with the increase 


Continued on Page 38 





Hot-dogs had no place in the then rural diet. 
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Taere is an iron tyranny in that famous Packard engineers, have shared to an 
Packard slogan, “Ask the Man Who Owns ever-increasing degree in Packard’s suc- 
One.” It compels in the product, excel- cess. For over half of the more than 

lence which, without benefit of salesman- 40 years Packard has been building fine 
ship, leads the Packard owner to accord cars, Auto-Lite or one of its subsidiaries 
his car an unqualified endorsement. has supplied Packard with electrical 
So Packard engineers are deeply equipment and batteries that meet the 
concerned about the specifications for most exacting standards of quality. 
each Packard part. They stake their Today Auto-Lite electrical equipment 
reputation on the performance of every is standard on every Packard built— 
part they specify. No single part must conclusive evidence of Auto-Lite’s ability 
fail to measure up to their rigid standard to measure up to the needs of America’s 
of excellence. great automotive industry. 


It is a matter of pride to Auto-Lite = pape ELECTRIC AUTO-LITE COMPANY 
that its engineers, working closely with TOLEDO OHIO 


WORLD'S LARGEST INDEPENDENT MANUFACTURER OF AUTOMOTIVE ELECTRICAL EQUIPMENT 


25 DIVISIONS... MORE THAN 
400 AUTOMOTIVE PRODUCTS 
AND APPLIANCES 
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MODERN BUSINESS DEMANDS 


Speed + Efficiency, » Economy 


IN MOTORING... 


MOTOR DICTOGRAPH 
| Used exclusively in all PACKARD Cars 
where intercommunication is required! 


IN BUSINESS... 
aga ao DICTOGRAPH 

INTERCOMMUNICATION 
Provides that instant contact 
with all desired offices. Its 
“Conference Feature” alone 
saves many valuable hours . 
to the busy executive! 





DICTOGRAPH SALES CORPORATION 
580 5th Avenue, New York 


[_] PLEASE SEND ME BOOKLET, “FOUR DECADES OF DICTOGRAPH IN 
BUSINESS.” 


Address. 


A Salute to 


PACKARD 


Congratulations 
on Your 


40 YEARS OF ACHIEVEMENT! 


S we look back to 1899 and then turn our 
eyes to the years ahead, we realize how your 
many past achievements foretell a brilliant fu- 
ture. Proud are we of the fact that we have fur- 
nished many of the pistons and other parts that 
have helped to make “Packard Performance” re- 
nowned the world over. May we congratulate 
you, on your past—and on your future. 


| ALUMINUM INDUSTRIES, INC. 


CINCINNATI, OHIO 
Pioneer Manufacturer of Automotive Parts 
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Continued 
production to meet the demand. 
Prices declined as volume output 
made for more economical purchas- 
ing and production. Inventions that 
might never have got beyond a gleam 
in the inventor’s eye became valuable 
additions to our daily life, because 
more credit was available to put them 
into production and more people 
could buy them once they were pro- 
duced. And now Banker Phelps, who 
shuddered at the first thought of 
change, is one of the leading expon- 
ents of our new social order which 
sprang from the automobile. 

Then there is “that awful Tom 
Burke” who has now become “Mr. 
Burke,” the proprietor of the finest 
hotel in town. He is host to thousands 
of passengers yearly who travel the 





nation’s net-work of bus lines. We 
buried Neff Green, the town drunk- 


ard, not long back, but he was carried - 


to his final resting place in one of the 
most beautiful motored hearses you 
ever did see. 

Henry’s livery stable of yesterday 
is a most modern filling station, 
garage and automobile salesroom. 
Henry employs over 30 men down 
there at good wages and occasionally 
sneaks off for a rest in Florida or on 
the coast during the winter. 

Tom, the station man, has grown 
too old to handle the freight himself, 
but he has an office down at the 
railroad station where his truck fleet 
carts in the darndest things you ever 
see. Foods that we never heard of be- 
fore. Fresh fish, vegetables, fruits and 
whatnot. 

Tons and tons of stuff, and his 
trucks you might say have moved the 
railroad right into our backyard. 
Why the mill down here used to have 
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Stee 5 to Hub Caps , 


When a feller needed a friend 





Horseshoe nails were a hazard. 
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he got one. 























thousands of dollars tied up inj 
tory of parts and stuff that 
had to carry for weeks in 
of production. Now Tom brin 
the supplies they need each & 
the quantities they can use. 
can use that extra money ¢ 
leased for other things. 
And the funniest one wag 
Monahan from the “Patch.” He 
down to “Mule Town” one 
ran out of gas. Sarah S 
helped him out and that’s how 
met Sarah junior. They got 
a coupl’a years back and 
another the “Patch” and 
Town” has kinda patched it 
Queer how the little old ¢ 
buggies that were laughed at 
ago has brought us together 


ete e-fees 






provided us a way to keep apart wh 
we want to. “Yes, a feller sez to me, 
he sezzzz: Things ain’t like they wu7 
before them automobiles come around 
An I sez to him, I sez: That's jist 
way I heerd it.” 


Disturb Fish; Arrested 

When the first Packard Twin & 
was received by the Packard dist 
uter in Japan, mechanics were 
anxious to try out the new car & 
they did not wait the return of the 
employer from a visit to another 
It was a more powerful car than 
then known and the mechanics 
took it out became so frightened at 
speed that they allowed it to rup 
the one ane into the moat at the 4 
perial Palace. 

They were immediately arrested ! 
having frightened and otherwise 
turbed the royal gold fish swimm® 
in the moat. 





Gone are the.days when livery was more than a chauffeur's garb 
PAGE THIRTY-EIGHT 





AUTOMOTIVE NEWS (Packard 40TH ANNiversary Eprtion) FEBRUARY 5rn, 1940 


¢ 


It has been a real pleasure to work with Packard and see the con- 
stant advancements attained by them, year after year. 


; 


Packard’s success has been well earned. It has resulted from cease- 
“Jess effort and the application of unusual skill, coupled with far- 
sightedness. 


Monroe Shock Absorbers 


Standard Equipment on Leading American Cars 


eee 5 


Monroes have stood the test of time, both in the laboratories and 
in use on the roads of the world in all climates. 


Note Detail Drawing . 


A, Large rubber cushions for quiet, trouble-free service. B. 


Double oil seal means double insurance against leakage. C. Large 
openings between gasket and reserve chamber prevent high 
pressu.e against packing, another feature to avoid leakage. D. 
High pressure chamber. E. Low pressure reserve chamber gives 
ample fluid supply. F. Alloy steel piston rod, ground, lapped, 
chromium plated and polished to provide a very hard, smooth 
finish that will never wear out. G. Piston and patented recoil 
pressure relief valve give longer life and thermostatic control. Hi. 
Patented compression pressure relief valve makes these Mon- 
roes double action. 


The direct action principle provides 2 to 5 times more capacity 
than any other type shock absorber. 


MONROE 


MONROE AUTO EQUIPMENT COMPANY ...MONROE, MICHIGAN 
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How to sign yourself into | 
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jmicest spot in the business 


INCE September 1—577 new signs have 
been painted over 577 doors, and every 
one of them reads PACKARD. 


In these brief months the number of Packard 
dealers has jumped 44%, giving Packard more 
outlets than ever before in its history. That’s 
how good Packard is going. 


Yet—Packard still has by far the smallest 
number of dealers of any big producer in this 
man’s business! 


In other words, we can say to you “come 
in”—without saying to any Packard dealer, 
“move over.” There’s room for you in our 
picture. 

And what a picture it is! 


Here’s a quick history of Packard’s last five 
months—sales up 72.4% over the same period 
last year. 


More specific: 40,606 Packards sold since 
new-model announcement time last August. 
Previous year’s total for the same months was 
only 23,518. 

And the ball has just started rolling. The 
brightest part of the Packard picture is ahead. 
And, gentlemen, it looks like a preview of the 
Promised Land! 


The why and how of it! 


We might call it “the swing to Packard.” But 
the bed-rock reason for the zip in Packard 
sales is this: Packard’s swing to the lower- 
priced buyer. 

And that started when Packard adopted a 
new price-and-value policy, opening up a vast 
mass market that was never our stamping 
ground before. 

Result: No Packard dealer has to draw the 
line on any group of motor car buyers—bot- 
tom, middle or top! 


The all-American line-up! 
Packard’s new price-and-value policy gives you 
a car for every worth-counting pocketbook in 
America. Look at these price tags: 

$867*and up—the Packard One-Ten. A price 


that’s small enough to give you a selling chance 
against any car on the road. 


Precuce 15 UlIpDBsLVUS PY | ACa0. 
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$1038" and up—the Packard One-Twenty. 
A price that lets you in on the big, just-above- 
the-low market. 

$1524" and up—the Packard Super-8 One- 


' Sixty. A price that puts the upper-middle 


motor car market right in your lap. 
$2228* and up—the Packard CustomSuper-8 
One-Eighty. A price that’s low enough and a 
car that’s fine enough to be just about unbeat- 
able when you're talking to a top-car buyer. 

And— if you’re a Packard dealer, you don’t 
get merely one of these cars. Or two of them. 
You get the entire line. 

These are just a few of the reasons why put- 
ting PACKARD on your door puts you in the 
sweetest: spot in the business. 

And if you’d like to look at a lot more of them 
—we’ll show them to you. Just say the word 
by wire, collect—or slip the coupon into the 
next mail that’s going our way. 


PACKARD 


THE FINEST NAME [IN THE INDUSTRY 


' Sf TO °6300 


GREATEST VALUES IN 
*delivered in -Detroit, State taxes extra 





PACKARD HISTORY! 


L] Telegram [J 


w. M, PACKER, 

ice- President of Distributi 
Packard Mot vag 
Detroit, Mich. “ar Company, 
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Pachied Models 6 
OLD AND NEW 


i QO” as it might appear today if it were to join a pro- 

cession of its ancestors on a city street, Packard 
i Model A-1, the first Packard car, quite in contrast with 
f horseless carriages of its day was a thing of beauty. It 
boasted hand carvings, graceful carriage lines, shiny 
patent leather and glistening coach paint. It started a 
Packard tradition for beauty of line, finish and general 
appearance which continued through the years. Here 
presented are pictures of automobiles representative of 
the 40 continuous years Packard has been supplying 
the world with fine motor cars. Of the first, the present, 


@ Forty years of leadership have made 
“Packard” far more than just the name 
of a motor car. It has become the 
hallmark of fine craftsmanship. It 
symbolizes luxury, beauty, speed, 





pe 


WILLARD STORAGE 
Cleveland --+-+-+- Dallas -- 


| cat 


* 


Ey ee 


and those intervening, Packard has always confidently power engine. 
and proudly said “Ask the man who owns one.” 





Br 


Pd 
i 8 


Ka eG] 
5 
" 





THE S lature 
or a LVame ! 


power, comfort, dependability. @ Today 
that one word “Packard” means more 
than all the adjectives that could be 
crowded into this space. If you want 
public proof—“Ask the man who owns one.” 


We are proud of the fact that it has been Willard’s 
privilege to supply batteries for Packard cars since 1916. 


Willard 


BATTERY COMPANY 


Los Angeles + +++ Toronto 
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Built Nov. 6, 1899, by the Packard brothers in Warren, O., the first 
Packard was a wire-wheeled buggy type with a one-cylinder, 12-horse- 
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UNL es 
LOADED WITH 


—for a Finish that Makes Them “Ask The Man Who Owns One’’! 


Those 1940 Packards. Sleek, gleaming beauties that turn 
your head, hold your eyes, as they glide by. Who wouldn't 
want to own one... or ask the man who owns one about it! 
Especially about its finish. Chances are he can't tell you. 
But if you ask Packard—and know finishes—you 
wou't be surprised to hear them say “Sherwin- 
Williams Opex”'! 
For Packard demands quality—from start to 
“finish”. And when that finish is Opex—Packard 


gets everything a Sherwin-Williams quality finish means. 

For instance—more film-forming materials at the gun... 

greater covering capacity. Also, higher initial gloss . . . lower 

rubbing and polishing costs . . . better gloss retention. Plus 
richer intensity of color and longer life. 

Let an S-W Paint Technician demonstrate how 

Opex can save you money while it improves the 

appearance of your cars. Write The Sherwin- 

Williams Co., Cleveland, O., and principal oo? 

% 


SHERWIN-WILLIAMS OK Automotive FINISHES 
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Pachards OLD AND NEW 
) simplicity of 
Greatness 
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1900 Body improvements were combined with old Model A’s motor and 

chassis. This was the first Packard to be exhibited at the Madison 
Square Gardens Auto Show. 








2 yest: 











+ 


2 bait <2 : ~ p, 
“bare aM test : eis “ae SS 
1 An outstanding design refinement was the steering wheel and rigid 
steering post. This model records the first Packard arrest for speet 
ing—35 to 40! 
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ten 


1902 “Old Pacific” ran the first trans-continental trip under its own power. 
; “Ask The Man Who Owns One” made its inaugural bow in 4 
printed catalog. 





. THE 
PERFECT CIRCLE 
COMPANIES 


A, U.S. A. AND TORONTO, CANADA ' wed 
ree weee © 1903 The large car idea: the first Packard to have its motor under 
hood and a four-cylinder one, at that! This year the factory 
moved to Detroit, Michigan. 
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a YEARS of consistent manufacture of fine auto- 
mobiles have made Packard a name that is held in honor 
and respect wherever motor cars are driven. Bethlehem ae 


is proud of its long association with Packard Motor Car woes 





Company, and takes this opportunity to extend to eedow 


> Meee ae oe RTI Ll Ree 
-— he 
nee 
coos 
> Fh 


Packard heartiest congratulations on its fortieth anniver- ee) 


sary, and every good wish for its continued success. 
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M-R-C salutes the ae wee 
40th Anniversary 
of PACKARD 


For many, many years- 
| eS. far back as we can: 
i AYE re m e m b @fr--- 2 . i , B | 4 

M-R-C BALL BEARINGS 4 

have been stand d ST] 1904 7s, Deo Puen sounded te en ate ate 
$ an ar ae, tion” mounted to 200. - ue. 


Umentin Packard, 











Fe f > 

So , fh : care 

Sa 

1905: A eae wheelbase and a 28-horsepower engine characterized this 
model. Price, $3,500. Its enclosed bodies were the first built in Pack- 

ard’s own shops. 
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1906 Many will recall this racy mente model as the “24.” It introduced 
magneto ignition and many other revolutionary features. The yea! 
saw 700 produced. 


MICHIGAN TOOL CO 


ee 
Ho, 900 


Mee att 


Illustrated: Series 900—latest 


rack type gear finisher 


a Baa yi TOOL f { 7171 E. McNICHOLS ROAD 19 The introduction of the famous Packard “30's.” The body wt 
lower, larger and for the first ti fend hape was © 
» DETROIT, MICHIGAN tsa Gist Gate So ee ee ee 7 
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Fine reputations, like fine fabrics, 
are woven from the threads of years. 


For 40 years, there has run through all Packard 1 for 
production, like “Golden Threads”. . . & of 


—a consistent dependability that has earned . , ie, e- 
world-wide reputation. care 


—a distinction of appearance which has always dine 
made Packard recognizable in any crowd. a Tae 


—a challenge to the motoring world to... . omes- 


“ASK THE MAN WHO OWNS ONE” whieh 


ver of ; 
It has been the privilege of Borg-Warner engineers g the 
to cooperate with engineers of the Packard Motor ‘ 2 
Car Company, and to produce parts that mee I avers oon : 


satisfactorily the exacting demands of Packard. 
President, t this 


BORG-WARNER CORPORATION ia = 
310 South Michigan Avenue, Chicago, III. reg- 


his 
ck- 





ea 








Packard One-Ten Touring Sedan 


DIVISIONS AND SUBSIDIARY COMPANIES OF BORG-WARNER CORPORATION ‘omo- 
Borg & Beck Division - Borg-Warner International Corp. - Borg Warner Service Parts Co. - Calumet Steel Division - Detroit Gear and —— 
Machine Division - Detroit Vapor Stove Division - Ingersoll Steel and Disc Division - Long Manufacturing Division - Long Manufacturing tober 
Co. Ltd. - oe Corp. K. Marvel-Schebler Carbureter Division - Mechanics Universal Joint Division - Morse Chain Co. - Morse onger 
Chain Co. Ltd. - kford D Foundry Division - Norge Division - Norge Heating and Conditioning Division - Pump Engineering Service prt 
Corporation - Rockford Drilling Machine Division - Warner Gear Division - Warner Gear Co. Ltd. - Warner Automotive Parts Division. rm 
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M-R-C hic. me Pachards OLD AND NEW 
40th Anniversary 
of PACKARD 


For many, many years- 
as far back as we can: 
“remember--- 


M-R-C BALL BEARINGS 






The first Detroit-built Packard sounded the design note of the fe 


_ have been shandard eap. 1904 2 ee 
? nv ment in Packard. rf ee sake = 


| Leadership 
ae , in Ball Bearings 





1905 A pean wheelbase and a 28-horsepower engine characterized this 
model. Price, $3,500. Its enclosed bodies were the first built in Pack 
ard’s own shops. 
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1906 Many will recall this racy sports model as the “24.” It introduced 
magneto ignition and many other revolutionary features. The yell 
saw 700 produced. 
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Illustrated: Series 900—latest 


rack type gear finisher 


7171 E. McNICHOLS ROAD 1907 The introduction of the famous Packard “30's.” The body was ne 
lower, larger and for the first time fender shape was recog 
» DETROIT, MICHIGAN as a design factor. 
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Fine reputations, like fine fabrics, 
are woven from the threads of years. 



















For 40 years, there has run through all Packard 1 for 
production, like “Golden Threads”. . . in of 


—a consistent dependability that has earned . ‘ le, re 
world-wide reputation. | \ cars 


—a distinction of appearance which has always below 
made Packard recognizable in any crowd. ee 


—a challenge to the motoring world to... omes- _ 


“ASK THE MAN WHO OWNS ONE” which 


ver of 
It has been the privilege of Borg-Warner engineers g the 4 
‘to cooperate with engineers of the Packard Motor : 2 
isions 7 
Car Company, and to produce parts that meet ; avr S y 


satisfactorily the exacting demands of Packard. 
President, t this 


BORG-WARNER CORPORATION ia _ 
310 South Michigan Avenue, Chicago, II. reg- 





Packard One-Ten Touring Sedan 


; DIVISIONS AND SUBSIDIARY COMPANIES OF BORG-WARNER CORPORATION ame 


aa Borg & Beck Division - Borg-Warner International Corp. - Borg Warner Service Parts Co. - Calumet Steel Division - i a 
: Machine Division - Detroit Vapor Stove Division - Ingersoll Steel and Disc Division - Long Manufacturing ae teat tee tober 
Co. Ltd. - Marbon Corp. . Marvel-Schebler Carbureter Division - Mechanics Universal Joint Division - Morse ChainCo. - Morse puger 
Chain Co. Ltd. - Muncie Foundry Division - Norge Division - Norge Heating and Conditioning Division - Pump Engineering Service — 
ger 


Corporation - Rockford Drilling Machine Division - Warner Gear Division - Warner Gear Co. Ltd. - Warner Automotive Parts Division. aan 


PAGE FORTY-SEVEN 


4045 PIGCULO 85 3 UleGeUVvun ew j+~~~- 





| 
i 
it 





ogres torsos 


" . 
ec SCOTS 


ee neenmrerenmnmntrree 





AUTOMOTIVE NEWS (Packarp 40TH ANNiversarY Eprrion) — Sr, 1940 


Packards. OLD AND NEW 





1908 The reputation for Packard reliability was 1909 ™ Mate to the heavier and more ‘senile 1910 Such refinements as the dry plate cluteh 
enhanced by the chassis and motor of the “30” was the smaller “18,” introduced as used today on Practically every motor cy 
“30,” admirably fitted for the stylish but cumber- its companion car at a price of $1,000. less—or $3,200 continued to make the 18” keep pace in populariy 
some enclosed bodies. See 0 staneres, Pe. with the “30. 





1911 “Fore” doors on both enclosed and open 1912 A folding windshield, combination oil and 191 The first of the six-cylinder Packaris 
models wrought some radical changes in electric side lamps and a headlight igniter showed fine examples of work in heat-treat- 
body designing. In open cars the cape cart top made featured the 1912 “30,” last of the four-cylinder ing steels, pioneered several years previous 
its first appearance. Packards. Packard experts. 


She Gentlest Riding 
Cas in Miiaitiia oe 


a 


4 


ao Packard has created the 
gentlest riding car in America 
through engineering design and with 
a background of forty years high quality 
manufacturing experience . . . We are proud 

of the part we had in this achievement and our 


many years association with Packard Motor Car Co. 


SPRING PERCH COMPANY, INCORPORATED 
LACKAWANNA, NEW YORK 
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The Pittsburgh Plate Glass Company congratulates 


Packard Motor Car Company 


upon 40 Years of Outstanding Service 


uth 
(ar 
rity 


Dunrine this 40 years, the Packard name has been synonymous with 
mechanical progress, design leadership, manufacturing integrity and greater mo- 


toring safety. 


The Hi-Test Safety Glass now used in Packard cars is typical of the constant im- 
provements and safety devices made available by Packard to its buyers through- 


out the years. 


Pittsburgh Hi-Test Safety Glass is made with a special Vinyl Plastic, originally 
developed by the Union Carbide and Chemical Company in collaboration with the 
Pittsburgh Plate Glass Company, and later released to other glass manufacturers for 





their use. This Hi-Test Plastic is the reason why Hi-Test Safety Glass is stronger and 
more elastic than regular safety glass, and more resistant to breakage under impact, 
especially at low temperatures. It explains, too, why Hi-Test Safety Glass provides 
the maximum protection, among glass products, against the hazards of glass injuries 


in modern motoring. 


PITTSBURGH HI-TEST 
SAFETY GLASS 


DUPLATE HI-TEST SAFETY GLASS - DUOLITE HI-TEST SAFETY GLASS 


age 
Fs 


ae 
AF Sis 


sues 
FE 


PITTSBURGH PLATE GLASS COMPANY 


GRANT BUILDING PITTSBURGH, PA. 





@ Here is a sample sheet of Hi-Test Safety Glass being 
subjected to the shattering impact of a battering ram. Note 
how the glass seems to cushion the blow, yielding with 
the impact . . . and how the fragments of broken glass still 
cling to the Hi-Test Plastic binder. That means greater 
Protection for the motorist. 
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FOR THE MAN WHO 


OWNS ONE 


Back in the days when automobiles were “horse- 
less carriages”... when dusters and goggles vied 
with the bright yellow-wheeled buggies for the next 
date ... when head “lamps” and windshields were 
“extra” and a twenty-mile trip without a puncture 
made the front page . . . even in those days Packard 
had already established an enviable reputation as a 
builder of fine motor cars, and A. O. Smith had built 
the first few thousand pressed steel frames of the 


many millions that were to follow. 


Many things have changed since those early days, 
but Packard is still high among the leaders in the 
automobile field, and A. O. Smith manufactures many 
thousands of frames each day. 


That the frame of an automobile is the foundation 
to satisfactory performance is admitted. A. O. Smith 
has forty years of leadership in frame engineering 
and manufacturing back of it, and these, combined 
with the engineering talent of Packard, result in a 
Packard frame which is excelled by none. 


Since the early part of 1927, all Packard Motor Car 
frames have been built by A. O. Smith. This is a 
source of great pride and satisfaction to us. 


We congratulate you again and wish you the best 
of success! 


| A. 0. SMITH 


CORPORATION 


Milwaukee, Wisconsin 
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Pachards OLD AND NEW 









191 Beautification of enclosed models by rounding tops and corners 
enriching interiors set totally new body styles for this big six. 
cylindered car. 


191 5 This was the first of the famous Twin-Sixes, a more powerful car of 


lesser weight than its predecessors. Its introduction literally stirred 
the world. 





1916 Lower body lines and a refinement of exterior appearance secured 
by rounding off the shelf of the old rear fender improved the beauty 
of the big Twin-Six. 









ag 


1917 Mechanical developments including the fuelizer, a high pressure lub 
ricating system and thermostatic cooling were added to the more 
flowing body lines. 





ihe Oy cs eae 
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1918 While production of the Liberty Engine, co-designed by Packar 
engineers, occupied major factory interests, the Twin-Six was nev 
theless continued. 


PAGE FIFTY 





AUTOMOTIVE NEWS (Packaro 40TH ANNiveRSARY Eprrion) FEBRUARY 5tn, 1940 


CONGRATULATIONS TO 


PACKARD 


It is with sincere pleasure that we of Commercial 
Credit Company extend our greeting to America’s 
oldest fine-car maker. 

One does not need to “ask the man who owns 
one” to attest Packard’s quality. To have held 
such a high place in the industry for forty years 


is evidence that needs no corroboration. 


We are proud of our friendly association with 


your organization and of our privilege, over a 
long period, to have served so many dealers and 


owners in the distribution of PACKARD CARS. 


Chairman of the Board 
Commercial Credit Company 


PAGE FIFTY-ONE 


4018 pPre@cUuce i585 Uidaeus. a . = _— 
oe - - 
en 


%, 
7 














ee 


AUTOMOTIVE NEWS (Pacxarp 40TH Anniversary Eprrion) FEBRUARY 5rn, 1940 : 
Packards OLD AND NEW 
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This was the era of the close-coupled open body. Packard 


1919 engineers gave it popular expression in the well-known “cloveries 
design shown here. 
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IN MOTOR OIL THIS WINTER 
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192 Increased motor car use and crowded traffic conditions demande 


MOR OCU CRUE UCIE TMA acy] 





That’s why it’s a BIG PROFIT-MAKER..._| 


When your customers want easy, 
quick-starting and instant protec- 
tion, even in zero cold weather, they 
think of Iso-Vis 10-W motor oil 
first, because . . . 

Actual tests show it lets cold 


motors start more easily—saves bat- 
tery power... 

That’s the kind of winter oil 
folks want .. . and that’s why so 
many dealers are recommending 
Iso-Vis this winter. 





a smaller, lighter car. 


Single-Six “116.” 






Packard engineers gave the answer in the 








ma : bees 
“+ : : se ae a 8h. A 
ae : Mp; : 


Call your nearest Standard Oil Co. (Indiana) office for information 


on how you can increase your profits this winter by featuring the 1921 Post-war economies on the part = the ‘mabtenteg public tapered of 
biggest name in motor oil—Iso-Vis 10-W or write to Standard the popularity of the big and heavy Twin-Six, last of the reign after 
Oil Company (Indiana), 910 S. Michigan Ave., Chicago, Illinois. aix years. | 





192 ore body room and a larger motor 0 
casioned the refinement of the Single-Six into the “126,” forerunner 








STANDARD OIL COMPANY (inoiana) 


1923 A big car of simpler design and lighter weight was offered te 
910 SOUTH MICHIGAN AVENUE, CHICAGO, ILLINOIS 


Single-Eight, first production car with a straight-eight motor # 
four-wheel brakes. 
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Inland rejoices with Packard in their 40th Anniversary celebration. 





and our best wishes for continued success. 


Packard’s selection of Inland as an important supplier over a period 


of years is, we believe, a fine tribute to Inland quality and Inland service. 


We extend our heartiest congratulations on their splendid record 
DC 
\et 


| UNLAND STEEL €0., Geog 
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Pachavds OLD AND NEW 


“Os join with all American industry 


in extending hearty congratulations 


to the 


PACKARD MOTOR 
CAR COMPANY 192A cesed end closed cnrs reduced te opea car prices doubled Feats 


volume with this car. 





on the 


40th Anniversary 


of its founding 





McLouty Steer Corporation | x uae 
Custom bodies, ever a feature of the distinguished Packard clientele, 


Manufacturers of 
1925 were ideally mounted on the. continuation of the big eight-in-line | Com 


car development. | 
| 2 in 
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192 Long a pioneer in the development of bevel gears, Packard now in- 
troduced an even quieter form in this car with its revolutionary rear 


Qir heartiest congratulations to 
y ee 


Packard Motor Car OL 


on the celebration of their 


OD LSE TIT 
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that down through the years a Me ag Bide sebe 
1927 = Besides its modernized Packard beauty this model inaugurated 4 new 

engine lubricating system, typical of constant Packard thought it 
Woe Tite a a Nati SLL part long life design. 
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1928 The ieitaaiis straight-eight motor was added to the sho * of at 


base cars that also pioneered the trunnion block, eradicato 
noying balloon tire “shimmy.” 
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It is with deep admiration that the American Window Glass 
Company congratulates the Packard Motor Car Company on their 
fortieth anniversary... As suppliers of materials for motor cars we 
know that the Packard theme, “Quality First’, is more than a 
slogan—it is a rigid principle religiously followed throughout 
four decades... Time has proved the wisdom of this Packard 
Policy. Motorists have demonstrated their appreciation of the fine 
Packard Products. The American Window Glass Company feels a 
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to an ideal 


for 40 SUCCESSFUL YEARS 


warm kinship with this progressive organization, for we too have 
fought a pioneering fight. In 1933 after five costly years of devel- 
opment work we marketed the first flexible safety glass. Our prod- 
uct, Plexite, is still easily demonstrated as “the safer safety glass’’. 
It gives like a net on impact and cushions the blow, offers su- 
perior resistance to penetration, cannot blotch or discolor, and 
provides definite sound deadening advantages: Plexite is used in 


the finer types of buses, trains, motor cars and transport planes. 


American Window Glass Company 


PITTSBURGH, PENNSYLVANIA 


PIONEERS IN THE DEVELOPMENT OF FLEXIBLE SAFETY GLASS 






THE SAFER SAFETY GLASS 





When a sack of shot equal to the 


weight of a man’s head is dropped on 
Plexite, Plexite yields and cushions 
the blow. 

A one-half pound steel ball dropped 


from 30 feet cannot penetrate Plexite. 
Plexite offers “rubber-band” resistance. 














( 


REG. U.S. PAT. OFF. 


Rigid safety glass tested with the same 
sack of shot dropped from the same 
height shows a solid, jagged break. 





The same ball dropped from the same 
height dashes rigid safety glass into a 
shower of sharp edged pieces. 
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Packard: OLD AND NEW 


e 


.* 
. 





1929 Lower, more sweeping lines and shatter-proof glass were inchuda 
this year, which also saw Packard achieve the first successful Digg: 
aircraft engine. 








YO An 


WVErSOly 


IT REQUIRES VALUE AND 
QUALITY TO ENDURE 40 YEARS 





Jones Fi el ye ive Finishes 


’e) 4] 
- of Autom 

Micrad ee ‘ 
ai : DETROIT, Lee 


ie 1930). The vosve of the open car which had somewhat lost its following 
: ‘returned with the popularity given the convertible type, an open or 


enclosed car at will. 


LOUISVILLE, 


193 Literally the finest cars Packard ever built in its lighter types, the 


“Ninth Series” paced the industry with Ride Control and many 
other features. 


ears 


%; 


1932 Having built more 12-cylinder engines than any other motor c 
builder, Packard capitalized its experience in the new Packard Twelve, 
hailed with acclaim. 





R-C-A RUBBER CO. 


Makers of AUTO MATS—RADIATOR HOSE— 
MOLDED RUBBER PARTS FOR THE AUTO INDUSTRY 





AKRON, O. DETROIT OFFICE 1933 Marking a third of a century of progress, many refinements, ooh 
1833 East Market Street 2-246 General Motors Bldg. oa power brakes and Packard downdraft carburetion, bring neW 
Madison 8125 ng pleasures. - 
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THE PACKARD YOU NEVER SEE 


Tuase gates are about to close on a new 
Packard that the world will never see. For these 
are the gates of the Packard Proving Grounds. 
Aad the car thet is passing through them is 
going to be deliberacely destroyed. 

it every punishment they can devise. With sci- 
entific thoroughness, they will corcure it —serain 
every part, break it if they can. And they will 
do so with just one thought in mind—to 
learn how Packard quality can be still further 
advanced 


For each new series of Packards must not 
only do betrer what other fine cars do well— 
—-it must also surpass previous Packard records. 


Today's Packard must be sble to stand thou- 
sands of miles of wide-open speed. Here at the 
Proving Grounds the world’s fastest concrete 
speedway shows chat ic will. Today's Packard 
must provide arm-chait comfort under all con- 
ditions. Here mile after mile of the cruclest 
roads ever contrived say it will. Power plant 
and chassis must be the strongest chat can be 
buile. Packard's man-made “desert” of crack- 
less sand proves they are. The motor—the 
quietest Packard ever designed—must remain 
quiet throughout its life. 50,000 miles of 24- 
hour-a-day driving show chat it will. 

You will never subject the Packard you buy 
to such merciless usage. But Packard insists chat 


each of its cars must have a reserve of stamina, 


ing—that there may be no doubt about the 
Packard you buy. 

For you can prove them easily, end get the 
motoring thrill of your life in doing so. Visit 
your Packard showroom. Visit it whether you 
are in the market fot a new car of not. You'll 
get as warm a welcome as if you came to buy 
immediately. But by all means see today's 
Packards—ride in chem—drive them. Then cry 
to be satisfied with any other car! 
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The advertisement reproduced here was the first one prepared 
for the Packard Motor Car Company by Young & Rubicam. It 
appeared in magazines in October, 1932. 

Ever since then it has been Young & Rubicam’s privilege to 
serve the Packard Motor Car Company. And may we add that it 
has been one of the most pleasant associations this agency has 
ever enjoyed—not only because of the considerate character of the 
people with whom we have worked, but also because of the inspira- 
tion inherent in the Packard car itself. 


Young & Rubicam, Inc. aovertisinc 


NEW YORK + CHICAGO + DETROIT + SAN FRANCISCO - HOLLYWOOD - MONTREAL + TORONTO 
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ached OLD AND NEW 


19 Produced as a “yardstick of motor car value,” the “Ble 
Series” sets a new measurement for all things to be desireg in a 
motor car. 


Packard enters the lower price field with the historic “120,” a new 
fine car by the world’s oldest fine car maker. 


Sales mount to new high levels. Packard improves “120.” Twelve 
and Super Eight also receive well-deserved acclaim from public. 


Pita, Tok SEO Oe ete. ee ae ee 
193 The Packard Six becomes a fitting companion to the “120.” More 
Packard cars are sold than in any other year in Packard history. 


Pag > 


19 Finer cars than these Packard never built. Packards gain fame - 
performance, easy riding, dependability and economy. 
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Packard and C.I.T. 
have travelled parallel roads 
in automotive progress 


PACKARD in 1899, C.I.T. in 1908— 
both are pioneers in their fields. Both 
have made substantial contributions tothe 
epochal developments in the automotive 
industry. C. I. T. is proud to record that 
many Packard Dealers and Distributers 
are among its oldest and friendliest cus- 
tomers. 

In closely parallel experiences of more 
than thirty years, Packard and C. I. T. 
have safely weathered turbulent periods 
of stress and change. Today, with vigor 
unimpaired, each stands alert to meet the 
new demands which tomorrow’s needs 
will make upon their energies and re- 
sources. Just as Packard looks to 1940 
for its greatest year, C.I.T. confidently 
faces the future. 

To Packard, full of years and honors, 
C.1.T. offers this respectful salute: Hearty 
congratulations on the Fortieth Anniver- 
sary of a great American manufacturer, 


4° 4018 PrUcuce 15 UIBERLEVUS Mj sAces. 
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‘Lrail Blazers 


of the Lwentieth Century 


and sincere good wishes for continuing 
progress and prosperity. 


C.I. T. is the world’s largest independent 
sales financing institution, established in 
1908, and serving dealers and purchasers 
everywhere through more than 200 local 
branch offices...each a self-contained, fully- 


functioning unit. 


C1 


CORPORATION 


Sales Financing 


A Unit of Commercial Investment Trust Corporation 
Combined capital and surplus over $100,000,000 


M THE GOLDEN GATE 
TO THE EMPIRE STATE 


NEW YORK ¢ CHICAGO ¢ SAN FRANCISCO 
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1939 With the cars of this year more than ever popularized by the en- 
thusiasm of many thousands of “120” and Six owners, Packard elec- 
trified the industry by drastically reducing prices’ in a new pricing policy. 





Pachavds OLD AND NEW 


1940 With one of the most efficient manufacturing plants knowp 

to industry, Packard entered 1940, its fortieth year of man. 
ufacturing and selling motor cars, with four all-embracing lines of 
quality automobiles. They are the One-Ten, the One-Twenty, the 
One-Sixty and One-Eighty. The One-Sixty and One-Eighty are.com. 
pletely new automobiles designed to round out Packard’s Coverage 
of all motor car markets from just above the lowest priced fielq to 
top brackets. Added to the complete array of body models in aj 
lines there are many special purpose cars. One of these, a custom 
sport convertible victoria coupe with a body by Darrin, is pictureq 
here. A station wagon for both the One-Ten and One-Twenty chassis 
attracts equal attention. 


' 1940 Packard Custom Super-8 One-Eighty-(Body by Darrin) 


On THEIR. AO rn ANNIVERSARY 
WE SALUTE 


PACKARD 


WITH 
CONGRATULATIONS AND BEST WISHES 


THE LAIDLAW CO., INc. NEW YORK 


FINE UPHOLSTERY BROADCLOTHS 
SINCE 1905 
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Ube (KARD 


for its fine record in automotive engineering and 
research—and sincere congratulations on its 40th esti- 


Anniversary . . . licate 


... from the Ethyl Gasoline Corporation, which is rever, 
privileged to serve as a link between the automotive ary. 
and petroleum industries and through its engineer- stry’s 
ing and research is contributing to the development 88,865 
of better fuels and engines for.today’s—and tomor- 34,928 


> . ) 
row ’s—automobiles. 


ETHYL GASOLINE CORPORATION 
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manufacturer of anti-knock fluids used by oil companies to improve gasoline 
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BRING YOUR OWN ROAD was a problem faced by Old Pacific. Here 
on the Nevada sand the road ahead was the length of a canvas strip. 


soo SSSR ay 





PACKAR 
neart 
NOOd 


- DESIGNERS AND MANUFACTURERS | 
OF AUTOMOTIVE RADIATORS — 











MODINE MANUFACTURING COMPANY - RACINE, WISCO 
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ORSELESS carriages were considered by 
public as of no practical value, simply play 
things of the rich, back in 1903. Packard decided j, 
shake the world out of this belief. A trip from coay 
to coast by horseless carriage was decided upon 4 
an effective means of doing this. 
It was argued that if it could be demo 
that self-propelled “carriages” had reached such 
stage of development as to make possible such » 
unprecedented trip under its own power the horg. 
less carriage would be launched to the world as 5 
thing of real utility. That the argument was 
successful accomplishment of this great horseleg 
carriage test proved. 
The start was made from San Francisco, Juy 
18, with E. T. Fetch in charge and the finish too, 
place in front of the Astor Hotel, New York, 3 





"Oh 
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jays later. Between the two cities, stretched a trail 
of experiences such as never before had been en- 
guntered by motoring pioneers. Road maps were 
ys unknown 4s self-starters in those days. The only 
gap available for a great part of the western half 

the journey was a Union Pacific railroad map. 

“Old Pacific” was the first gasoline-propelled ve- 
jicle to cross the Nevada sands. Seven days were 

uired to do the job, and to obtain traction, every- 
thing that human ingenuity could suggest (from a 
the fiong_strip of. canvas, to the floor boards of the car 

itself) was called into play. It was here that a sup- 
psedly experienced guide, taken on in San Fran- 
sco, admitted that “the country was all new to 
jim,” very much to the consternation of other 
gembers of the crew. Despite the handicap, how- 
wer, “Old Pacific” won out ultimately and shook 
the dust of Nevada off her wheels. 

Even murders in those days were of secondary 
terest to the appearance of an automobile. This 
yas proved in Carson City where a murder had 

an hour or so before “Old Pacific” made 
yer entrance to the town. The crowd, on seeing the 
frst motor car of their lives, promptly left the scene 
of the murder to witness a sight less common. 

If there was anything more difficult than the 


took gsert country of Nevada, it was the gumbo or mud 


¢ Iowa. On one particular stretch of road, it 
Continued on Page 74 


OF OAKS 
and 


ACORNS 


Founded in 1890, the Packard Electric Company 
began manufacturing automotive cable as a side-line 
in 1901, when J. W. Packard became interested in 
obtaining a new type of high-tension cable for the 
Packard car which he had designed and built. Today, 
Packard Electric is devoted entirely to the manufac- 
ture of cable, producing two and a quarter million 
feet a day to meet the needs of the automotive industry. 


Packard Electric acclaims the prestige which the 
Packard Motor Car Company has earned during the 
past forty years. It is a privilege to serve this distin- 
guished manufacturer in the capacity of supplier of 
dependable automotive cable for all 1940 Packard 
cars. Packard Electric Division, General Motors 
Corporation, Warren, Ohio. . 


REG US PAT OFF 


THE STANDARD WIRING EQUIPMENT OF THE AUTOMOTIVE INDUSTRY 


TRAFFIC JAM in the hills. “I don’t want a horse,” says Fetch. Old Pacific 
finds easy going (below) through a gorge cut by a galloping trout stream. 


fodernity—look, a telephone pole. 
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THE UDYLITE CORPORATIO 


1651 E. GRAND BOULEVARD - DETROIT. MICH. 
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Congratulations 


to Packard 


In 1891 scoffing bystanders laughed at the idea of a high-wheeled buggy 
powered by a sputtering, asthmatic motor — America’s first practical 
horseless carriage which was to breed the country’s greatest industry. 
Nine years later when Packard started business, R B & W had been 
manufacturing EMPIRE Brand Bolts and Nuts for 55 years, and were 
already supplying these fastenings for the assembly of this new motor 
vehicle field. 


Today, on Packard’s 40th Anniversary, R B & W is proud of still holding 
a leading place in the development of the automotive industry. and in 
having its quality product a part of such quality cars as produced by 
Packard. 


RUSSELL, BURDSALL & WARD 
BOLT AND NUT COMPANY 


PORT CHESTER. N.Y. ROCK FALLS, ILL. CORAOPOLIS, PA. 


Packard 
LOOKS 


A" LIFE goes on for Packard 
in 1940, so has Packard 
contributed to “life’’ and the 
lives of thousands who experi- 
enced dramatic “firsts” in Pack- 


ard cars. There are those who had 
their first ride in a Packard car, con- 
veyed home from the hospital as new- 
born babies: who rode in a Packard 
on their wedding day; who were en- 
trusted to the cushioned ease of a 
Packard in the pains of illness or 
accident and who now may have been 
borne to their last resting place on 
Packard wheels. Packard has had an 
intimate role in the life-span of count- 
less American homes. 

Too often the very names, “ambu- 
lance” and “hearse,” bring to mind 
sorrow and suffering. But the ambu- 
lance can be, and is a vehicle of mercy 
and of life saving. Old almost as the 
cycle of birth and death itself is the 
comforting thought that the first or 
last journey has been made as easy 
as considerate arms or gentle wheels 
could provide. In the beginning slow- 
walking pony and smooth trail were 
carefully selected for the. funeral 
travis, long before white man saw his 
first Indian. 

There are many cities of America 
where the only ambulances available 
are those in which the chassis is by 
Packard and the body by Henney Mo- 
tor Co. This company, using Packard 
chassis exclusively, last year, as nearly 
as available statistics can show, made 
as many or more automobile ambu- 
lances, hearse and kindred special 
purpose vehicles than all other such 
manufacturers in the United States. 


AT LIFE 


Henney Motor Co. is as old @ Name 
in its sphere as is Packard Motor Cae 
Co. It has been serving Ameri Car 
other countries of the world, weil a 
72 years. Now and for severa} “4 
past it has used no other chassis ba 
those made by Packard. 

It was Henney Motor which 
gave to the suffering oe ae 
comfort provided by the couled ana 
filtered air of the Packard Weathes 
Conditioner. Physicians welcomed 
erly their ability to control both wt 
temperature and humidity in an am. 
bulance while it was transporting 
patient. . 

Many things in the Packard-He enney 
hearse are comforting in time of 
trouble. Henney pioneered the side 
servicing vehicle which keeps selected 
close friends from slush, rain or dirt 
of the pavement at the curb. It initj. 
ated the means of holding level the 
floor of the car hydraulically whi. 
the turntable, held electrically ang 
hydraulically, is carefully receiving its 
burden. 


Veteran Henney artisans now are 
engaged in building on Packard One. 
Sixty chassis two ambulances to aug- 
ment the Packard fleet of one of the 
most famous hospitals in America 
They will be the most luxurious and 
the finest equipped, even to 
hot and cold water, that are ever 
known to have been made. 


Among other special purpose bodies 
built for Packard chassis by Henney 
Motor Co. are a very considerable 
number of luxurious, limousine-type 
vehicles for transporting air trans- 
port passengers to and from airports. 


NO NOTE OF LUXURY, smooth manipulation, serviceability too painstaking 
to be incorporated in this Packard-Henney car. 
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os BRIDGEPORT « CONNECTICUT 
oN MANY ERRANDS of mercy this Packard-Henney ambulance has accumu- 

her. | lated many miles of trouble-free, though hard service. 2, 

co 8 : a 

r. PACKARD MOTOR CAR 
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a ON THEIR 40th 


imurlows seven-passenger sedan to comfortable vehicle for the burt or il ANNIVERSARY 


fy 


GR ESTERS 


Since the introduction of Cigar Lighters for Auto- 
mobile use, the CASCO Lighter has been standard 
equipment on most of the PACKARD models. 
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SUPERIOR 


STEEL SHEETS 


Galvannealed Cold Rolled 
Galvanized (Tite and Ex- Stove Pipe Blue 
tra Tite Coated) Single Pickled 
Checker Coat Galvanized Deoxidized 
Hot Rolled Long Terne 
Galvanized Roofing Super Metal 


The Superior Sheet Steel Co. 


CANTON, OHIO 


PACKARD-HENNEY special purpose cars must pass through rigid tests at 
3 of the Packard Proving Ground in their proving trials. 





Division of Continental Steel Corporation 
Koxomo, INDIANA 





MOTOR CAR COMFORT becomes of special importance in ambulances. This 
tailroad tie “road” is the last word in testing smoothness of ride. 


ee ee ee eee 


Congratulations oo oe 
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‘ FIFTH WHEEL testing makes certain of that quick acceleration so important hair. 
~and abundantly provided—in the Packard-Henney ambulance. uc. 
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INGS, queens, emperors, princely Maharajahs, presidents, sul. 

tans and other potentates of the world who have always de. 
manded the best the world affords in everything have been, ay, 
continue to be Packard customers. Far-flung is the organizations 
purveying of these American-made cars to royalty. In practically g 
countries where automobiles are used, Packard now is representeg” 


Foreign sales and service are handled by the Packard Motors 
Export Corp. with headquarters in New York. For the b 
coverage and the larger markets of the company foreign sales out. 
lets have been increased to the point where they now number 450, 
This, too, has been accomplished despite the fact that wars abroad 
have put an end to the sale, and in some countries even the Use, 
of any kind of automobiles. 


Although removed from the Packard factories by thousands ¢ 
miles and separated from it by oceans, export establishments fo 
the sale and service of Packard cars rival those of the finest auta 
mobile sales and service institutions in the United States. In mam 


Continued on Page 63 
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Sonera 


INTO QUEER STREETS crowds this Packard in the ancient city of Damascus, 
Syria. Here, among scenes that are found nowhere else except perhaps on a ; 
movie lot, the Packard is at home. Picture was submitted for Packard photo + 
graphic contest by Ayoubi & Midani, dealers at Damascus. 


VALENTINE FINISHES 


have aided in the beautification of 


PACKARD AUTOMOBILES 


continually since 1900 


ij 
r) 


VALENTINE & COMPANY, INC. 
Primers ° Undercoaters ° Lacquers 
_ 


was 


ei the 
THE HIGHBOY OF THE JUNGLE looks at the highbrowed visitor from 


United States. Picture taken on the African veldt fails to reveal who was 
surprised—the giraffe or the driver. 
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pACKARD’S PART in pageantry in lands beyond the sea has been a stirring 
in the company’s history. Here Dr. Ortiz, president of Argentina, rides 
gith General Baldomir, president of Uruguay, on the latter’s visit to Argentina 
jp 1939. The Packard belongs to Dr. Ortiz. 


TRANSPORT 3000 B. C. looks at the 1939 Packard in the shadow of the Pyra- 
nids in Egypt. The camels wear their perennial, poker-faced look of boredom. 
but who wouldn't if he only got a drink every eight days. 


FOX HUNTERS on the plains at Johannesburg, S. Africa, ride to the hounds 
in true British fashion—but they come to the hunt in Packards. The above shot 


was taken at Johannesburg in 1938. 





ELEPHANTS MARCH around in the compound of His Highness the Maharajah 
of Gwalior and among them is one of the 10 Packards owned by the Maharajah. 
The Packards are used for transportation and the elephants, of which there 
are two dozen, only for ceremonies. ; 


‘Ask the man who builds one” 





For 20 years Packard 
has used the BENDIX 
Axo DRIVE 


one! Both will tell you Packard 
starting is quick, sure, reliable. 

And it is worthy of note that 
Bendix Drives have been used 
as standard equipment on Pack- 
ard cars for 20 years. 

We are proud and happy to 
congratulate Packard on its 
40th anniversary and to feel that 
we have contributed a part to 
Packard’s success. 


ECLIPSE 
MACHINE DIVISION 
Bendix Aviation Corporation 
ELMIRA, NEW YORK 


Proud of the part its auto horns have had 
in helping to build highest quality in 
Packard cars for 25 years 


SPARTON 


Congratulates Packard 
on its 


40th Anniversary 


THE SPARKS-WITHINGTON COMPANY 
1900 -- 1940 
JACKSON MICHIGAN 





Congratulations to Packard on their 
Fortieth Anniversary 


FEATHEREDGE RUBBER CO. 


Pioneers in Sponge Rubber for Automotive Uses 
DETROIT CHICAGO 










ee 
THE BORG ELECTRIC CLOCK 


America’s Finest Motor Car Timepiece 


— now — 
Standard Equipment on All 
PACKARD MOTOR CARS 


THE GEORGE W. BORG CORPORATION 
469 E. Ono Street Cuicaco, ILLINOIS 
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Round the World with Packard | | 





ACKARD cars, univer- 
sally recognized for 


their high quality, have 


for the last 25 years car- 





ried Chicago Rawhide 


Automotive leather parts 


as standard equipment. 
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CHICAGO RAWHIDE MANUFACTURING CO. 
1285 ELSTON AVENUE «+ CHICAGO, ILLINOIS 


61 Years Manufacturing Quality Mechanical Leather Goods Exclusively 
PHILADELPHIA © CLEVELAND © NEW YORK © DETROIT © BOSTON © PITTSBURGH © CINCINNATI 


CONGRATULATIONS 
TO PACKARD 


That “Birds of a feather flock together” is attested 
by the fact that this pioneer of quality manufacture 
uses as standard equipment only the best of flexible 
feed lines, or in other words, 


FLEX - O - TUBE 
“The Industry's Standard” 


THE FLEX-O-TUBE COMPANY 


DETROIT, MICH. 


1900-1940 


We are proud of the part 
we have had in the produc- 


tion of a great motor car . . 


The Packard 


Peninsular Metal Products Corp. 
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WHEN THEIR ROYAL HIGHNESSES King Alphonso and Queen Victoria 





Tse tle 
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fled their native land and its stalking tragedy they journeyed swiftly in their 
personal Packards. A long line of other Packards from the Royal Household 
carried the rest of the Royal Family and other members of the retinue. Her 


Highness Queen Victoria is pictured here. 


Continued from Page 66 

of them royal personages are received 
far their personal selection of Pack- 
ard cars. 

Selling automobiles in some of the 
far corners of the world oftentimes 
differs materially from motor car 
selling as it is known in America. 
Frequently much ingenuity has to be 
exercised even in the delivery of cars. 


There was the case of a mining 
engineer who lived on the top of a 
6,000-foot mountain in Columbia. He 
ordered a Packard that he might en- 
joy driving over the 30-mile road that 
circled the mountain top. The car had 
to be disassembled completely at the 
base of the mountain, then carried up 
a winding trail on the backs of 
burros. The chassis, body and engine 
were fastened to parallel poles. Ends 
of the poles were fitted in saddles on 
the backs of two burros, hitched in 
tandem, At one point in the trail a 
turn was so sharp that the lead burro 
had to be swung by block and tackle 
and gin pole out over the side of a 
sheer drop of thousands of feet while 
the second burro followed around the 
turn. 


Then there was the case of an 
Indian Maharajah who ordered a car 
for his royal consort. A dress slipper 
much prized by the ee ac- 
companied the order to the Packard 
factory. The request was made that 
the upholstery of the car exactly 
match both the weave and the deli- 
cate pink of the slipper. Special looms 
had to be set up to make the cloth 
and special dyes developed for its 
coloring. 


The royal car of the late martyred 
king of Yugoslavia always had many 
special and unusual features. His Royal 
Highness King Alexander, ordered 
Packards six at a time. Built into the 
back of the front seat of his personal 
limousine were beautifully inlaid 


cases of rare woods. They were for 
the royal sword, maps, picnic service 
of gold and silver and silver case for 


His Highness’ monogrammed cigar- 
ettes. The royal household of Yugo- 
slavia continued in the use of Pack. 
ards after the death of King Alex- 
ander. 

When the Agha Khan orders Pack- 
ards in far-off India the 
are closed to all others. Damask 
covered tables with rare wines and 
rich foods are set. Favorable com- 
ments of the Agha Khan on the color 
or any other feature of the cars con- 
stitute definite buying orders. 

Salesmen who contact Princes of 
India are required to travel consider- 
able distances to the royal palaces. 
They are treated as royal guests. 
Marble guest palaces with hosts of 
servants are their “homes” for such 
visits. An inspection of the herd of 
royal elephants used on ceremonial 
parades and which have from two to 
six personal grooms usually is in or- 
der. The fleets of royal 
usually are marshaled in the sacred 
precincts of the elephant compound. 

Sales demonstration trips in south- 
ern Africa seldom are made without 


encountering lions, giraffes or ele 


phants. Elephants in the wilds, by the 
way, offer a real menace to the mo 
torist. A wild elephant just simply 
hates an automobile. He will charge 
and wreck a car at nearly every op- 
portunity. 

Other real dangers have beset Pack- 
ard men traveling far from home in 
the export field. There was the case 
of a traveling service man of the 
parent export company for instance. 
He arrived in Russia as revolution 
swept the country. Unwittingly he 
joined in an abortive effort to effect 
the escape of one of the Grand Dukes. 
He concealed the Royal Packard of 
the late Tsar until the scheduled time 
for the Grand Duke's break for free- 
dom by motor car arrived. Revo- 
lutionists nabbed the Packard car 
and its royal passenger. The 
service man escaped through Siberia 
into China. 





THIS PACKARD rides from its garage to the roads it travels. Specially ya 
structed barge, driven by a Packard engine, carries it through the canals of i 


home city, Venice. 
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DURA COMPANY 


DIVISION OF DETROIT HARVESTER COMPANY 
4500 DETROIT AVENUE 


ar- 
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= TOLEDO, OHIO 

4 Supplying automobile hardware and window regulators 
= to America’s fine car producers, we are happy to num- 
“= ber among our users Packard Motor Car Company, 
- whose quality requirements we are proud to be able 


to meet. 
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QUICKLY AND EASILY can the Packard Station Wagon be adapted to meet 
all requirements. 
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Round the World with Packard 


ACKARD cars, univer- 
sally recognized for 
their high quality, have 
for the last 25 years car- 
ried Chicago Rawhide 
Automotive leather parts 


as standard equipment. 


CHICAGO RAWHIDE MANUFACTURING CO. 
1285 ELSTON AVENUE + CHICAGO, ILLINOIS 


61 Years Manufacturing Quality Mechanical Leather Goods Exclusively 
PHMLADELPMIA © CLEVELAND © NEW YORK © DETROIT © BOSTON © PITTSBURGH © CINCINNATI 


CONGRATULATIONS 
TO PACKARD 


That “Birds of a feather flock together” is attested 
by the fact that this pioneer of ity manufacture 
uses as standard equipment only the best of flexible 
feed lines, or in other words, 


FLEX - O - TUBE 
“The Industry's Standard” 


THE FLEX-O0-TUBE COMPANY 


DETROIT, MICH. 
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We are proud of the part 
we have had in the produc- 


tion of a great motor car . . 
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Peninsular Metal Products Corp. 
DETROIT 
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fled their native land and its stalking tragedy they journeyed swiftly in their 
personal Packards. A long line of other Packards from the Royal Household 
carried the rest of the Royal Family and other members of the retinue. Her 


Highness Queen Victoria is pictured here. 
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of them royal personages are received 
far their personal selection of Pack- 
ard cars. 


Selling automobiles in some of the 
far corners of the world oftentimes 
differs materially from motor car 
selling as it is known in America. 
Frequently much ingenuity has to be 
exercised even in the delivery of cars. 


There was the case of a mining 
engineer who lived on the top of a 
6,000-foot mountain in Columbia. He 
ordered a Packard that he might en- 
joy driving over the 30-mile road that 
circled the mountain top. The car had 
to be disassembled completely at the 
base of the mountain, then carried up 
a winding trail on the backs of 
burros. The chassis, body and engine 
were fastened to parallel poles. Ends 
of the poles were fitted in saddles on 
the backs of two burros, hitched in 
tandem, At one point in the trail a 
turn was so sharp that the lead burro 
had to be swung by block and tackle 
and gin pole out over the side of a 
sheer drop of thousands of feet while 
= second burro followed around the 
urn. 


Then there was the case of an 
Indian Maharajah who ordered a car 
for his royal consort. A dress slipper 
much prized by the Maharanee ac- 
companied the order to the Packard 
factory. The request was made that 
the upholstery of the car exactly 
match both the weave and the deli- 
cate pink of the slipper. Special looms 
had to be set up to make the cloth 
and special dyes developed for its 
coloring. 


The royal car of the late martyred 
king of Yugoslavia always had many 
special and unusual features. His Royal 
Highness King Alexander, ordered 
Packards six at a time. Built into the 
back of the front seat of his personal 
limousine were beautifully inlaid 
cases of rare woods. They were for 
the royal sword, maps, picnic service 


of gold and silver and silver case for 
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His Highness’ monogrammed cigar. 
ettes. The royal household of Yugo- 
slavia continued in the use of Pack. 
ards after the death of King Alex- 
ander. 

When the Agha Khan orders Pack- 
ards in far-off India the salesrooms 
are closed to all others. Damask 
covered tables with rare wines and 
rich foods are set. Favorable com- 
ments of the Agha Khan on the color 
or any other feature of the cars con- 
stitute definite buying orders. 

Salesmen who contact Princes of 
India are required to travel consider- 
able distances to the royal palaces. 
They are treated as royal guests. 
Marble guest palaces with hosts of 
servants are their “homes” for such 
visits. An inspection of the herd of 
royal elephants used on ceremonial 
parades and which have from two to 
six personal grooms usually is in or- 
der. The fleets of royal Packards 
usually are marshaled in the sacred 
precincts of the elephant compound. 

Sales demonstration trips in south- 
ern Africa seldom are without 


encountering lions, giraffes or ele- 


phants. Elephants in the wilds, by the 
way, offer a real menace to the mo- 
torist. A wild elephant just simply 
hates an automobile. He will charge 
and wreck a car at nearly every op- 
portunity. 

Other real dangers have beset Pack- 
ard men traveling far from home in 
the export field. There was the case 
of a traveling service man of the 
parent export company for instance. 
He arrived in Russia as revolution 
swept the country. Unwittingly he 
joined in an abortive effort to effect 
the escape of one of the Grand Dukes 
He concealed the Royal Packard of 
the late Tsar until the scheduled time 
for the Grand Duke's break for free- 
dom by motor car arrived. Revo- 
lutionists nabbed the Packard car 
and its royal passenger. The Packard 
service man escaped through Siberia 
into China. 


THIS PACKARD rides from its garage to the roads it travels. Specially ae 
structed barge, driven by a Packard engine, carries it through the canals 0 
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DURA COMPANY 


DIVISION OF DETROIT HARVESTER COMPANY 


4500 DETROIT AVENUE 
TOLEDO, OHIO 


Supplying automobile hardware and window regulators 
to America’s fine car producers, we are happy to num- 
ber among our users Packard Motor Car Company, 
whose quality requirements we are proud to be able 
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QUICKLY AND EASILY can the Packard Station Wagon be adapted to meet 
all requirements. 
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INLAND MANUFACTURING DIVISION 


GENERAL MOTORS CORPORATION Conteatied Climate 


DAYTON, OHIO © a long and impressive line of “firsts” which Packard has 
pioneered has now been added the Packard Weather-Conditioner. 
For the first time it gives the motorist refrigerated, dehumidified 
and filtered air in hot weather. In winter it provides filtered warm 
air. It has been declared one of the greatest comfort-giving boons 
ever offered automobile drivers and passengers. 

CJ . The Packard Weather-Conditioner, available as a factory-installed 
accessory at added cost, has proven its ability in proving ground 
tests to lower the temperature inside a car 19 degrees below that 
of the outside air. In winter tests it has comfortably heated cars in 
zero weather, at the same time cleansing the air with its filter. 

The cooling plant is the same in principle as that of a modern 
air conditioning installation for a home or public building. The 
compressor is mounted on the car motor and driven from the fan 
pulley. Refrigerating coils are located in a duct built into the for- 
ward end of the trunk compartment at the back of the car. An 
electrically driven fan circulates air first through the filter then 
through the cooling coils and sends it along the ceiling—where it 
will not strike-directly on the passengers—from a grille just back 
of the top of che rear seat cushion. 

As indicating the effectiveness of the cooling system it is pointed 
out that the refrigerating plant of the Packard Weather-Conditioner 
has a rated capacity equivalent to that needed to make one and 
one-half tons of ice, when the car is traveling at 60 miles per hour. 
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On this occasion- 


The 40th Anniversary of Packard 







we congratulate 


PACKARD MoToR CAR Co, 
Detroit Mich. 
















HUSKY COMPRESSOR, yet of light weight, is chief operating unit 
of new Packard Weather-Conditioner. Condenser is mounted inside 
radiator shell. All units are carefully engineered and manufactured 
to give long trouble-free service. 














and are pleased to be one of the sup. 
pliers to share its continued and growing 
success. 

























BY SIMPLE TURN of 
damper lever, system is 
made ready for use in 
winter as hot water, air 
filtering heating plant of 
ample capacity. 

























Our long association with Packard has 
enabled us to keep pace with the ever 
increasing demands of the automotive 
trade for a simulated leather that is su- 
perior in wear, appearance and quality. 


Artificial leathers and rubberized pro- 
ducts of our manufacture have been 
rigidly tested and approved by the alert 
and exacting Engineering Divisions of 
Packard. 


















FROM THIS GRILLE at 
the top of rear seat back, 
Packard car passengers, 
through Weather-Con- 
ditioner, can be cool in 
dustless and pollen- free 
air. 














THE FEDERAL LEATHER Co. 
MANUFACTURERS OF ARTIFICIAL LEATHER 


BELLEVILLE, N. J. 
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Packard uses Lea Carpets because of ex- 
acting demands for the best. Lea Carpets 
are of the highest quality—all animal fibre, 
no vegetable matter—greater lustre—de- 
bris free (means clean floor interiors/— 
and long car life wear. 


LEA FABRICS, INC. 
DETROIT 


NEWARK 


ING INTEREST and closest attention is shown as the men who sell 
Packards hear from the company’s management thrilling plans for the future. 


NTHUSED by the lush opportunities the lower priced cars gave 

them, distributers, dealers and their salesmen flocked to De- 
troit to see new models and hear sales plans for the new model 
sar. More than 4,100 crowded the great auditorium of the Masonic 
temple for the opening convention. 

Great circus tents were erected at the Packard Proving Ground 
i accommodate the throng. A thrilling spectacle which well 
femonstrated the sturdiness of the new cars in their every part 

s presented before a huge grand-stand at the big Proving 
Ground speedway. 

Later the biggest drive-away in the history of the entire automo- 
ive industry was held as the visitors wheeled out of Detroit in 
he new models which they took to every part of the United States 
nd Canada to be used as demonstrators. There was a total of 3,200 

driven away from the Packard factories that day. 


VISITING HOSTS from the selling field crowd about the new models displayed 
for their inspection amid the great tents at the Proving Ground. 


We congratulate PacKaRD for its long and honored history. 
We are proud to serve this great company. 


THE AMERICAN SWISS COMPANY 


Manufacturers—Automobile Door Latches and Stampings 
Built to Engineering Specifications. 


GENERAL OFFICES Derrorr Orrice 
TOLEDO, OHIO 615 FISHER BLDG. 


Best of Success to Packard 
for another forty years .. 


PREMIER RUBBER MANUFACTURING CO. 


WEST POINT-LIKE in the precision of its ranks the great fleet of 3,200 Pack- DAYTON , OHIO 
ards is ready for the industry's greatest drive-away. 
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HILE efforts of the Packard Motor Car Company from the 
start have always been concentrated on the automobile, many 
pages of history-have been made through other activities of the 
company. At one time airplane and marine motors designed and 
made by Packard held more world records than those of any othe 
one maker of engirfes in the world. 

For some time before the United States entered the World War, 
Packard had been developing a new airplane motor, more powerful 
than any then existing. It had been ttsted successfully by mount- 
ing it on a truck. With a big airplane propeller, it shoved the 
truck, with wheels locked, all over the factory grounds, so great 
was its power. 

When this country joined the big struggle Packard was ready 
with not only. a complete airplane engine design but a comprehen- 
sive plan for manufacturing it in vast numbers. The engine be- 
came the basis for the design of the famous Liberty motor, one of, 
America’s greatest contributions toward winning the war. The 
Liberty engine differed little from the Packard engine. It wag 
slightly larger and developed 450 horsepower. Z 

Packard was the first and the largest builder of Liberty engin 


: 
Continued on Page 77 a 


UNION WADDING COMPANY || Sass 


PAWTUCKET, RHODE ISLAND 


Home of Quality 
Products 






1. Valve Cap body or shell. 


2. Brass Swivel Plate allows Cap Shell to turn independently 
of rubber washer as Cap is applied. This assures proper 
seating of washer and prevents distortion. 
3. Brass Deme-Shaped Plate provides indestructible 
oh chanben fur cube dhemmance «4 edie case bia, 
4. Molded Rubber Washer seals valve month when Cap is 
screwed on firmly by band; while rubber between brass plates 


TIRE VALVE CAPS) snopes 


AIR-TIGHT UP TO 250 POUNDS PRESSURE 
A. SCHRADER'S SON Division of Scovill Menufacturing Company, Incorporeted BROOKLYN, NEW YORK 
| EBLE CGA EEA RST AINE 8 RSM SITIES STS CO ELE TERT ME EOE ET 


Schrader 


FURNISHED TO 


The Quality 
Automobile 
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TRUCK LOAD, yes, but truck power piant also, and what a power plant. First atin 
Packard airplane engine can find no plane for test. ‘ 


Packard is to be congratulated 
for producing a consistently 


good product for so many years. 


_ 
National Machine Products Company 


DETROIT, MICHIGAN 





a > es ; 

natn “ “y 5 “ 

- ee o igh ata oe. 
atthe. So a 


roar over Waikiki after longest flight in history over 


iat 


PACKARD ENGINES 
the sea. 


PAGE SEVENTY-TWO 








AUTOMOTIVE NEWS (Pacxarp 40rH Anniversary Eormon) FEBRUARY 5tu, 1940 


- OWE 
QUALITY 


As evidence of our ability to 
manufacture special products for 


manufacturers who demand 


complete satisfaction, we offer a 
31-year record of: 
Proved engineering ability 


The advantages of volume 


te 


AC SPARK PLUG DIVISION + General Motors Corporation - FLINT, MICHIGAN 


3 6AR WOOD and Orlin Johnson “hold in their laps” greatest concentration of 
er ever packed into a frail craft. Sixty-four hundred horsepower here! 


Se ee ee ae Congratulations Packard! 
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KASLE STEEL CORP. 
Complete Steel Warehouse 

Hot ROLLED—COoLD ROLLED—BARS—PLATES—SHAPES 

GALVANIZED e TERNES 


SHEETS FOR PRODUCTION 
CuTTING— SHEARING — FLAME CUTTING 


FEE 


Prompt Delivery 


6782 Go_psmrrH, Derrorr, MicHIGAN 


ACKARD DIESEL engine ‘still liolds world’s record for longest duration of 
continuous flight, without refueling. , 
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We Congratulate 
The Packard Motor Car Company 


on its Fortieth Anniversary 
and 


We are proud to have been associ- 








ated with them as one of their 
sources of supply during the past 
fifteen years 
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TERRE HAUTE MALLEABLE & MFG. CORP. 


| TERRE HAUTE, INDIANA 
| 


Our Congratulations to... 


PACKARD 


for their outstanding contribution 









to the automobile industry 






The Columbus Auto Parts Co. 


614 Fisher Bldg. 


Factory r Bl 
Detroit, Michigan 


Columbus, Ohio 
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Packard Precision . . 
Continued from Page 16 


extra quality of materials, coupled 
with extra supervision and inspection 
that gives added years of operation 
and freedom of trouble, two most 
worth-while attributes of the so-called 
“Quality Car.” Packard, throughout 
its history, has been noted as a “Qual- 
ity Car” manufacturer for these 
reasons. 

Nothing has been given up and 
much has been added in proverbial 
Packard precision as the company 
under its new merchandising policy 
manufactures cars in a new lower 
price field. The promise of Packard 
management is that no compromise 
will ever be made with quality. “Ask 
the man who owns one” is applicable 
to every Packard car. 


With the greater production which 
has resulted from new merchandising 
and ‘manufacturing policies Packard 
rigidity of inspection has been re- 
doubled. New factory facilities and 
methods have made even greater 
precision in manufacture. 

Under the present plant arrange- 
ment closer supervision of practically 
everything going into the car is pos- 
sible. It is a big aid in the mainte- 
nance of quality. 


Packard not only fixes and holds 
the closest standards of precision in 
manufacturing but establishes and 
maintains rigid specifications Tor ma- 
terials. Its laboratories are equipped 
with every possible device for testing 
all materials going into the car. The 
supreme care used here means much 
to the owner of a Packard car. 


Care that Packard uses to insure 
the comfort of those who are to ride 
in its cars is well illustrated by a tem- 
plate used to check the contours of 
seat cushions. It is called the “com- 
posite man.” It is a wooden dummy 
accurately made from the composite 
measurements of 40,000 persons. 


Of great importance to owners of 
lower priced Packard cars is the fact 
that there is but one corps of in- 
spectors and one standard of pre- 
cision for all Packard cars. The high- 
est priced Packard today must meet 
the same standard of rigid require- 
ments that have through the years 
been characteristic of this veteran 
fine car manufacturer. The lowest 
priced Packard today is accorded the 
same treatment from Packard's guar- 
dians of precision. 


Old Pacific . ... 


Continued from Page 63 . 


required from five o'clock in the 
morning until nine o'clock at night to 
travel 20 miles. 


The crew of the old pioneer had so 
much to contend with that in a fit of 
weakness they descended to mutiny 
and announced that from a certain 
point forward they intended to choose 
their own route. When this ultimatum 
reached Warren, O., and was de- 
livered to S. D. Waldon, then Pack- 
ard sales manager, it was met with 
a smile and a plan. Thenceforward, 
until “Old Pacific” had emerged from 
the territory in question, the route 
was dictated very effectively by wir- 
ing expense money to those towns 
through which The run was to pass. 


Once into the Central West, the 
going became easier and it was only a 
matter of time until “Old Pacific” 
pulled into New York escorted by 
some 200 enthusiastic motorists, in 
White steamers, Ramblers, Stearns 
steamers, Pope-Toledos, etc. It was a 
remarkable achievement that was so 
recognized by the press of the land. 


So far as the mechanical features 
of “Old Pacific” were concerned, they 
were primitive. Yet they were ad- 
vanced in those days. The veteran car 
had nine horsepower, concentrated in 
one eylinder, and weighed ready for 
the road, 3,000 pounds. The brakes 
were adjusted automatically when the 
rear wheel assembly was moved back 
to take the slack out of the chain 
drive. The clutch consisted of a cast 
iron plate that revolved between two 
steel ones. The wheelbase measured 
90 inches, and a governor limited the 
speed to 20 miles an hour. It had 
many features originated by Packard 
and today used on all automobiles. 
Notable among these were the “H” 
slot for the gear shift lever and an 
automatic spark advance. 
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Barcy-Nicholson Company 
Detroit Michigan 


METAL STAMPINGS 


Keeping pace with the auto- 
motive industry for 38 years 


Congratulations 


To Packard i 


on forty years of 
constructive contri- 
bution to the auto- 
motive industry. 
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NS 
history for the industry on that 
rowing trip. Through much of the 
ey there were no roads. “Old 
ific” successfully battled trackless 

)! rts, deep sand. mud and rocky 
stes. With the world-wide herald- 
of the feat the public awoke to 
realization that the horseless 

) f age was not simply a plaything 
the rich but a practical, proven 

ans Of personal transportation, a 

n boon to mankind. 

farly Packard test drivers were 
aged for their ability to “take it.” 
y roughed it in the Far West on 

to coast runs. Only hostile 

9 jans Were missing to make the 

ips equal almost to those of 
“Forty Niners” and their covered 
ons. But every new model Pack- 

RP. had to be proved and driving 

iss proving. 
ain addition to the proving of every 
model of those years Packard 

——.j the theory that every individual 
had to be proven before it was 

Fr red to a customer. Michigan 

hways were utilized for this pur- 
: in summer and in winter the 
iyow covered ice of Lake St. Clair 

’ | d an ideal spot. 

y fest drivers in summer were pro- 
d from dust and mud by tar- 
ns which draped over the topless 
and buttoned snugly about their 

«ks. In winter they had to dress as 
the Arctic with bearskin coats, 
helmets and boots. 


§ Advances in the science of manu- 
Meturing automobiles has made un- 
eessary today the testing of each 
dividual automobile. Now each new 

del and each body type of that 
jel is proven. After the most ex- 
ustive tests, covering as many as a 
ilion miles, the model is approved 
production. Exacting specifications 
i rigid inspection then hold each 

8 jividual car to the established 
undards. Finished cars picked at 
néom in the plant are regularly 

en out for standard 25,000-mile 
ts as a further check on produc- 
n accuracy all through each model 


Packard's proving ground of mod- 
times was established in 1927 on 
Mmereat 500-acre plot of ground near 
‘Wica, Mich., 20 miles from the Pack- 
i factories. Center of interest to 









i Chief Want ’um Right 
When dollars flowed in great streams 
io the hands of Osage Indians of 
lahoma for royalties on oil taken 
m their lands, one of the favorite 
i first articles purchased were 
kard cars. One chief, with all the 
|}members of the family, one day called 
“@ the store of the Packard dealer in 
hwhuska. Pointing at a Packard 
in Six he wanted to know how 
h. He was told $7,000 and immedi- 
from a great roll of bills stripped 
that amount. As he drove away he 
warned that the car could go very 
t and told to be careful. 
Exactly one hour later, from a vill- 
et 65 miles away, the same chief 
d the dealer and told him to send 
t another car. The dealer hurried 
the village with another new Twin 
x. The chief again peeled off $7,000 
m the roll and after completing his 
tond purchase explained that the 
t car had gone into a ditch. It was 
ind that the only damage done was 
breaking of one fender. However, 
chief said he didn’t want the first 
ur. He wanted the second and with- 
another word drove away. 















First Packard Car 
Still Able to Run 


The first Packard car is capable 
of running as well today as it did 
when it was completed Nov. 6, 1899. 
It is now in a glass and bronze 
| Case in the foyer of the J. W. Pack- 
ard engineering laboratory at Le- 
high University. placed there by 
the Packard Motor Car Co. and the 
university as a permanent memo- 
tial to J. W. Packard. 
| Before it was sent to Bethlehem, 
iPa.. to be placed in its permanent 
testing place as a high honor to 
one of its alumni by the university, 
ithe old car's running ability was 
tested. It was taken to the Packard 

ving Ground and there its 
/ single cylinder engine chugged it 
around the speedway comfortably 
and easily at 25 miles an hour. 









ackard Proving 


Continued from Page 14 


most visitors is a 2'2 mile concrete 
speedway which holds the record as 
the fastest circular track in America. 
On it a speed of as high as 147 miles 
an hour has been established. It has 
been called. with its %s-mile straight- 
aways and its perfectly banked half- 
mile curves, one of the most scien- 
tifically designed and built speedways 
in the world. More than _ 11,000,000 
miles. many of them at speeds ap- 
proaching 100 miles an hour have 
been driven at the Packard proving 
ground without a single accident in- 
volving more than trivial injury to an 
individual. 

Test roads wind all over the 
grounds. Men are employed for no 
other duty than to see that these 
roads are maintained in the worst 
possible condition. At two points 
large areas have been given over to 
“deserts.” Here deep sand is kept con- 
stantly harrowed to make the going 
tougher for a car. The Packard prov- 
ing ground deserts offer the most 
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grueling tests that a motor car could 
be called upon to undergo. 

Laboratories equipped with scien- 
tific instruments for testing engines 
and other parts of the car are a 
part of the proving ground facilities. 
Though having no part in the proving 
of automobiles there is even an air- 
plane landing field. 

From the highway the proving 
ground looks like a great country 
estate with its massive iron gates, 
beautiful Tudor buildings, broad bent 
grass lawns and well planned tree and 
shrub planting. While beauty of the 
grounds might actually be super- 
fluous in the work done there it 
carries out the dictum of the Pack- 
ard factories that fine tools do fine 
work. 

With all of the facilities for car 
testing offered by the proving 
ground, the most complete and finest 
known, Packard still sends test cars 
to all parts of the country. The desert 
country around Palm Springs and 
Indio is as familiar as Main street 
to Packard test drivers, as are the 
stiffest mountain roads over the 
Great Divide. Today test cars 


equipped with the revolutionary new 
Packard Weather-Conditioner are 
shuttling about the roads of Florida 
for, as well as the car itself, every 
accessory offered by Packard for its 
cars must undergo rigid proving 
tests before they are released for use. 





3 Weeks vs. Few Seconds 


In the early days of automobiles, 
service men in foreign countries were 
somewhat lacking in technical knowl- 
edge of cars. For some reason or other 
a fuse in the electrical circuit of a 
Packard car, taken into a Chinese 
service station, had burned out. The 
Chinese service men, with the most 
infinite pains, took out and replaced 
one by one every wire in the car. 

Fortunately they replaced the old 
fuse block with a new one. They were 
proud of their handiwork when the 
electrical system worked perfectly al- 
though the work had taken three 
weeks. Their chagrin was great, how- 
ever, when a traveling service man 
from the United States showed them 
how the fuse could have been replaced 
in a few seconds. 





OF > \CRARD 
pour. O™ 


It is our most sincere hope 
that the friendly and cordial 
relations we have enjoyed 
with you for so many years 
will continue indefinitely. 


It is our further hope that 
this, your fortieth anniver- 
sary, which represents many, 
many years of sterling service 
and commendable achieve- 
ment, will prove merely the 
beginning to even greater 
deeds in the years to come. 


Packard, we salute you! 
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Burton-Dixie, makers and suppliers of 
cotton bats, sewed padding, down, and 
Si Latex Insulating Padding—the new 
rubber and sisal insulator that gives 
longer life and greater comfort—take 
pleasure in congratulating the Packard 
Motor Car Company on the occasion 
of its 4th Anniversary. 


Burton-Dixie 


2024 S. Racine Chicago, Ill. 


DOEHLER DIE CASTING CO. 


The World’s Largest Producer of Die Castings in 
° Aluminum °* Magnesium ° Brass 
Tin and Lead Alloys 


PLANTS AT TOLEDO. OHIO 
POTTSTOWN, PA.. BATAVIA. WN. Y. 


EXECUTIVE OFFICES 
306 FOURTH AVE., NEW YORK, N.Y. 


Pee GRATULATIONS to the man- 

agement, operating personnel and 
stockholders of the Packard Motor 
Car Company on the Fortieth Anni- 


versary of the company’s achieve- 


ments in the industry. 


MICROMATIC HONE CORP. 


Complimenting the Packard Motor Co. 
on their Fortieth Anniversary 


SAMUEL C. CLARK HARRY M. PRYALE 
of the BALDWIN RUBBER CO. 
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Simplicity 

The deathless legend; the finest tra- 
dition must have a beginning. A ma- 
jority of the good and lasting things 
are born of simplicity. So it was with 
the Packard slogan .. . “ASK THE 
MAN WHO OWNS ONE.” On the 
cover of this magazine we have repro- 
duced the scene that gave birth to the 
thematic slogan that has come with 
Packard from milestone Two to mile- 
stone Forty-one. With the birth of its 
slogan Packard set in motion the spirit 
of competitive achievement that has 
marked the progress of the automotive 
industry. Simply, now, as it was sim- 
ply done in the beginning, we recreate 
the birth of a sldgan: 


Time: 1902. 


Place: A small manufacturing plant 
in Warren, Ohio. 


Scene: The office of James Ward 
Packard, Inventor, President, Gen- 
eral Manager and Treasurer of 
the Packard Motor Car Company. 


Characters: James Ward Packard 
and his bustle-backed, frill-col- 
lared, efficient secretary. 


z*- + # 


Secretary enters office and pauses by 
desk. “Mr. Packard. Here is a letter 
from a man in Pittsburgh. He wants 
to know about our carriage. What 
shall I tell him?” 


“Tell him I’ll be down,” said Pack- 
ard, over his shoulder. ‘Tell him—no, 
wait! Ill tell you what to do. Tell 
him, just tell him to ask the man who 
owns one.” 


How They Started 


William Rockefeller purchased the 
first Packard cars offered publicly for 
sale. J. W. and W. D. Packard, after 
having built several “carriages” for 
themselves and their friends decided 
to make three for display at the first 
automobile show, held at Madison 
Square Garden in New York in 1900. 
The show had hardly more than 
opened when an agent of Rockefeller 
called at the Packard display and or- 
dered two of the three cars. The third 
car a few minutes later was sold to 
Hollis Honeywell of Boston. Encour- 
aged by these sales, the Packard 
brothers organized a company and 
went into the business of manufactur- 
ing horseless carriages. 


Reversing the Trend 


Huge sums are spent annually in 
the United States to make roads good. 
The Packard Motor Car Co. each year 
spends a large sum to keep roads bad. 
It employs expert road men who do 
nothing else but keep the test roads 
of its Proving Ground in the worst 
possible condition. 


One and Only 

In the annual automobile show at 
Grand Central Palace there is dis- 
played but one make of motor car 
which was exhibited at the first Amer- 
ican automobile show, held at Madi- 
son Square Garden in 1900. It is the 
Packard car. No other “horseless car- 
riage” of those which were exhibited 
in the old “Garden” in the fall of 
1900 is now being manufactured. 
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UPHOLSTERY 


EMULSION ni 
For spraying used car interiors. are E 
Not a dye, but a new liquid that 
actually coats and colors panels, the b 
headlining floor mats, ete. You 
use your regular spray gun. Dries t 
to a soft finish, and makes in- |§ "OCO! 
terior like new. Colors: Light : 
Brown, Dark Brown and Gray. tive f 


$4 per Gallon 


Enough for renewing three sedan 
interiors. Convince yourself—send 
trial order. Further details on 
request. 


DETROIT COVER CO. 
3410-20 West Fort St. 
DETRO 
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Life Begins 
At FORTY! 


We doff our hats to Packard on its 
ments it has accomplished since the 
turn of the century puts Packard ovt 
in front with o flying stort to ottoin 
even greater objectives in the forty 
years chead. D-G congratulates you. 


DETROIT GASKET & MFG. CO., DETROIT 
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STEELBESTOS 
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FITZSIMONS MFG. 
co. 


DETROIT, MICH. 

















Congratulations 
— to— 


PACKARD 


heir 40th Anniversary 


ERICAN CHEMICAL 
PAINT COMPANY 


AMBLER, PENN. 
DETROIT, MICH. 
WALKERVILLE, ONT. 
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TO PACKARD .. 


Congratulations. We 
are proud to share in 

















the building of a great 
motor car. Automo- 
tive Rubber Parts. 


Continental Rubber 
Works 


ERIE, PA. 




















Vnited-Carr Fastener Corp. 
Detroit 


We are proud to have 
shared in the building of 
a great motor car... and 
congratulate Packard on 
its fine achievement. 


ited-Carr Fastener Corp. 
Detroit 
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“Wheels, Wings 


and Water...” 


Continued from Page 72 


during the war. It also was engaged 
in manufacturing the famous French 
designed LaPere airplane and thou- 
sands of Packard trucks saw grilling 
service on all fronts. 

So high was the quality of Packard 
trucks that today thousands still are 
operating although the last Packard 
truck was manufactured nearly 20 
years ago. Packard Liberty engines 
also are driving many yachts in vari- 
ous waters of the world. 

Packard kept always ahead of the 
demands for ever-increasing power 
in aircraft engines. It built motors 
for the aircraft divisions of both the 
Army and Navy over a considerable 
period following the great war. Many 
world records for weight carrying, 
duration of flight and distance were 
credited to Packard engines in both 
services during this period. At the 
close of the World War Lieutenant 
Moseley startled the world by cover- 
ing a measured mile in a plane 
powered with a Packard motor at the 
then unheard-of speed of 175 miles 
per hour. 

With a change in the aircraft en- 
gine trend toward air cooled motors 
Packard launched into an intensive 
development of the Diesel engine. It 
designed, built and successfully flew 
the first Diesel airplane engine ever 
to take a plane off the ground. A 
Packard-Diesel engine still holds the 
world’s record for longest period of 
sustained flight without refueling. 


Packard liquid cooled aircraft en- 
gine design lent itself perfectly to 
high speed on the water. For many 
years these engines maintained for 
America the motor boat speed su- 
premacy of the world. 


In Gar Wood's internationally fa- 
mous Miss Americas, Packard marine 
engines with almost monotonous regu- 
larity turned back all efforts of the 
greatest engine designers of Europe 
to capture the historic Harmsworth 
Trophy, as emblematic of speed su- 
premacy on the water with power as 
the America’s cup is in marine rac- 
ing under sail, and as famous a 
trophy. 

Other Packard engines of smaller 
size and power to meet racing rules, 
for many years won for their owners 
the Gold Cup, most prized trophy in 
American motor boat racing. Still 
others won as consistently in the 150- 
mile sweepstakes class. A Packard 
sweepstakes class engine still holds 
the world’s records for the fastest 
time ever made over distances from 
30 to 150 miles. 





First Car in Mexico 


An old monastery just outside the 
city limits of Mexico City, which has 
been converted into a national mu- 
seum, contains an interesting exhibit 
showing the development of transpor- 
tation in Mexico. Carriages of govern- 
ment officials running back for almost 
as many years as the country is old, 
are displayed. 

Among them is an automobile which 
was the personal “carriage” of Presi- 
dent Diaz in 1910. It is a Packard 
touring car and the card it bears, re- 
lating its history, says it was the first 
motor car ever shipped into Mexico. 
Although 26 years old the veteran 
Packard is_ instantly recognizable 
from its hood and radiator lines as a 
Packard. 





Unbelievable Mileage 


Tire companies maintain test cars 
on the highways in almost continuous 
driving for the testing of tires. Almost 
unbelievable mileage is often run up 
on Packard cars in this service as 
they are driven about the country with 
different shifts of drivers on 24-hour- 
a-day schedules. Recently a Packard 
One-Twenty was found to have cov- 
ered more than 100,000 miles in six 
months. 


Aimed at Dogs 


One of the principal accessories 
of Packard cars in 1900 was an 
ammonia squirt gun. It was used 


to discourage dogs who ran beside 
the strange horseless carriages and 
annoyed the drivers by barking or 
nipping at the tires with their 
teeth. . 
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Congratulations to a 
Great Company . . Well 
Steered for Forty Years 


SHELLER MFG. CORP. 


Hard Rubber and Plastic Steering 
Wheels and Molded Products 


Plant Offices in 
PORTLAND, IND. THE GENERAL MOTORS BLDG. 





WE SALUTE THE PACKARD MOTOR CAR CO. 
ON ITS FORTIETH ANNIVERSARY 


Every member of our entire organization is 
very proud of the fact that each new Packard 
Motor Car during the past twenty years has been 
fitted with Briggs & Stratton Automotive Products. 


BRIGGS & STRATTON CORP. 


MILWAUKEE, WISCONSIN 
MANUFACTURELS OF SPECIALIZED AUTOMOTIVE EQUIPMENT 
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Iti ts « Pleasure 
fo supply 
THERMOSTATS TO PACKARD 
During their 40th Anniversary Year 


* * * 


THE BISHOP & BABCOCK MFG. CO. 


CLEVELAND, OHIO 


Manufacturers of: 
THERMOSTATS + HEATERS - AIR CONDITIONERS 


PENINSULAR STEEL CO. 


DETR OFT 


Metal Spring Products and Parts 


Trayer Products Inc. 
ELMIRA, N. Y. 





Admiration 


Forty years of consistent success . . . building a great product 
. .- high principles of unvarying quality . .. Packard has the 


admiration it deserves. 


PREMIER PRODUCTS COMPANY 


Cotton Pads and Batts for Automotive Trim 
27124 E. GRAND BLVD. DETROIT, MICHIGAN 





Founded in 1925 as Automotive Daily News 


Wemus, 


The Newspaper of the Industry 
Published Every Monday at 
DETROIT, U. 8. A. 
Cable Address—AUDANE, Detroit 
2751 East Jefferson Ave. Telephone Fitsroy 7070 
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One sacred pledge we make our friends here a 
now. This publication, God willing and so long [ 
it is in our charge, will never champion the cause 
of any individual or any corporation which is not 
for the best interests of the automotive industry as 
a whole. Nor will its columns be used to spread 
gossip or inflame prejudice. It will confine itself to 
the upbuilding of the industry it is pledged to serve 
wholly through the dissemination of NEWS which 
is timely, authentic and of value.—(AN 6-10-1933), 


PACKARD 40TH ANNIVERSARY EDITION 
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RINNE. 5G 5c ceo k sect cse cece 69 Sloss-Sheffield Steel & Iron Company..... 73 
Eaton Manufacturing Company.......... 26 A. O. Smith Corporation..........---+-- 50 
Eclipse Machine Division............... 67 Socony-Vacuum Oil Company, Inc........ 18 
Electric Autolite Company.............. 37 Sheller Manufacturing Corporation... ....77 
Ethyl Gasoline Corporation..............61 Sparks-Withington Company........---- = 
Featheredge Rubber Company........... 67 Spring Perch Company, Inc.........----- ; 
Federal Leather Company............... 70 Standard Oil Company of Indiana......-- S 
Federal-Mogul Corporation.............. 34 Stewart-Warner Corporation........----- . 
Ferro Stamping & Manufacturing Co......71 Superior Sheet Steel Company.......---- ° 
Firestone Tire & Rubber Company....... 29 Terre Haute Malleable & Mfg. Corp....- = 
Fitzsimons Manufacturing Company......77 Timken Roller Bearing Company......- "78 
Flex-O-Tube Company................-. 68 Trayer Products, Inc.........-----++-+°* S 
Ford Motor Company.................. 19 Udylite Corporation........-----++++++° : 
George K. Garrett Company, Inc......... 66 Union Wadding Company..... beeen 7 
General Motors Corporation............. 21 United-Carr Fastener Corporation......-- Hy 
B. F. Goodrich Company................35 Valentine & Company... .....---- +--+" "68 
Great Lakes Steel Corporation........... 79 Vogt Manufacturing Company......----- 75 
Herron-Zimmers Moulding Company.....78 Wagner Electric Corporation........---- 42 
Inland Manufacturing Division.......... 70 Willard Storage Battery Company......- $7 
Inland Steel Company.................. 53 Young & Rubicam, Inc........-.----:*°° 


L. A. Young Spring & Wire Corporation. . .54 
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WE are proud to have had the privilege of — the majority of steels required for automotive 


furnishing the steels necessary to meet the 
high standard of Packard production. 

Great Lakes Steel Corporation, with plants 
situated in the very heart of the automotive 
industry of America, is in an excellent position 


to serve the manufacturers in this field with 


production. 

With our modern plants, our continuous 
program of expansion to develop new and 
improved steels, Great Lakes keeps pace with 
the swift-moving changes in this great 


industry. 


STEEL CORPORATION 
Michigan 


LAKES 


Ecorse, 


IVISTON OF 
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6 Consecutive Years 
of MILES OF SMILES on 
TIMKEN BEARINGS for 


Packard Owners 
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On that first 1900 Packard, there were no electric lights—but there were Timken 
Tapered Roller Bearings. There was no battery—no self starter—but there wer 
Timken Roller Bearings. For 40 consecutive years Timken Bearings have bee 
used in Packard models. You will find them in the beautiful new 1940 Packard, 
along with fingertip shifting and steering. So, ‘‘Ask the man who owns one’’, an 


you'll find that Timken Bearings give Miles of Smiles of trouble-free perform ty try 


bile bus 
ance, thus helping to uphold and maintain that prestige which is Packard’s.baring tr. 
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NOTICE—Look for the trade-mark TIMKEN on every bear- iladelphi 


ing, whether buying new equipment, or replacing a Timken ROL pout mid- 
Bearing in your automobile or truck, industrial or farm % oe 
machinery. That trade-mark is your assurance of quality. ; 


Copyright 1940 by The Timken Reiler 


The Timken Roller Bearing ST rb a rortont Ohio 


